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_. . Our thanks to all of you who have helped to make 1956 the 
greatest sales period in SCHACK’S sixty-eight years of service in 





display. Your wonderful reception to our Christmas line has once 
again posted the SOLD OUT sign for the Holiday Season on our 


showroom door. 


_.. And while we're busy preparing your Christmas displays, some 


great new theme ideas for Early Spring and Valentine's Day are 


getting ready for showing in October. Watch for us next month 
when SCHACK’S first displays for ‘57 will be shown throughout 


the nation. 


chatki INCORPORATED 2516 W. ARMITAGE AVE. . CHICAGO 47, ILL. 









of vacuum formed plastic...dimensional...durable...easily cut to shape 


ee 


New De-cor-vac Brick and Stone Panels for Structural Settings 


Hundreds of uses anytime...especially at Christmas 


3 DESIGNS TO CHOOSE FROM...CHOICE OF COLOR COMBINATIONS 
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SUGGESTED OUTDOOR TREATMENT 





SANTA AND CHIMNEY GIFT SETTING 


OCTOBER, 





1956 


Authentic masonry reproductions now possible at low cost... Vacuum formed 
plastic panels reproduce the depth and heavy masonry effects now so popular, yet 
they are light in weight, easy to use... . They capture the warmth and rustic charm 
of brick and stone. They provide the feel of substantial elegance in exterior or 
interior settings, permanent or temporary installations. Select a paneling to match 
any style of decor’. Cuts with a sharp pointed knife or saw to fit any area, Can 
be washed when soiled... used out of doors.... Mounts to any background 
or framework . . . reusable. Lends originality and character never before available. 
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FREE CATALOGS Hundreds of designs to choose from 


for Christmas and thruovt the year. Write for your copy today. 


C2) W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
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OUR NEXT ISSUE 


The radically changed display policy 
of Tiffany's, New York City, will be the 
subject of a feature article . . . An- 
other will deal with display at Scruggs- 
Vandervoort-Barney, St. Lovis . . . And 
there will be numerous other features 

. The November issue, in the mail 


October 20. 
* 


THE COVER 


This striking display with the old- 
fashioned Christmas theme is by Fred- 
erick Bower, 


display director, Barker 


Brothers, Los Angeles. 
es 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


ad 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See thot it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 








Why do stores 
around the world 
prefer Mary siaelialela because all clothes took better, and sell better, on Mary Brosnans 
mannequins ? 
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INCREASE the ZlezcdcLty of your 
PRESENT display lighting installations 


with the | amplex | Swivelite Line 































You've probably found for yourself—as so many display managers have—how easily 
omplex Swivelite installations adapt themselves to a host of changing requirements. 
But do you know how simple it is to extend Swivelite features to still more store areas? 
For instance: 

You can make any socket a Swivelite fixture 


Swivelite 
Screw-in Unit 





Just screw a completely wired, ready-for-use amplex N10 Swivelite Unit into any 
medium-base socket. You get the same quick-change features you have with your 
present Swivelite Canopy Fixtures: any lamp angle you want—through 360° 
horizontal, 170° vertical; finger-tip, stay-put positioning —no set screws or wing 
nuts to fuss with, 


You can put Swivelite-mounted lamps where you want them 


Bring lamps down from ceiling height with N10-6 (6”) or N10-12 (12”) Pipe 
Extensions; FS12 (12°) or FS18 (18”’) Flextensions. All screw-in type; oll pre-wired, 
completely assembled; all with exclusive amplex double-ball, free floating 


| Extension 

| 
Swivelite lamp socket. Or locate cord-and-plug Swivelites anywhere: Portable | 

| 

| 


Unit 


Bases on floors, Escutcheon Units on walls, Clamp-ons on rounds or flats, Deca 
Adapters on poles. 


Portable 
Bose 


You can add, remove hoods; add louvers and color clips 


Use the same hoods you're using on your permanently installed Swivelite Fixtures — 
the hoods with the Deluxe Satin Aluminum finish that stays glossy, won't chip, 
discolor or blister—the hoods with the 8 ventilating ports that carry off excess 
heat for cooler lamp burning, longer lamp life. Just remove the porcelain shell 
from your new Swivelite Unit, mount one of your present Swivelite Hoods, 
replace shell, 
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-to-mount 
Hood 


Snap SHL Louver Clips into your Swivelite Standard Torpedo or Swedish Hoods to 
eliminate side spill and glare. Use CF Color Filters, available in 13 colors, to give 
you a quick, easy way to bring dramatic color into your displays. 









Louver Clip 
which takes 
Color Filter 





And remember the amplex line 


ror COLOR and DRAMA includes Side Silvered Tubular 
In Display Lighting Papert Lamps for showcases; Spark-i-Lite 


Lamps for jewelry, silverware, 
furs, electrical appliances; Focalite 
amplex Colorbeams key your displays to the Fixtures for shadow boxes, niches, 
season. Colors and sizes to meet every display need. wall cases. 
75W R30, 150, 200 and 300W R40 bulbs in 8 colors. 


150W Par 38 in 10 colors for indoor and outdoor use. 


All colors brilliant, sparkling, guaranteed permanent. re iW? he j ex 


amplex Spotlites and Floodlites key your lighting 


For complete descriptive literature, write 








to the display. Spotlites highlight single objects; Flood- CORPORATION 
lites bathe entire displays and backgrounds. Range Dept. DW-1056 

from 40W Baby Spots and Floods to 500W Super Spots 111 WATER STREET 
and Floods. All with pure inside silvered reflectors. BROOKLYN 1, N. Y. 
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WRITE ... The Morgan Co., 
3984 Avondale Ave., Chicago, 
for catalogs, prices, examples. 


OCTOBER, 1956 
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not in ADVERTISING ? 


Sera timing — skill — perfect coordination of brain, eyes and hands — these 
plus a native ingenuity combine some of the salient points that make the golfer 


a champion at his game. 


Not one day’s effort — nor one month — nor one year — qualifies him. He must 


keep at it continually putt-putt-putt-ing himself to perfection —- without let-up! 


Getting business with advertising —- and holding business that you get — is just 
like gelf! If you let up one month in your use of space — if you lose tempo with 
your market — if you fail to keep your eye on the “ball” then you form hit-or- 


miss contacts. 


Your advertising is your salesman that calls on thousands of prospects and cus- 
tomers each month. If he calls steadily, he will ultimately be rewarded with the 
business that comes from persistent effort. If he drops out — his prospects and 


customers are likely to drop out. 


Build good-will —- prospects —- business —- constantly! Advertising that is worth 
using one month, increases that worth if it is used consistently — persistently! 


Copyright Coopvertising 


Cincinnati 1, Ohio 
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FREDRIKA 


—— the imported fashion figure 
that moves her waist, head and arms — 


Reduced $100. 


(Now $295, F.0.B. New York) 


This amazingly life-like manikin with her smooth and 
graceful movements is certain to make your store the talk 
of the town. 


Also available on a rental basis —- $25 a week. 


DISTRIBUTED EXCLUSIVELY BY 


MADISONT A 


i ee eae : Pa , 
NEW YORK—152 West 25th Street........ CHelsea 3-1550 
CHICAGO—11 South Despiaines......... DEarborn 2-6818 
DALLAS—3007 Canton Street............. PRospect 1937 


IN NEW YORK CITY 


DISPLAY ARTS SERVICE, Ine. 


600 West 57th Street 
COlumbus 5-6023 





“Fredrika. 
Sensation 
in New York 


LL New York is talking about the 
A beautiful newly styled Fashion-in 
Motion mannequin “Fredrika’” on 
display in the Grand Central and Pennsylvania 
Stations. [his promotional tie-in with Chrys 
ler Motors and DuPont is one of the most 
successful in years 
Shown here magnificently gowned in a 
Paris original by Pierre Balmain “lb redrika” 
has caught the eye of thousands of com 
muters and travelers as they passed through 
these stations. Attracted by her graceful 
motions they stop and bhecome immediately 
interested 





Reprinted from the March, 1956, issue of DISPLAY WORLD. 
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GP-470--Ill. Single Face 47” Dia. Twinkling 
Wreath. Holly leaves of wreath molded in 
detail, screened in two-tone green with 
embossed red berries, with lustrous red 
plastic bow attached. For animation, eight 
(9% red lamps are mounted on the face 
that blink independently to give effect of 


twinkling lights 240 watts overall back 
lighting 
Std. Pkg. 1 List Price—$58.50 ea. 


GP-144--Ill, Single Face 144” Tall Candle. 
Candle portion of red plastic; flame tip of 
white and yellow; candle base consisting 
of molded red bow, green holly wreath 
with red berries and white pedestal. Illu 
mination from tip to tip provided by means 
of a series of incandescent lamps, interior 
mounted, with hand holes in back A 
giant 12 toot colorful lighting unit designed 


Sid, Pkg. 1 List Price-—§75.00 ea. For 


illumination from tip to tip is provided by 
means of a series of incandescent lamps, 
interior mounted, with hand holes in back 
AnH) watts. 


Std. Pkg. } List Price—$47.25 ea. 





GENERAL PLASTICS CORPORATION 


1400 N. WASHINGTON ST., P. O. BOX 747, MARION, IND., PHONE: 4870 





West Coast Office — 2398 California Ave., Long Beach 6, Calif., Phone Garfield 4-1710 


ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOFS — LAWN SCENES 






































especially tor building fronts 250 watts GP-690S—-Ill. Single Face 6” high Choir Singers. 


popularity ... an appealing trio of children 


that appear to be actually singing. The relief fea- 
tures of this life-size group depict red, green and 
blue robes; black bows and wavy tresses, with the 


GP-9SS—-I11. Single Face 8 Ft. Tall Candle. center figure holding the staffs of the two green/ 
A new 8 foot tall version of the popular yellow lanterns. 200 watts. 
GP-144 Candle; identical in appearance Std. Pkg. 1 List Price—$44.00 ea. 





OP-5108-—-11l. Single Face 51” Santa GP-5108-5208-4—I11. Single Face Santa Sleigh and 4 Reindeer Set. The applica. GP-520S—Ill. Single Face 50” Rein- 
Sleigh. A jolly Santa with toy tion of one GP-510S and four GP-520S. Length 2 to 35 feet, depending upon deer. A leaping, life-size deer. 
pack in sleigh, screened in 7 colors. spacing, These big, bright, beautiful lighting units, when evenly spaced to Screened in natural color and dec- 
Sleigh is decorated with gold run- existing guy wire, will provide a light-weight, expansive display. Ideal for orated with red harness, gold sleigh 
ners, red body, and green lining. building front, marquee, roof top, lawn or store use. Each unit furnished com. bells and green blanket. Ideal for 
180 watts pletely assembled and equipped with lamps, cord set and Dee rings for mount- use in multiples on lawn or build- 
ing. Included with display: 10 yards of 3” metal/plastic garland for reins plus ing front. 180 watts. 
Std. Pkg. |} List Price-—$27.75 ea. 5 outlet wiring circuit. Faces right only. 900 watts. List Price—$137.50 /set Std. Pkg. 1 List Price—$26.75 ea. 





FREE! Send For Your Copy 


Cat. No. 5—Illuminated Outdoor Plastic Christ- 
mas Decorations (57 big, bright lighting 
unites) 

GP653—-17 x 22 Brochure—Outdoor Christmas 
Decorations (26 big units—in four colors) 
ssiy x 35 Brochure — Christmas Lawn 

cenes 


JOBBER INQUIRIES INVITED 
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ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOFS — LAWN SCENES 





GP-390S—-Ill. Single Face Candle Wreath. 
39” dia. Wreath portion screened in two- 
tone green with red berries. Relief molded 
candle group.screened in bright red and 
yellow. 100 watts 


Std. Pkg. 1 List Price—$25.00 ea. 





GP-500S—-Ill. Single Face 52’ high Roof 
Top Santa. A brilliant life-size unit, ideal 
for roof top or lawn. The colorful Santa 
with his bag of toys tells an age old story 
for children. 120 watts. 


Std. Pkg. 1 List Price-—$25.00 ea. 





GP-3900S — Ill. Single Face Giant Santa 
Face. 39” Dia. Santa projects out in bold 
relief from a blue outline panel, trimmed 


in bright red and flesh color. 100 watts. 


Std. Pkg. 1 List Price—$25.00 ea. 





P. O. Box 747 


GP-400S—Ill. Single Face 48° Dia. Five 
Point Star. Molded white translucent star 


that 


Std. 


has 5 points and 50 facets. 100 watts 


Pkg. | List Price-—$21.75 ea. 





GP-72--TIll. Single Face 72” Twinkling 
Christmas Tree. A big, brilliant six foot 
animated tree for street, marquee, building 


front or lawn. Tree portion screened in 
two-tone green, with snow- white base and 
colortul gift packages. For animation, 


twelve (9% lamps are mounted on face 
that blink independently to give effect of 
twinkling lights Molded reflectors in 
matching color surround each lamp to 
magnify the colorful twinkling action of 
the display. 240 watts overall backlighting 


Std, Pkg. 1 List Price—§75.00 ea. 


Santa. , big 


here 


GP.960S—-Il1. 
Candy Cane. 









Single Face Giant & Ft. 


Hines 


or Lett Hand Can 


three dimensions 


acreened iti 


vreen leaves 


(Speci tor 
lHiand Cane 


fi Phke 
tél cu 


terrace or 


bright 


molded Right Hand 
dy Cane molded in 
Stripes and bow 
red, trimmed with 


and gold siet#ah betis I] 
luminated from tty 


Right 


‘ plortul 


lawn 


with his toy prac "7 
n hand 2k) watts 
Pkg. | 


») to tip Oni watta 


Iiand or tor Left 


List Price-—-$58.50 ea. 





GP-6408--II11. Single Face 64” high Giant 


lighting unit, ideal 
Santa is in action 
and Christmas Bell 


List Price 40.00 ea. 


GENERAL PLASTICS CORPORATION 


1400 NORTH WASHINGTON STREET @ MARION, IND. 


Phone 4870 


WEST COAST OFFICE: 2398 CALIFORNIA AVENUE, LONG BEACH 6, CALIFORNIA — PHONE GARFIELD 4.1710 


OCTOBER, 1956 











Simple, clean and contemporary, ex- 
panded metal itself is attractive look- 
ing. No wonder display beauty is so 
easy to achieve when this unique 
material is used. 

Decorative possibilities are infinite, 
thanks to the unusual combination of 
low weight, high strength and variety 
of mesh sizes found in Penmetal ex- 
panded metal. Comes in standard or 
flattened form. Can be galvanized, 
tinned, polished, plated, painted or 
enameled. Easily cut, formed, shaped 
or welded to suit design requirements. 


PENN METAL COMPANY, 





expanded metai makes it easy 
to produce outstanding displays 





Above all, expanded metal novelty 
is easy on the pocketbook. Because 
of its low cost, large areas can be 
covered economically. 

Penmetal expanded metal is sheet 
metal which has been slit and stretched 
from two to ten times its original 
width. As much as 80% lighter than 
solid sheet of the same dimensions, 
the diamond truss pattern adds rigidity 
and strength, yet permits free passage 
of light, heat and air. 

Send for catalog which gives sizes, 
weights and dimensions. No cost or 
obligation. 


INC. 


General Sales Office: 40 Central Street, Boston 9, Mass. 
Plant: Parkersburg, W. Va. 


District Sales Offices: Boston, New York, Philadelphia, Pittsburgh, Chicago, 
Detroit, St. Louis, Little Rock, Dallas, Seattle, San Francisco, Los Angeles, 


Parkersburg. 


Also representatives in principal cities 














DISPLAY WORLD 





OCTOBER, 


1956 


—— 


E. I. du Pont de Nemours & Co. (Inc.) 
Grasselli Chemicals Dept., Room N-2539, Wilmington 98, Del. 


Gentlemen: 


©) Please send me your booklet on “X-12.” 


Name 


Only Du Pont ‘‘X-12” Flame Retardant 
protects paper and fabric 


without dulling color 





Want to make mirror magic? Do it with Japanese 
lanterns. They're the secret of this dramatic display 
at the Du Pont Textile Fibers Department Exhibit, 
recently held at the Merchandise Mart in Chicago. 
To protect their delicate beauty, these lanterns 

were treated with Du Pont “X-12” Flame Retardant. 


*X-12” is the ideal fire retardant for displays, 
because it’s the only fire retardant that gives 
maximum protection against flame and afterglow 
without dulling the color... or changing the tex- 
ture of paper or fabric. 


SEND FOR OUR COLORFUL BROCHURE giving the 
complete “X-12” story. Treated swatches allow you 
to conduct your own flame tests. Clip coupon for 
your COPY. 


DuPont X-12° 


FLAME RETARDANT 


Si¢ uy sé var orf 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 





Firm 





' Address 





City 








a ee ee EE SS SR 














Ornamental Glass Balls 





(olortul glass ornaments have a wide range 
loop for hanging. 
turquoise 


wite 


Per gross... 
Per gross... 


Per gross... 


ol uses Made with 

Colore: Chartreuse green, 

rise, shiny pink, orchid, gold, red, 
or silver, Please specify color 
Vacked one color and size to a 
No. XE-214—-2% in. diam. Balls. 
Ver dozen, .$1.20 

No, XE-258-—2™% in, diam. Balls. 
Ver dozen. .$1.50 

No. Xb.-314-—-3%% in. diam. Balls. 
Per dozen. .$2.40. 

No. AE-400-—4 in. diam. Balle. 
Per dozen ...... ‘reeked 

No. XE-500-—5 in. diam. Balls. 
Ver dozen 


CUBAN ORNAMENTS 


blue, 
green, 


ce- 


blue 


when ordering. 
box, 


$12.00 
$15.00 
$24.00 


No. ALK-2-—Smart Cuban Ornaments, 5% in. 
long in red, green, gold, cerise, silver, tur- 
quoise blue or chartreuse, Sold assorted 


color and atvies only, 


Per doz 





oveee 


$8.95 





Italian Miniature Light Sets 


@ GREATER LIFE 


has 
hours, 
burning 
without « 


hours 


harge 


e KCONOMY. 


miniature 
additional 


and by ¢« 


through it, 
wire 


and the 


sets 


uiting 
prolongs the life of both the bulbs 


eBELAUTY 


No \F 


colored 


435 


lamps 


Fach 
master cralttamen, 
least 10 imets as long as some 


lnlike 


these have 
length of 


wire 


guaranteed for 


lites will 


other 


Ww) 


acts 


EXPECTANCY, 
a life expectancy of 1000 to 3000 burning 
lL neonditionally 


be 


ach lite 


L000 


replaced 


foreign-made 
it. of wire. 
as a 


resistor 


the amount of current passing 


Set made 


ae 


yet are 


is 


off against 


reflectors in assorted colors. 
13 in. apart on 40 ft. or green wire, 


Per 


we ai 


hand 


of 


blown 
rugged and last at 
foreign makes. 
35 
dainty 


by 


assorted 
flower 


Bulbs are spaced 


$5.95 


Low Prices! Prompt Delivery! 


TRI-DI 
COLLAPSIBLE 
20 POINT STAR 








New collapsible star that can be used over and over 
again. Easy to assemble by holding the knot at bead 
end and pulling string. Result is a sparkling 20 point 
star. To collapse, untie knot and star folds for com- 
pact, easy storing. Colors: Silver, red, green, gold 
or variegated. Specify colors desired. 


No. XW-40—Giant 4 in. Stars. $ 

OE PE Gane gre URLS GT ET Penn 12.95 
No. XW-16—Large 16 in. Stars. $ 

i a, <a de cd 21 50 
No. XW-8—Regular 8 in. Stars 


orbep-oothog al RE $11.50 


Kach, 


» $1.15. 





Flameproof Hinoki Chip Roping 
Klameproof imported chip roping made from wooden 
chips and securely sewed with double cord in center. 


Colors: red or green — specify. 

No, XM-2415-—Size 3 in. diam. $ 

. & SR Ree ae nae 2.25 

No. AM-13-——Size 1% inch diameter. $ 

FOr Se Ue BOG: o ccccevkdes Ghewds vcsésn 1.50 

No. XM-1030-——Size 1% in. diam, $ 

POP BO VOTE DiGOD doce cdeceedecéicevocsess 1.20 
No. XM-14.— Size inch 
diameter. Per $ 
30 yard piece. l 00 
No. XM-250 Size 24 = 


by 10 yee. Per roll, 


ro $6.00 


rolls 


*eneeveeeeneee 





White Flocked 
Branches 


No. KG-56 


branches heavily flocked 


No. XME-800/30 


Natural twig 
in life-like detail. 


in white and diamond age 11 in. high: 
dusted, Size 30 in. high. high. No stable 
Per $ cluded in this set. 
dozen ...... 13. 50 Price, complete............ 





e 4 


imported Nativity Scene 





Complete 
full-round, self-standing figures sculptured 
in Italy from papier mache and painted 
Standing figures aver- 
kneeling figures, 9 in. 
or background is in- 


$27.50 


ARRISON 


WASHINGTON AVENUE 


America's Most Complete 





Perforated Foil Stars 


Eye-catching 18 point foil stars that 


accommodate drop lites. Clips attached. 


Colors: Gold or silver. 


No. XFA-18—Size 22 in. diameter. 
UN ee ug $24.00 
No. XFA-16—Size 16 in. diameter. 
i tk $16.00 
No. XFA-il—Size 10 in. diameter 
ae ah $9.00 


Facil Fab 
Satin Ribbons 





Heavy 13 point board backing. Colors: 
Pink, cerise, It. blue, white, orchid, pea- 
cock blue, ice blue, gold, red, royal 
blue, emerald green or gray. 

No, FF-4] 


7—Rolls 2 in. wide 
by 75 ft. long. Per roll $2.00 


No. FF48—Reolls 4 in. wide 
by 75 ft. long. Per roll..... $3.75 
No. FF-49—Rolls 6 in. wide 


by 75 ft. long. Per roll $5.50 


‘ee eee 


Half-Round 

Wall Plaque 
No. XR-2817—Half-round 
Christmas tree makes an 
excellent wall or post dec- 
oration. Tree is trimmed 
with canes and orna- 
ments. Size overall 16 in. 


Per 


dozen 


of 12 


set 
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Select Your Decorations Now from Lae 
Line of Quality Christmas Displays 








Foil Corrugated Bubbles 


Smart foil corrugated bubbles with limitless uses in 
Christmas decorating. Colors: Gold, silver, red, green, 
pink or aqua. 

No. XA-1119—Size 8 in. diameter. Per doz... .$7.25 

No. XA-1120—Size 11 in. diameter. Per doz.. .$10.50 

No. XA-112244—Size 16 in. diameter. Per doz. . $21.50 


No. XA-1124—Size 21 in. diameter. Per doz.. .$37.50 ee “ANIMATED 30 iN. SANTAS 


Animated 30 in. Santas colorfully dressed in rich 
red or white velvet with white fur trim. Some figures 
with gold vests. White boots and white wood bases 


Choice of animation—either body bending or arm ANIMATED 5 FT. SANTA 








" ~ vagy movement as body turns. Attract crowds to your Christmas 

Animated 30 In. Santa (Left). Arm movement. windows with this giant 5 ft. 
No. XH-7000 Choice of suits: Red with white fur and gold vest animated Santa. Life-like anima- 
Smart Chrict> (shown); red with white fur (no vest): white with tion consists of arm movement as 
mas decora- white fur (no vest). Specify $54 20 body turns, Figure is available 
tion that can I a ak a . in choice of suits: Red velvet 


Animated 30 In. Santa (Right). Bending body with white fur trim and gold vest 
motion. Choice of suits: Red with white fur and (shown); red with white fur trim 


be hung on 
walls, posts, 






ledges, ete, gold vest (shown); red with white fur (no vest) ; (no vest); gold with white fur 
Kight differ- ag ee os white with white fur (no vest). $62 50 trim (no vest). 125 
ent sized — ren NG SE en ode ce Ceets sas vehounn . Price, each ...... $ 00 
crystal balls Sparkling chenille 
covered with and tinsel snow- 
metal tinsel flakes made with white chenille and silver, 
and beads at- gold, pink or turquoise tinsel. 
tached to a silver tinsel rib- No. XFA-212—Size 12 inches. 
bon. Size overall 12 in. Colors: i Ce ee eas oe ebneenaned $18.00 
Crystal with pink, green, No. XFA-209—Size 9 inches. 
gold or silver. Per dozen Pre rey teen eeeeeeeeeees $13.20 PRESERVED PRINCESS PINE FESTOONING 
OOD  nectweerrarsecees $2.25 No. XFA-206—Size 6 inches. Round, full and showy festooning that is dyed, preserved and 
FOE GOO oincccdevecs $22.50 FOE GUE si vccecccpsdscoasescvenss $9.00 flameproofed. Keeps its colors and will not dry out, stays soft. 


TINSEL GARLANDS Mas hine wound with fine wire on a heavier wire core. Dyed a 


th dark een. Weight about 30 lbs. per 100 ft. 
No. X-1514—1% In. Tinsel Garlands. Silver only. Sold only in 60 Seles ‘per 100 ft aes ahe scake Oo $33.45 
a ks eS Pe er a, a o's bev n.0060 00600 062 08 0edneeedsennrs Cc re Cea ae el eS ge Eke: 


Per dozen lengths (180 ft.) .............006- $6.00 
No. X-2511—2 In. Tinsel Garlands. Colors: Silver, turquoise, pink $2 OO 
or chartreuse. Sold only in 18 ft. lengths. Per 18 ft. length...... . 

Per dozen lengths (216 ft.)..............4.. $20.00 





No. X-1520—2% In. Tinsel Garlands. Silver only. Sold only in R() 
SO eu sevabdebbiaaehes C EXTRA HEAVY 100% FLAMEPROOF ALUMINUM 


Per dozen lengths (190 ft.)................ $8.00 FOIL GARLAND 


No. X-1824——2% In. Tinsel Garlands. Silver only. $1 20 No. XSC-56—Extra heavy aluminum foil garland made with a 

Sold only in 18 ft. lengths. Per 18 ft. length..................... . heavy wire center is easy to electrify-—just wrap your cord set 

Per dozen lengths (216 ft.) .........-.0000 $12.00 around garland. Guaranteed 100% flameproof and shedproof 

Garland is specifically made for outdoor use and is not affected 

Heavy Tarnish Resistant Tinsel Garlands by ar thet. weather. Completely flexible. Can be wrapped 

No. XBW-18—2 In. Tinsel Garlands. Colors: Silver, pink, chartreuse or around or stapled to any type form, fixture or plaque. 

turquoise. Sold only in 18 ft. lengths. $1 10 Available in silver, all gold or all green. Illustration shows 

Per doz. lengths (216 ft.)....$11.00. Per 18 ft. length........... , garland trimmed with lights. Prices are for untrimmed garland. 
No. X-3511—2% In. Tinsel Garlands. Colors: Silver, chartreuse, pink or “ize Silver Colors 
turquoise. Sold only in 18 ft. lengths. $3 O00 SM. BY FO Rovccccvcseses $ BO yd $1.30 yd. 
Per doz. lengths (216 ft.) ....$30.00. Per 18 ft. length............ 4 in. by 30 ft... see ee ee. 1.00 yd 1.50 yd 
No. XBW-404—3 In. Tinsel Garlands. Colors: Silver, pink, chartreuse or 6 in. by 30 ft... eee eeeee, LAO yd. 1.W yd 
turquoise. Sold only in 18 ft. lengths. $2 90 9 in. by 25 Mécccvdseuess 2.00 yd. 2.50 yd. 
Per doz. lengths (216 ft.) ....$29.00 Per 18 ft. length............ , 12 in. by 25 ft... pe ceseeres 2.00 yd. 3.00 yd. 

F.O.B. New York. 
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Coon WL Conca ...colorful Christmas 


promotion created with Masonite panels 


A brilliant concept...delightfully carried 
out by Rollman and Sons, Cincinnati. By 
night and by day, this fanciful display en- 
riches the visits of shoppers and passers-by. 

To Andrew Matzer, display director, 
there is nothing quite like Masonite* panels 
for this and a host of other jobs. As he 
says, “Masonite is very advantageous to 
use, since it eliminates a lot of expensive 
carpentry and lumber costs. It will take 
any kind of paint. It can be re-used for 
such large cutouts as valentines, cupids, 





Easter bunnies, tulips and all with very 
little reinforcement. Masonite panels are a 
‘must’ in Rollman’s Display Department.”’ 

These sturdy hardboards come in a wide 
variety of types, textures and thicknesses 
—to solve any panel need. They never 
split, splinter or crack, and they last in- 
definitely. 

The source? At your nearest lumber yard. 
For more information, write Masonite 
Corporation, Dept. DW-10, Box 777, 
Chicago 90, III. 
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MASONITE 
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Andrew Matzer,. 
Display Director, 
The Rollman & Sons 


Company, Cincinnati, O. 
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PUT HOLIDAY 


Glamour 


IN YOUR DISPLAY 


WITH 


GLAME MESH & DECRO-WALL 


MAHARAM 
EXCLUSIVES 





} 











Scenes of the Maharam 
Exhibit at the NADI Show. 


, 
GLAME MESH 


C cstans the shimmering enchantment of gold or silver 
GLAME MESH—48" wide with the natural textured 
beauty of our new gold Decro-Wall and... Voila! .. . 
you have true window display. For here's the glamorous 
metallic mesh that lured record crowds to our display of 
the NADI show—and will lure record crowds into your 


store this Christmas. 


Be the first in your community to take advantage of 
Maharam's truly, new, exclusive, traffic stoppers— 
GLAME MESH & gold DECRO-WALL. Be the 
first to put that holiday glamour in your 






| 
on Christmas window. DECRO-WALL 


; NEW YORK: 130 WEST 46th STREET 


8 p 
WA - ay Oa Wi A CHICAGO: 115 S$. WABASH (WURLITZER BLDG.) 


FABRIC CORPORATION LOS ANGELES: 1113 S. LOS ANGELES STREET 
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years... ond, AtiLl leading! 


Six decades in business and continually progressing and enlarging. 
More than ever, display men are planning with Decorative Plant's constant 


new approach to display mediums. Enjoying our biggest Xmas season ever 
_.. yes, we're truly “GOING LIKE 60.” 


DECORATIVE PLANT CORP. 


Fie 136 West 24th Street, New York City, N. Y. 


StRST WITH - THE NEWEST. . GOR SIRIY YEARS 
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PUT A 
MATCH 
TO THIS PAPER 


7¢ Wout Gaul 


FLAME RETARDANT = 


CHEMICALLY TREATED 


<= Bulkton SEAMLESS 


(iTS A HEAVYWEIGHT QUALITY AND EXTRA THICK) 


Use it when FLAME Resistance is Desired or Required 
— IDEAL FOR 


eo INTERIOR DISPLAYS e TELEVISION STUDIOS e FAIRS 
e POST TRIMS e CONVENTIONS e EXHIBITS 
e HALL DECORATIONS e HOTEL MEETINGS e SCENERY 


AND ESPECIALLY WHERE THE PUBLIC CONGREGATES 


mee — A yoi/ah |e in WHITE Only 


IN THE FOLLOWING SIZES 


a 


le. 


, 27 iN. « 106 YOS 
107 in. x 12 yds. $9.95 4 IN. x 100 YDS 
6iN.« $0 YDS 


107 in. x 50 yds. $39.75 SIN. x 50 YOS 


26 IN. « 40 IN. SHEETS 25< EA. — MINIMUM ORDER. 100 SHEETS 


\ 
BULKTON DISPLAY DIVISION Corry 2-825) 


BULKLEY DUNTON & CO. INC. Ceery Pa. 











S108 @h SD Molt] pee), m.“m een INC., Corry, Pa. 













Plan Now to attend... 
it's your opportunity to see 
“everything that's anything’ in display. 
Every member of the NADI 


extends a most sincere and cordial welcome. 


National Asssociation of Display Industries 


203 N. WABASH AVENUE ° CHICAGO 1, ItlL. 





OCTOBER, 1956 19 


Look whats happened to Hardboard 


Weyerhaeuser 4-Square Industrial Hardboards 


add eye appeal that means sales 


IN DISPLAYS cye appeal means buying appeal. Weyerhaeuser 4-Square Indus- 
trial Hardboards are light tan in color, smooth surfaced, with many built-in 
characteristics which give you flexibility to design for attractiveness, the unusual, 
as well as for utility. 

Standard Weytex”* is strong, durable, machines with clean edges for cutouts 
and irregular shapes. It will take and hold most types of finishes, has excellent 
nailing qualities, It may be bent to a 1” radius or formed into shallow draws 
or compound curves. Thicknesses from 1/12” to 1/4” give a range of selection 
for economy as well as design. 

Weylite * is a lower density hardboard produced in standard sizes and thick- 
nesses of 3/16” and 1/4". This is the type of hardboard for those applications 
where thickness is necessary without the higher properties found in Weytex 
and at a lower price. 

Perforated board has all of the outstanding features of Weytex, such as color, 
surface, and high strength to sustain loads where metal hangers or brackets are 
used. Perforations are spaced |” apart and have a diameter of 3/16" for 1/8” 
thickness and 9/32” for 1/4". The surface toughness enables the board to resist 
marnng and denting. 

Write for samples and literature on these fine products today. 

*T.M. Reg 


Weyerhaeuser Sales Company 


DEPARTMENT HM-106 
First National Bank Building + St. Paul 1, Minnesota 








®@ Stendard Weytex is smooth on one side 
and has a screen impression on the other. 
Panels are light tan in color with a ign ee 
Aa Thicknesses; 1/12", 1/ 

16 


© Weylite is smooth on one side with a 
screen impression on the other. Slightly lower 
in density than + idan Made in two thick- 
nesses: 3/16", 1/ 


@ 4-Square i la Board is smooth on 
one side with a screen impression on the 
other. Perforated with 1" centers in both 
directions and 1/2” margins on edge and 
ends. Thicknesses: 1/8" and 3/16” with per- 
forations 3/16" in diameter. Also 1/4” thick- 
ness with perforations 9/32" in diameter. 


@ 4-Square Hardboards take all types of 
finishes including wiping stains, lacquers, air- 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics. 


®@ Additional uses: furniture parts, avto- 
motive foundation parts and panels, sliding 
panels, cross banding, core material, mirror 
backs, cabinets, toys and games, TV bocks, 
signs, containers. 
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Phone or write for free illustrated brochure 


DISPLAY DIVISION: 
GIBRALTAR CORRUGATED PAPER CO., INC. 


350 Warren Street, Jersey City 2, N. J. 


Telephone: New York: Digby 4-0580 
New Jersey: HEnderson 2-4462 





GIANT ANIMATED CIRCUS FIGURES Circus Clown and Animal Head Cut-Outs 





No. WLS-4859—CIRCUS LION No. WLS-4855—-TEDDY BEAR WLS-4850—-Clown Heads = WLS-4851-—-Animal Heads 
Vacuum formed, half-round plastic circus figures hand painted in bright circus colors Created of washable, durable, vacuum formed plastic 
and cleverly animated with a hidden A.C. motor. All units mounted on $79 95 and colorfully hand painted in exacting detail, each 
sturdy wood base, Overall approx. 5 ft. high. Price, each................. ° half round plaque is 18 in. by 18 in. Sold only in sets 

Ver set of 4, one or assorted animated figures. Choose from the two hgures illustrated of six clowns or six animal heads. $29 50 
or Giant Girafle (not shown) and Giant Seal (not shown)...............66666: $295.00 I A SM ee eps es kadbe bas ° 
“Christmas Candy ase 8 = 
Cane” 


+ 
Vertical Comura + 


a 
“J x | ry x 
SIZE 20 IN. BY 90 IN. » AN = 


No. WLS-8702 Lise this a y a e Nel 


smart (Lomura to brighten 
up posts, create entrance- 


ways, in windows or to - - 
vay in windows or \ _"GIRCUS CLOWN HEAD” COMURA — Size 15 in. by 90 in. 
No. WLS-8850—Whimsically-designed and colorfully-reproduced in nine oil colors $5 75 





space, Silk sereen proc- 
essed in bright red and on flexible Comura stock. Each POC COS SHR HEE HEHEHE KEHOE SESH SOO EE EHHOHESEHOOES 
white peppermint striped 
canes against a star stud. 
ded green bhackground. 


ca ee $5.95 


*eeeeweeee 





“Christmas Candy tT gee — oe “ine 

Horizontal Comura “TOYLAND”" COMURA — Size 15 in. by 90 in. 

SIZE 20 IN. BY 90 IN, No. WLS-8851-—Silk screened in nine colors, this colorful Comura can be used $5 75 
No, WLS-8703-—Add the as is or cut into individual letters. Each............scceccscceceecscceveeeeses ‘* . 


holiday touch with this ef. 
fective Comura. Bright red 
bows arranged in a drape 
motif with red and white 
peppermint striped Christ- 
mas candy canes, Silk 
acreen processed in five 
colors on flexible (Comura 
stock $5 95 
Keach ° 


eee eeeee 








All Plastic wot Shown 
Formed of eCoOrR-VAC 
~— Deceretive Vecuuem 
Formed Plastic. Ali Copy- 


cee oe ARRISON- 


geard. 2018 WASHINGTON AVENUE 
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Displays with Matching Comuras’ 


All items shown on these pages in stock for immediate delivery 


Santa Going Down Chimney 


Size 18 in. by 16 in 





SANTA’'S REINDEER AND SLEIGH SET 


Beautifully sculptured in deep bas-relief of durable, vacuum formed, snowy white plastic. Jumbo size 
set has gold trim; regular size set is all white. 
No. WLS-4614—JUMBO SIZE SET. Consists of two reindeer, each 40 in. high by 32 in. $97. 50 
long and one sleigh, 33% in. high by 64 in. long. Sold only in sets of three pieces. Per set. 
No. WLS-4615—REGULAR SIZE SET. Consists of two reindeer, each 20 in. high by 20 in. $29 R5 
long and one sleigh, 35 in. long by 17 in. high. Per set of three pieces 


No. WLS-4611—EXTRA REINDEER, Each. . $8.95 No. WLS-4613—-EXTRA SLEIGH. Each.$12.95 





Santa Coming Out of 
Fireplace 
Size 14% in. by 17% in. 





“SANTA'S DEER AND SLEIGH" COMURA — Size 20 in. by 90 in. 
No. WLS-8705—-Silk screen processed in four colors on flexible Comura stock. Deep blue, white star 
studded background. Companion piece to Santa’s Reindeer and Sleigh Sets shown above. 
PP ee ne re ey Sm Deer pe Pere arene 1 arn Terry eae pee en ae ree ve $5 95 





Santa Trimming Christmas 
Tree 


-" | fT Size 17 in. by 16% in 
a be 5 rd 4 } 
; egg Ld ) a Set of Three Plastic Santas 


. >» 1", aft > No. WLS-4620-— Three units vacuum 


+ 





formed in durable, reusable plasti 


“SANTA AT WORK” COMURA— Size 20 in. by 90 in. coca: ga ep thy ag wag hh 


mas colors. Sold only in seta of three 


. WLS-8701—-Action-filled Comura silk screened in traditional soft Christmas colors. $5 Q5 as shown $18 75 
othe piece to Three Plastic Santas shown at right. Each . Per set ., ‘ . 


*epweneeweeeneeeeneeeenweeeneeeeeeeeee 


Christmas 
Candles 
Plastic 
Plaque 


No. WLS-4619 

A beautiful post 
or wall trim 
Vacuum formed 
plastic half 
round candles 
ofiset by Christ 


“CHRISTMAS CANDY CANE” COMURA — Size 30 in. by 90 in. mas foliage and 
No. WLS-8704——Bright red and white peppermint striped candy canes silk screened against $§ 95 ribbon. Screenes my : 


;' ; , “a - a in two colors 
a star studded green background. Companion piece to other “Candy Cane” Comuras. Each. Overall 48 in 


high by 17 in 


WAGNER CO. is575 7 


LOUIS » MISSOURI 
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H,ditors Comment 





How American display reaches out all over the face of the globe in 
its quest for new items is well illustrated by some events of a few 
months ago. Edgar Moser, of Allied Display Materials, Inc., New York 
City, went by plane to Japan on a buying trip and after spending some time 
in that country, flew on around the world to Europe, where he met his 
partner, Arnold Janowitz, who had flown over from New York in the 
meantime. While in Europe they accidentally ran into George Silvestri 
and Bernard Gorman, of Silvestri Art Mfg. Company, Chicago, and Norbert 
Austen, Austen Display, Inc., New York City, who were on a similar 

guest. A small incident, perhaps, but it does show to what lengths some 
of the leading display firms go in order to keep your windows and 
interiors alive and novel... 








In this space in the last two issues I wrote about a number of 
displaymen who have gone to other jobs in which their display training 
was an essential ingredient and which made the other jobs possible. 
Below is a letter I received just the other day; it is being given in 
full for two reasons: first, one of you may be interested in the 
position it describes, and second, because it is a good example of what 
I meant when I wrote about the possibilities opening up every day to 
displaymen who think in terms of merchandising as well as display: 


"We are looking for the ‘hottest’ young point-of-purchase sales 
promotion executive. Salary is secondary. He must be under forty. 


"He must have an outstanding record motivating small retailers -- 
teaching them effective merchandising methods -- conditioning them to 
greater sales and profit through selling a well-Known name -- showing them 
how to tie current public relations to national television programs. 


"He must be able to train subordinates to carry the drama to 
retailers nation-wide, 


"The nearer his background is to jewelry, the better, perhaps. 
Headquarters: the New York City area. 


"I will welcome any suggestions for this really big challenge." 


The letter was from a well-known firm specializing in placing 
upper-bracket executives, and I suggested three possibilities for the 
position-- each of them a man employed at the present time as a retail 
display director. As far as I Know, the job is still open; if you are 
interested in it, let me Know and i will pass the information along... 


Of interest to those connected with the display of men's wear is the 
fact that Lloyd Buzan's book "Rigging and Forming Men's Wear for Display" 
continues to enjoy a steady sale. Orders have come in for it from 
practically every country in the world. The largest single order was 
placed recently by Tip Top Tailors, Ltd., of Toronto, Canada, and was 
for 42 copies. The largest individual order received for Frank J. 
Bernard's “Dynamic Display" -- which we also publish and which is now in 
its third edition--was for 20 copies and came from the Los Angeles 
Public Library... (Please turn to page 68) 





ONLY PRINTASIGN makes your department completely versatile. 
Prints everything from price tickets to a 22” x 28” full sheet— 
on one machine—automatically. ASK US TO PROVE IT! 


S 600% FASTER Printasign produces up to six signs in the time you 
N S now take for one. Keeps Buyers happy—banishes “deadline 
jitters” forever. ASK US TO PROVE IT! 


WH | LF IT’S CLEANEST No messy fingers . . . no type to handle, set and 


unset ... it’s automatic. ASK US TO PROVE IT! 






Y0 l} IT’S SIMPLE We can train stock girl, part time clerk—anybody— 
to be an expert “signer” quickly, because it’s automatic, ASK 

W US TO PROVE IT! 
AIT PAYS FOR ITSELF Reduces department costs per sign... yet 





makes better signs that increase sales. ASK US TO PROVE IT! 




















ECONOMICAL You can either rent or buy the new Automatic 
PRINTASIGN ... with guaranteed maintenance. 


intasign 


PARAS om 


New Automatic 


















the ONLY truly automatic Sign Machine 
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Reynolds Printasign Company 
9830 San Fernando Road 
Pacoima, California. 





MAIL THIS COUPON TODAY 


YES, | want you to prove what Printasign can do for our sign 











No obligation, of course. production! 
Name 
Rush to... 
Store Name 
Address 
City Zone. State 
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N old-tashioned, thoroughly traditional 
(Christmas — with a modern twist- 
was the holiday theme inspired by 

Frederick & Nelson’s 65th anniversary last 
year. Rich colors and lavish materials 
were combined with a pointed simplicity to 
make the Seattle store’s 1955 Christmas at- 
tire the talk of the Pacific Northwest. 

The full treatment was most evident on 
the first floor, where a red carpet was rolled 
out to cover the two main aisles, and where 
stately old-fashioned chandeliers glittered 
and gleamed. Columns were covered in red 
slipper satin; each was framed by two 
“natural” green trees and the ends of the 
fresh pine garlands which were suspended 
above the aisles. Sixteen ledge units with 
revolving trees highlighted the first floor 
display. The trees and greens were decorated 
simply but brilliantly with round gold orna 
ments, gold bead chains, and small spark 
ling clear lights that made them look dia- 
mond-studded. 

As in every major display job Frederick 
& Nelson does, the motif was carried 
throughout the store. Red felt was used on 
the floors in the windows, with a chandelier 
hung in each. Red awning canopies extended 
out toward the street over the two Pine 
street entrances, as the first floor became 
the backdrop for the windows on this street 
A chandelier was hung in each of the 18 
escalator display areas, each overlooking a 
decorated tree and a plattorm with shelves 
covered in red and finished in gold fringe 
edging. All gift boxes in the windows and 


—Upper left, one of the 16 first-floor ledge 
units; the trees revolved . . . Directly above, 
there were |8 escalator display areas used .. . 
Center, the first floor elevator treatment. 
Here the natural fir garland was in gold, as 
the background was already a dark green... 
At the left, a portion of the first floor, showing 
part of the red all-nylon carpeting; 450 
squore yards were used in all— 
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store interior — 6,800 in all were covered 
with gold metallic foil and tied with red 
satin ribbon. 

The influence extended outside the store 
itself. Half-round chandeliers stood out 
on five advertising billboards in prominent 
parts of the city. And in the maim display 
window, live figure-skaters performed on 
red-tinted ice 

The traditional theme was set early in 
1955 at a planning conference which included 
Joe Sjursen, display director; Hugh Mann, 
interior display; Edmund Stevens, window 
display; Joe Berney, display shop manager, 
and Glen Smith, staff artist. Color was 
the first consideration. \ red, green, and 
gold Christmas was an early decision, but 
it took months of experimentation before 
the exact values of the colors were deter 
mined. Finally, the planners arrived at a 
deep red with a slight bluish cast, a dark 
olive green @th the appearance of a na 
tural outdoor green, and a true gold. 

The first problem was the weight of the 
chandeliers. The logical places to hang 
them trom were the tresh air outlets in the 
first floor ceiling These. Too, were the 
only suitable places trom which to hang the 
pine garlands which, when freshly cut, 
weighed 35 pounds each. In order to deter 
mine how much weight the tresh air outlets 
would take, a dead-weight test was run 
This was done in the most expedient way 
Mr. Mann, whose weight is approximately 


| Please furn to page 76) 


—Above, under the first floor clock (which 
was finished in gold) was a chandelier 944 feet 
in diameter . . . Upper right, one of the Pine 
street windows at night with the first floor as 
a back drop ... Center, a corner window 
after store hours, showing the mechanical 
skaters; the grating was locked ot night... 
At the right, the ice skating window in which 
real skaters appeared. Dressing rooms were 
created in adjoining windows— 
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Fall Pageantry From Manhattan 


By CLARA BALDWIN 


til. harvest and the hunt, both signs 
+ fall, have been in evidence displaywise 
in Manhattan along with the usual early 
autumn fare of turs and back-to-school pro 
motions, with hints even of the wintry days 
to follow. It is a rich pageant of autumn 
our displays have offered, with many an un 
usual twist 
For example, Henry F. Callahan, director 
of display for Saks-Fifth Avenue, hinged at 
tractive harvest settings around antique lead 
igure: and cashmere coats According to a 
card at the side of one window, the antique 
pieces were “18th Century lead figures, formerly 
from the estate of Otto Kahn.” The figure 
was posed with the mannequin in the center 
of the window area (first photograph). ‘The 
mannequin wore the featured cashmere coat 
in a soft tan tone, with a scarf and hat of 
tan, beige gloves, black shoes, and gold and 
wreell Carrings 
\ length of matching cashmere was draped 
on the lead figure, as a cape, Spanish moss 








was arranged like a wig over the figure’s 
head, and a cock pheasant perched atop the 
moss. A bunch of bearded wheat, tied with 
brown velvet ribbon, was placed against the 
figure's shoulder with the drapery of cashmere 
fabric which trailed onto the floor. A _ bag 
of walnuts was near the feet, and other nuts 
were strewn about the floor. A golden spade 
leaned at the opposite side of the figure. Bou- 
quets of grains and grasses, tied with brown 
velvet, were arranged with the group and in 
the mass of ripened foliage sat a red and black 
bird on her nest. Beyond the group, on the 
floor, stood a large tan leather bag. 

Behind the grouping the wall was a neu- 


—Upper left, by Henry Callahan, Soks-Fifth 
Avenue ... Upper center, by Louis Villela, 
Altman's . . . Upper right, by Tom Lee, Berg- 
dorf Goodman .. . Directly above, by Andreas 
Hvorsiev, Ohrbach's . . . At the left, by Paul 
Vogler, Lord & Taylor ... (All photographs by 
courtesy of Virginia Roehl Studio, New York 
City)— 
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—At the right, by Jack Cobb, Henri Bendel's 
. . « Center, by Luke Maletich, Gimbels . . 
Below, by George Fine, The Tailored Woman— 


tral tone, washed with orange light. The 
legend read “SFA’s Precious Paradox — Im 
perial Cashmeres for Elegance-at-Ease.” 

“Beat the Tom-Tom for our new Indian 
Summer swimmers from Jantzen! The col- 
lection, Altman Vacation Shop, third floor” 
was caption for a window at B. Altman, 
where Louis Villela is display director. The 
copy card was simulated skin and fastened 
with feathers to a birch pole Primitive 
drawings in soft tones on other simulated 
skins were fastened over birch poles to fashion 
a large tepee to carry out the Indian motif. 
Soil was sprinkled over the beige carpet 
on the window floor, and the rear wall was 
a deep tone of gray that receded into the 
background. 

An Indian rug covered the floor of the 
tepee, and one mannequin, wearing a chief's 


headdress of red, yellow, and white feathers, 
sat on the floor at the opening of the tent. 
She wore loops of red beads about her neck, 
and a printed suit. A second mannequin, 
nearby, carried a tom-tom in her hand, Her 
suit was an orange print with a matching 
coat, and her hat and sandals were orange. 
A third mannequin wore a suit of black, 
gray, and brown stripes, black sandals, an 
orange bracelet, and an orange and black 
feather in her hair. The fourth mannequin 
wore a dress of orange and black print, orange 
sandals, sunglasses, and carried an orange 
and black bag. 


For a different twist, Tom Lee, Bergdorf 
Goodman, introduced “Christmas in July” a 
short time ago. He covered the floor of the 
window with white flocking and set two 
bottles of “Fireworks” perfume in the snow. 
The large Christmas tree was made of green 
burlap edged at the bottom with green tarle- 
ton. The tree was decorated in artificial red 
roses with green leaves, crystal drops, and 
white candles tied with white satin bows. 
The base for the tree was a white pot filled 
with silver wrapped packages. A mannequin 
stood beside the tree. 
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A clever display was used to feature cor 
duroys at Obhrbach’s Andreas lHvorslevy, 
director of display, turned his whole Mth 
street bank of windows over to the promotion 
The four in the center featured women’s 
wear, lhe window to the west featured 
children’s “Little Red Corduroy,” while the 


one to the east displayed men’s corduroys 


For the women’s group, the windows were 
turned into forest settings with the theme 
“Hunting for Corduroy’ Hunting for low 
prices’ kind them both at Ohrbach’s.” L he 
floor was covered with greenish-gray wood 
shavings, scattered so the yellow painted floors 
might show through [Three silhouettes were 
covered with black fabric, the branches made 
of black corrugated. Back walls were in a 
neutral tone, streaked with painted clouds 
washed with shadows, and spotted with light 

two as though it were early mortiitiv with 
the sun tingeig the sky a rosy shade, and 
the other two as though it were night, with 
a greenish hght glowing against their back 
walls 


[Please turn to page 58] 
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Themes For 


N the next six pages are presented 24 

photographs of outstanding Christmas 

display settings which have been used 
by 19 stores in various parts of the world. 
Kach proved an outstanding success. The 
group suggests literally dozens of ideas 
which can be adapted for the holiday dis- 
play of merchandise of diverse kinds. 

First is seen a window used by J. Howard 
Schneider, The Crescent, Spokane. A twink- 
ling candle-lighted bittersweet tree came 
alive with the glitter of little gold horns and 
red bows tied to each white Swedish candle. 
Delicate pink and gold angels were sus- 
pended beside the tree, holding lighted 
wands. (Glamorous separates were shown tn 
a series of three windows im pale aqua 
tones Gyilt accessory pieces were shown 
on a ribbon-shaped display unit in gold and 
white. The window was framed with bitter- 
sweet branches interwoven with tiny red and 
green twinkling lights The background 
was a muted pink, and artificial snow cov- 
ered the floor 

Two enormous angels were the principal 
props in a facade display at Grands Maga 
sins Jelmoli, Zurich, Switzerland, where 
Hans Erhardt is display director. These 
were mounted against a background com 
posed of large toil snowflakes suspended 
one below another on strings trom the top 
of the display to the bottom Swags of 
fabric were at each side of the presentation, 
lighted from the rear. 


Heavily flocked center units were used 


—At the upper left, by J. Howard Schneider, 

The Crescent, Spokane . . . Directly above, by 

Hans Erhardt, Grands Magasins Jelmoli, Zur- 

ich, Switzerland . . . Left center, by Adrian 

Delsman, Famous-Barr Company, St. Lovis . . . 

At the immediate left, by John R. Foley, 
Macy's, New York City— 


DISPLAY WORLD 








Christmas 


extensively by Adrian Delsman, Famous 
sarr Company, St. Louis, for his displays 
last season, backed by outline Gothic win 
dows as pictured. tells in outline form 
were suspended in a shallow arch from the 
ceiling. 

The fourth photograph on the same page 
shows a display used by John R. Foley, 
display director of Macy's, New York City 
There were three of these windows used on 
the Broadway side of the store, each de- 
voted to lingerie and at-home fashions, as 
well as Matchabellis various tragrances 
All were in the Christmas red-and-white 
combination. Yule trees seen at the lett 
were formed by a solid mass of Christmas 
ornaments. 

Another foreign facade treatment is seen 
next—this one by J. Musolf, Cramer & 
Meerman, Essen, Germany. The giant can 
dle reached its full illumination one section 
at a time: first the base was lighted, then 
the candle proper, then the flame, and finally 
the rays extending from it. The large or 
nament at the left was lighted independently 
of the candle. 

At the upper right of page 31 is a simple 
and beautiful religious setting used by Reed 
Schlademan, The Fair, Chicago. Bare white 
branches extended upward from the snow 
covered floor. In the center, in a shrine 
effect, stood the Madonna and Child, done 
in the style of one of the classic Italian 
painters. Banked around the base of the 
shrine were blazing red poinsettias tack 


—Directly above, the big candle treatment 
was used by J. Musolf, Cramer & Meerman, 
Essen, Germany .. . At the upper right, by 
Reed Schiademan, The Fair, Chicago 

Right center, by Allan L. Schwartz, Jacksons, 
Oakland, Calif... . At the right, by Pete L. 
Berta, Scruggs-Vandervoort-Barney, St. Lovis— 
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ground illumination was kept subdued, with 
the figures spotlighted 

The next display was done by Allan L 
Schwartz, who was then with Jacksons, 
Oakland. The window featured fine silver 
as an ideal Christmas gift. All the walls 
and background were painted flat black. The 
floor was covered with styrofoam snow. 
Hanging discs and the hoop featuring silver 
pieces were done in black. The contempo- 
rary iron tree —also black — showed a com- 
plete silver service. On the floor were vari- 
ous serving pieces, linked together with a 
faint trail of silver flitter on the snow. 
The abstract ornaments were hand made 
and had silver ornaments within them. 

The final display on the first two pages 
was done by Pete L. Berta, Scruggs-Vander- 
voort-Barney, St. Louis, and was one of 12 
gift windows. serta says: “Il was very 
pleased with the soft, iridescent glow of 
color we were able to achieve with the use 
ot blue Chinese silk on the walls and the 
back. Lighting of white and amber behind 
the sills gave a range of color from light 
greenish-yellow to deep turquoise at the 
top of the windows in the background. Rop- 
ing was dark blue tinsel with sequins, and 
the flittered branches were bluish-white with 
crystal drops. The suspended unit to the 
left was a companion piece to the branches. 
It revolved and the light reflected off the unit 
formed beautiful light patterns moving 
across the background and floor.” 

The modern office party theme was used 
by Clement Bradley, Carson Pirie Scott & 
Co., Chicago, and was one of a series based 
on the theme, “Christmas is Gaiety.” 

Another display by Hans Erhardt is seen 
at the top of page 32 a group of angels 
bearing silver fir branches. They rested on 
a cloud of spun glass, and all were sus- 


—The display ot the upper left was by Clement 
Bradley, Carson Pirie Scott & Co., Chicago 
..» Directly above, a display by Hans Erhardt, 
Jelmoli, Zurich . . . Left center, by J. Howard 
Schneider, The Crescent, Spokane .. . At the 
left, by Harold McLaren, The Bon Marche, 


Seattle— 
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pended over a snow-covered village seen in 
the lower part of the display. 

A spectacular Nativity scene was presented 
by J. Howard Schneider in a corner window, 
seen next. The setting was against a deep 
midnight blue background with fine white 
sand covering the floor. Amber, pink, and 
blue filtered spotlights gave the scene a touch 
of warmth. Palm trees were painted to 
match the buff tone of the stone masonry 
forms and sculptured figures. 

The last display pictured on page 32 was 
by Harold McLaren, The Bon Marche, 
Seattle. 

Adele McAllister did the Christmas jewel- 
ry window for S. Kind & Sons, Philadelphia. 

The window using the giant Santa Claus 
head for the background was done by J. 
Musolf while he was still with Anker am 
Paradeplatz, Mannheim, Germany. The 
sharp pyramid of the Christmas tree at the 
right was broken in the middle to serve 
as a displayer for a number of the gift 
items shown throughout the window. Note 
the ascending curve to the left taken by the 
various merchandise groups. 

Children’s fairy tales were taken by Robert 
Kenney, J. L. Hudson Company, Detroit, 
and handled in a Christmas atmosphere of 
ornaments, small Italian white lights, jewels, 
and sequins. So used were Winken, Blinken 
and Nod (the one pictured), Sleeping Beauty, 
Hansel and Gretel, Jack and the Beanstalk, 
Old Woman in the Shoe, Cinderella, Snow 
White, the Sugar Plum Tree, Beauty and 
the Beast, Little Red Riding Hood, Hickory 
Dickory Dock, and Alice in Wonderland. On 
every column appeared panels which had 
manzanita, stylized clouds, ornaments, and 
the small Italian lights. 

Another Mother Goose poem—that of Wee 
Willie Winkie — was the theme for displays 


—At the upper left is a display by Adele 
McAllister, S$. Kind & Sons, Philadelphia .. . 
Upper right, by J. Musolf, for Anker am 
Paradeplatz, Mannheim, Germany . . . Right 
center, by Robert Kenney, J. L. Hudson Com- 
pany, Detroit .. . At the immediate right, by 
D. L. Herndon, Woodward & Lothrop, Wash- 
ington, D. C.— 
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at Woodward & Lothrop, Washington, D. C., 
last season. One is pictured in the final 
illustration on page 33. D. L. Herndon 
is display director tor the store. 

Another approach to the religious theme 
is seen in the first photograph on page 34. 

a beautiful setting done by Donald B. 
Sheppard, Burdine’s, West Palm Beach, Fla. 
life-size figures of the Holy Family were 
used 

The Tiffany of wines, French champagne, 
inspired a holiday season window in one of 
the Tiffany & Co. windows on 5/th street, 
New York City, last year. Done by Gene 
Moore, a wreathed deer head burst through 
green paper in the background, his antlers 
bearing sparkling glassware from the famous 
store. A bottle of champagne was shown 
heing chilled in a sterling silver wine cooler. 

(hristmas gifts were dramatized against 
a background formed by three lovely femi 
nine heads, done in the form of Christmas 
trees, by J. Musolf for Anker am Parade- 
platz. Flickering bee-lights were used in 
the rear of the setting, and the outline of 
each of the heads was set off with small 
golden Christmas ornaments. 

The last photograph on page 34 shows how 
Hans Erhardt made dramatic use of the 
big center court of Grands Magasins Jelmoli. 
The large figures of the three angels were a 
repetition of the technique used for the 
store front decoration as shown previously 
in this article’ ‘Tapering forms bearing 
globular lights rose from the second floor 
level of the ccurt to the fourth floor, to 
simulate Christmas trees 

The ubiquitous pertorated hardboard was 
cut into Christmas tree shape and trimmed 
with metallic fringe in this simple setting 
used by Francis FE. Dore, Montgomery Ward 
w ee ( hicago. The floor was covered with 
snow, and metallic, stylized Christmas angels 


—At the upper left, by Donald B. Sheppard, 

Burdine's, West Palm Beach, Fic. . . . Upper 

right, by Gene Moore, Tiffany's, New York City 

. « Left center, by J. Musolf for Anker am 

Paradeplatz .. . At the left, by Hons Erhardt, 
Jelmoli, Zurich— 
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held some of the merchandise. Suggested 
gifts ior a woman were grouped in the dis 
play. 

“Give Her Elegance in Loungewear” was 
the suggestion in the display pictured next 
by Carl James, Mandel Brothers, Chicago. 
The figures stood on a platform topped by a 
mushroom-shaped canopy, and related ac- 
cessories were displayed on long, low tables 
at either side. Flocked Christmas trees 
flanked the figures, and three-dimensional 
angels on the background carried ribbons 
hearing the message: “Mandels ... Where 
Christmas Dreams Come True!” ‘Twinkling 
hee lights flickered intermittently on the 
background. 

The next display was by Russell C. Kehrt, 
Jenny's, Cincinnati. White flocked cedars, 
decked with tiny lights, against an aqua 
seamless paper background made a dramatic 
setting for an old-fashioned carriage cov 
ered with aqua blue velveteen and trimmed 
with gold fringe and ornaments. The car 
riage overflowed with gifts and gift boxes 
which were wrapped in gold paper and tied 
with matching ribbon Draped trom the 
carriage were lingerie, scarts, and a gold 
kid jacket. Perfume, evening bags, shoes, 
houdoir slippers, jewelry, and compacts were 
arranged on a white telt-covered floor which 
was flecked with snow ()yver the carriage 
were hung gold bird-like ornaments, sus 
pended by invisible wires. The mannequin 
wore a gold metallic sheath dress trimmed 
with crystal tear-drop beads. The dress 
was by Ceil Chapman. On her head she 
wore a tiara which was made of tiny lights 
that cast a soft glow of green, red, yellow, 
and blue. 

An exceptionally beautiful Nativity set 
ting, used by John Moss, of Marshall Field 
& Co., Chicago, is seen in the final illustra 
tion 


—Directly above, by Francis E. Dore, Mont- 

gomery Ward & Co., Chicago ... At the 

upper right, by Corl James, Mandel Brothers, 

Chicago . . . At the right center, by Russell 

C. Kehrt, Jenny's, Cincinnati .. . At the im- 

mediate right, by John Moss, Marshall Field 
& Co., Chicago— 
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Displays In Los Angeles Windows 


Hil, J. W. Robinson Company-Beverly 
Hills used a mixture of bright and fiery 
colors to create a vibrant decor im a 
group of displays, one of which ts seen in 


the first illustration. Mr, Damar Lee Myers, 


display director, developed his color scheme 
with red and orange, muted in the different 
shades of green and deep blues in the met 
chandis« all against a yellow background. 
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By DICK JACHIM 


The fashions on mannequins were placed on 
wooden blocks of irregular heights in con- 
trasting color to the individual garment. 

The letters in the designer's name, Toni 
Owen, were placed on individual blocks of 
very bright colors of mustard, orange, tur- 
quoise, periwinkle blue, and olive green. The 
letters were yellow with black shadowing, and 
the blocks were then suspended in the back 
ground to spell out the name. As California 
casuals were displayed, a “golf pony” in white 
adorned the center of the window with golfing 
equipment on it. Clear lights accentuated the 
bright colors 

At Sears, Roebuck & Co. 
colorful window greeted passers-by with a 
West Indies scene promoting Decca Records’ 
new album “Holiday.” Mr. Jarnaes McCrack- 


Inglewood, a 


en, display director, used a background in 
relief, made of wallboard for the red roofed 
houses and a palm tree with mountains paimted 
in perspective for distance—-all typical of 
the West Indies area. To the left were two 
travelers arriving and being greeted by 
a cutout of a Calypso musician at the right 
The large (20- by 40-inch) card in the center 
was set in a black frame with gold and 
silver glitter over the black to simulate lights 
and announced the new album im multi-color 
lettering Besides the display of the new 
album found on each end and in the front 


of the window, luggage and of course the 
merchandise on the two figures were promoted 
under the theme “Holiday in the West Indies.” 

At The Broadway-Hollywood, Dick Simi- 
son, the display manager, developed a clever 
composition to obtain an excellent watery ef- 
fect by painting the window glass a trans- 
parent bluish-green with food coloring applied 
with a wet cloth. The different sea props 
were sprayed a bluish green and flittered to 
simulate an underwater scene (third photo- 
graph). A mirrored ball, 8 inches in diameter, 
extended from the ceiling to create the appear- 
ance of bubbles floating in the water, caused 
by the different sea life present. Sand was 
used freely on the floor. Green fluorescents 
from the back wall and white lights from the 
ceiling blended to give the window a very 
natural appearance as a section of the bottom 
of the sea. The theme “Water, Water, l-very- 
where” was painted on a board in bluish green 
and placed in the front of the window, and as 


—At the upper left, by Damar Myers, Rob- 
inson's-Beverly Hills .. . Upper right, by James 
McCracken, Sears, Roebuck & Co.-Inglewood 
..» Lower left, by Dick Simison, The Broadway- 
Hollywood Lower right, by Bob Throp, 
Buffum's, Long Beach . . . At the left, by 
Ward Landram, The Broadway-Downtown— 
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—At the right, by William Meissner, Ohrbach’'s 

.. . Center, by Ed Mitchell, Ohrbach's-Down- 

town ... Below, by Stanley Thompson, The 
May Company-Downtown— 


this was a swim suit promotion, a manne- 
quin appropriately dressed was placed in a 
leisurely position. The window attracted 
much attention. 

Buffum’s in Long Beach, where Mr. Boh 
Throp is the display director, personified youth 
and beauty by developing a theme around 
large (22- by 28-inch) photographs of the 77 
entrants in the “Miss Universe” contest held 
annually in this city, and known technically 
as the “International Beauty Contest Miss 
Universe Pageant.” As contestants arrived, 
they were photographed and the enlargement 
set into a gray frame with a black strip name 
plate with white lettering placed at the foot 
of it, and used as background for the mer- 
chandise displayed. No more than 12 photo- 
graphs were in any given window, and 14 
windows were used in all. 

Sesides the exhilarating background devel- 
oped by the photographs, trophies for winners 
of such categories as “Miss Popularity,” “Miss 
Friendly,” winners of the different places, 
etc., were displayed in one of the windows. 
The winner of the “Miss United States” title 
received a complete wardrobe from Buffum’s, 
and gifts were distributed to the othet 
contestants by this fine store. 

Further to utilize the promotional value 
of this popular pageant, the Long beach 
Retail Association sponsored a contest for 
the shoppers to pick the first five winners and 
win a valuable prize, which was a portable 
television set. To announce the contest and 
encourage people to come into the many differ 
ent stores, large signs were placed in the 
windows, reading: “Ballots for the Miss Uni- 
verse Contest. Choose the First Five and 
Win a Hoffman Portable TV Set. Ballots 
Inside Store for Miss Universe Contestants.” 

To promote casual and sports clothes and 
accessories, a sea of colors flowed from eight 
windows of The Broadway-VDowntown, where 
Mr. Ward Landram is the display manager 
He composed each window with a predominat 
ing color and mostly obtained a contrast with 
shades of the same color. The array of blues, 
reds, yellows, and greens—the four major 
colors used — caught one’s attention In the 
photograph shown next, the deck chair was 
painted blue; the pennants were in different 
shades of blue; the merchandise and acces 
sories were predominantly blue, and the signing 
was in blue. To add vibrancy and blend the 
tones of blue, the lighting on one side of the 
window was blue and on the other it was 
yellow. 

In the “Miracle Mile” area, Mrz Bill 
Meissner, the display director for Ohrbach’s 
on Walshire boulevard, used quite a bit of 
ingenuity to subtly display the new fashions’ 
back interest in the large main window he 
incorporated a project of civic imterest to 
present his promotion Borrowing approxi 
mately $40,000 worth of paintings through the 
kindness of Dr. Richard F. Brown. curator 
of the Los Angeles County Museum from th 
Walter P. Chrysler, Jr. art collection that was 
heing shown at the time, he hung them on his 
back wall to create a very colorful and eye 
arresting background. 

[Please turn to pag 
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This fabric window is held to the colors of silver, black, and gold. 
The eye-catcher is the mobile of thin gilt wire, bearing silver, black, 
and golden autumn leaves. The copy card hides an electric fan 
which keeps the suspended leaves in constant motion. The black 
bust preferabl should be especially made of plywood or wallboard 
in a rather sbianied design to complement the mobile. The dis- 


played fabric has to harmonize with the distinction of the whole 
window. 








The quality and good appearance of 
the merchandise here displayed is only 
emphasized by the simple white lac- 
quered frames of wood or iron rods 
mounted onto the fixtures. Practically 
any colors can be used, but it goes with- 
out saying that they should harmonize. 





he x 7 


> 


hee. van 
girs 
% "2 


» 










This is an abstract window with dark 
red and green panels on the floor and 
one hanging from the ceiling, before 
which is a suspended form. Instead of 
heads, the forms have wooden balls and 
rods in black and white or red. The 
stands for shirts, neckties, etc. are in the 
same material. The principal color of 
the merchandise should be gray. 
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Niches are cut in the panel placed be- 
fore the back wall and in these openings 
are placed millinery heads and some ac- 
cessories. White frames around the open- 
ings give the impression of three-dimen- 
sional paintings in a gallery. Preferably 
the drape at the top of the panel should 
be of white satin to give an air of luxury 
to the millinery. The pedestals in the 
foreground and a rather large hat without 
visible support low above the floor com- 
plete the museum theme, symbolizing pieces 
of sculpture. 





Skirts, sweaters, woolen apparel to be 
worn in either town or country should be 
the impression given by this window. 
Technical advances in fabric making are 
symbolized by the model of the atom, 
and the panel with insets of ov 

| 


bicycle reflectors or similar small re- 
flectors. Nature is symbolized by chest- 
nut branches on the little triangular table, 
and by a branch springing from the form 
at the left. Colors are black, red, and 
gray. 
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This might be called a “hunter's dream." The hunting season is 
the time for this window. Well known game animals appear, wear 
ing the most-wanted (by ladies) dresses, hats, etc. They are made 
of flexible mannequins with paper sculpture or papier mache heads. 
The copy card in a graceful curve is surrounded by autumn fruits in 
paper sculpture or any other medium. Autumn colors are used, 
with a brighter color note here and there. 

















opy: “Season's Greetings.” A triendly in- 
vitation suggesting “come on in, we want 
to share the Christmas spirit with you.” 
Some stores warm-up the Christmas spirit 
at the threshold by theming windows with a 
generic idea message that is adaptable to 
seasonal merchandising of any kind of goods 
and at the same time, promotes the store as 
the best Christmas store for gifts. 
Frequently, this approach dramatizes the 
store’s desirable gift identity by using that 
year's Christmas box as the symbol. This 
device imposes the conviction that “a gift in 
this store’s box means more.” Such an ap- 
proach is apparent in the May Company 
window in Los Angeles that suggestion sells 
ready-to-wear and furs as gifts, because 
the gift suggestion is symbolized by in- 
clusion of the store’s gift box and made 
articulate by copy that says “The Christmas 
sox Is From May-Wilshire.” The gift 
suggestion is further implemented by show- 
ing typical gift items in the windows such 
as cosmetics. But this window goes a step 
higher up the psychological selling scale by 


Spreading Gift-Suggestion Selling 


HiN Christmas is merchandised 
throughout the store, many non-gitt 
departments benefit from the season 


jut, more importantly, the entire store 


hows a better total volume tor this peak 
elling period, “Better than last year’ fg 
ures are not dependent upon better promo 
tic) of gitt merchandise: they share the 
latter s tate at the total store level When 
(hristmas is a store-wide promotion, more 
customers buy more gifts in your store than 
elsewhere and you get more ot the total 
available gift business. This is not news. 
but Way to get more ot the available giit 
Huis inne is news, because display ideas that 
have been successtul in keeping the cus 
tomers’ holiday spirit in high gear in rela 
tively non-gilt departments are live ammu 
nition for your use. The side virtue of many 








( hristmas-spirited 
they are simple to adapt and do not involve 


themes or undue strain on display budgets. 
some productive holiday 
do two things: 
(hristmas buying spirit above the main floor 
and keep it functioning at higher levels 
ideas that use display to win more of the 
available seasonal customer dollars 

The Christmas spirit begins at the thresh- 


seasonal appeal 


and white on the red, with alternating red 
and white picket edging animating a salu- 


tation carried on all three sides of the can- 





creating a “lovely tady’” composite, with 
festive dress, glitter hats, luxury accessories 

everything a “lovely lady” loves — includ 
ing furs. This window was one of a series 
that demonstrate how a basic display idea 
can stimulate the Christmas buying spirit 
with continuity and repeated impact in every 
window, for the benefit of the entire store. 
And, by copy implication and the introduc- 


—A red-and-white Christmas canopy was 
placed over the main entranceways at Gim- 
bels, New York City; Luke Maletich is display 
director . . . Columns at Lord & Taylor, New 
York City, were converted by Edgar Tallman 
into gift packages .. . At the May Company- 
Wilshire, Los Angeles, the metal, glass, and 
crystal chandeliers were adorned with greenery 
and roses .. . (All photographs by courtesy 
of Retail Reporting Bureau, New York City)— 
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windows with a preparation simulating ice 
crystals... Below, an easy-to-spot entrance to 
stairs to Toyland at Namm-Loeser, Brooklyn 
. « « Right center, a gadget bar set in the 
middle of the housewares aisle at Bamberger's, 
Newark; Robert McCorkle is display director 
- « « Below, A. Van Hollander, Gimbels, 
Philadelphia, located this colorful display near 
an elevator to promote fashion gifts for 
Christmas— 


tion of the store’s Christmas box in every 
window, sell the store as the source ot im- 
pressive giit identity for all kinds of mer- 
chandise. 

Before going indoors, here is another win- 
dow on the threshold of an idea to keep 
yardage rolling and measuring up more sales 
during the holiday season. The idea behind 
this Miller Brothers Company window in 
Chattanooga is also readily adaptable to 
above-stairs interior display of the Christ- 
mas spirit in yardage departments. Christ- 
mas gets into the act via stylized Santas sup- 


—At Miller Brothers, Tom Thedford framed his 


ee 


on 


ll Through The Store 





porting gay drapings of yard goods that set 
the stage for good pertormance ot two 
Christmas selling ideas: the card copy im 
pacts one holiday appeal by selling gatety 
as a seasonal “commodity” — exciting bro- 
cade for glamorous holiday gaiety. The 
simple introduction of one of the store's 
gift boxes sells another seasonal idea by 
silently suggesting yardage as a Christmas 
git, 

Now let us see what will brew strong 
holiday spirit for fashion departments. Lord 
& Taylor in New York City got solidly be. 
hind this idea very easily with an effective, 
attractive display that creates a buying im- 
pulse for holiday dresses. Lord & Taylor 
simply covered the background display panel 
with gift paper and tied up the idea with 
gift ribbon. Ergo a holiday package 
that says in effect: “Why don't you buy a 
gay new dress for the holiday season and 
give a gay new dress as a Christmas gift?” 
Every Christmas idea worth its tinsel ex 
erts both personal and gift selling appeal in 
aid of selling fashions during the holiday 
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By IRENE MILLER 


season buy tor yoursell and tor  giit 
giving 

Now we stop on a tashion floor that is 
still in the tashion business and in the holi 
day business tor the Christmas season, This 
is a line-up that choruses: “This Christmas 
Give Her a Fashion Gift” and sells this 
message tor the tashion floor and every 
fashion department in the store. Iltem-wis« 
this display sells accessories and brings 
the entire tashion picture into holiday focus 
by displaying the accessories on full-ftashion 
figures wearing leotards that make it possi 
ble to show the accessories to full display 
advantage his ts a holiday attention 
getter tor an upstairs ftashion floor \ 
Cessorizing a fully dressed tashion igure 
would not win the attention this display 
pulls lhe idea pull attention and the dis 
play sells fashion, with strong gift sugges 

[Please turn to page 64] 
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fate 


TATE STREET DAYS” 
big three-day merchandising carnival 
and Holly 


mention the 


(hicago's 


brought clowns, balloons 


wood stars to this city, not to 


special values it also brought to Chicago 
shoppers 

Thousands of store employes and = thet 
friends gathered m a roped off block of State 
street for an unprecendented outdoor rally to 
hear of plans for the big event told by Joel 
G,oldblatt, president of Goldblatt's Other top 
of State street stores also appeared, 
as did Chicago's mayor, Daley, 
Sandra Stuart — "Miss movie 
stars Richard Widmark and Charlton Heston, 


Desmond and 


executives 
Richard | 
(hicago”- 


jockey 
lioward Miller. who was master of ceremonies 


singe hohwnny disc 


DP housands of colortul halloors were released 


durme the rally to heighten the carnival 


atmosphere lhe stores were opened late 
the morning of the rally to permit their em 
The day after 
Days” officially 


in preparation § for the 


ployes to attend the meeting 


‘State Street began 


three-day value 
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splurge State street was decked out with 172 
giant flags on 86 street light poles between 
Wacker drive and Congress street. The red 
and white flags measured 6 by 10 feet. Dur- 
ing “State Street Days” clowns romped up and 
down, handing out free balloons and entertain- 
ing shoppers and their children. All the fes- 
tivities added up to a 15 percent increase in 
sales by State street stores 

Nearly every store had some of its displays 
tied in with the promotion in some way, if 
Right after “State Street 
the Democratic convention came to the 
influx of 
and other interested parties. 


only by a sign 
Days” 
city with its delegates, newsmen, 
Many of them 
brought their wives and these seasoned shop- 
pers of other cities descended upon Chicago's 
freshening mcreasing the vast 


stores. and 


audience reached by Chicago display. 


—Both displays at the top of the page are by 

Clement Bradley, Carson Pirie Scott & Co... . 

Those at the lower left and right are by 
Virginia Paxson, Marshall Field & Co.— 


'e 


a (inenereyer ie 


Street Days In Chicago 


By RICHARD DAY 


Carson's used a quantity of “State Street 
Days” signs in one of the store’s displays. 
They papered the back wall with the colorful 
announcements and used the theme, “Find 
your every need at Carson’s every day.” To 
indicate what an array of merchandise the 
store carries, the display consisted of a $15,000 
mink coat in the center and ten-cent spools 
of thread piled at the right 
between the 


A sign running 
two explained that from tiny 
spools of thread to the luxurious mink, the 
shopper can find it at Carson's. 

A private detective sat out of sight behind 
a curtain 24 hours a day keeping an eye on 
the mink coat. 

(arsons display is under the direction of 
Clement Bradley. Dick Minto is head of 
window display, while Mrs. Fremont has 
charge of the home furnishings windows. Head 
of interior display is Angelo Migliaccia, with 
John Burkhart having charge of the 
furnishings interior displays. 

Carson's biggest recent promotion was the 
“Collegetown USA” to which Bradley de- 


home 
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voted all his State 
to “State Street Days.” 
what the smartly co-ed would be 
wearing about the campus this fall. A 3 by 
5-foot open book at the front of each window 
announced on its lefthand page, “Collegetown 
U.S.A. presents the Annual, 1956.” Then 
the righthand page followed with the fashion 
announcement. In the case illustrated it 
“Heading the Activities 
Dyed burlap panels graced the windows and 
doubled as display boards for wire-frame 
symbols of learning and for additional gar- 
ments not displayed on mannequins. All the 
displays in the series had colored wood chip 
floors and colorful pennants fastened to white 
poles toward the rear walls. The 
featured tweeds, dyed to match coordinates 
in red and pink, the “Loden Look,” the “Ivy 
League Look,” bulky knits, and Carson’s own 


street windows prior 
The windows showed 


dressed 


was 
(ommiuttee.” 


windows 


college board uniform which was especially 
designed for the store 
All over Carson's fourth floor pennants 


USA,” the 
In the shop each column held a poster 


pointed to “Collegetown college 
shop. 
showing a picture of one of Carson’s college 
board girls, along with the pennant of her 
college. The clerks and college board girls 
hoard uni- 
form which consists of a gray blouse, a royal 
blue skirt, and royal blue leotards. 
coat-of-arms was sewn to the left pocket of the 


were dressed in (Carson's college 


( arson s 
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—The upper displays are by Jack Boghosse. 

Goldblatt's Lower left, by Corl Jame, 

Mandel Brothers . Lower right, by Clement 
Bradley— 


blouse. The college board uniform was avail 
able to customers in a variety of colors 

A most elegant display 
Marshall Field & Co. It 
coat window, though our illustration was taken 
This 


was so elegant, in fact, that even a 


was turned out by 
Was done a5 a fur 


at night when the furs were removed 
window 
dachshund on the simulated stone steps wore a 
mink coat. 

The setting was a Spanish courtyard scene 
with beige pebble floor, natural wood columns 
simulated stone masonry, and natural wood 
head. taffeta 


draperies hung in the balcony, large antique 


carved lon Brown antique 
stone garden figures were used as accessories, 
This 
display owed its stopping power to its com 
attention to the detatl 
heige 


and natural plants graced the setting 
pleteness and finest 
In this 
pink tones beige fashions were featured 

was the title of 


Virginia 


setting of beige, brown, and 


“In Tune with Summer” 
a very unusual display also done by 
Paxson and her staff at Field's 
foundation garments with flowers and violins 
(not The mannequins 
girdles and bras and held 


Variously colored straw flowers 


if promoted 
shown }). wore 
violins Im a very 


gay manner 


white 





were used at their feet as rugs and as deco 


rations on the mannequins. The figures them 
selves were sprayed a pale mint green, The 
violins and a music stand at the right, which 


was used to show additional foundation was 


ments, were sprayed a stronger green 

Field's used a one-third size stylized Swiss 
chalet to promote Tyrolean fashions tor child 
ren. the plywood chalet was predominantly 


white stucco with red and green trim, wood 


wooden shutters and window 
A light was 
could hye 


grained shingles 
and carved halcorny placed 
that it 


window s 


hoxes. 

glow 
lo the left of the 
hoard oy 


Props 


mside the chalet so 
seen through the 
chalet was a well-shed of rusts 
(ra 


birds and animals were used a 


matting covered the floor and was realistically 


hilled up around the chalet, with rocks crop 


Styrofoam crumbled 


looked like the last 


ping out here and there 

and spread on the grass 

meltings of mountaim snow 
The chalet 


hack to class . 


later doubled a A chool tor 


display 


: 


Goldblatt's display director, Jach 


bog! 
POM TWISSC. 
used | hy hac } and white photograph ofan af 


tique cabinet, blown up to life size, to face 
a shelf arrangement that held millinery in new 


fall black am! white styles Next to the 


cabinet stood a mannequin Wi a Directors 

style dress. Black simulated marble squares 

vere used on the floor \ ign read, tiv 
|/’lease turn to page 7&\ 
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Easily Adapted Ideas For The 
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Smaller Store 


NCE again it’s time to plan Christmas 
displays. Even stores which must 
operate on a limited display budget 
try and plan some prestige type windows 
for the all-important holiday selling season. 


(A) This window display is in the pres- 


tige category, and is especially designed 
so that it can be installed at a reasonable 
cost. 

First, cover the entire window  back- 


ground with midnight blue giant width paper 
and then build the stairway out of wallboard 
nailed on to a 1l- by 2-inch frame. The 
railing can be cut out of a piece of wall- 
board and attached in position as shown, 
Lengths of thin black wire can be used to 
suspend the stairway in a vertical position; 
many windows today have metal ceiling 
grilles for this purpose. 

The little angels are cut out of wallboard 
with suitably colored foil papers pasted on 
to reflect the light from the floods. Your 
own artist or sign shop can do an excellent 
job on these figures and they, too, should 
be suspended on black thread from the win- 
dow ceiling so that it will appear that each 
little angel is lighting a candle from a star. 

The stars can be cut out of cardboard 
covered with gold or silver foil and then 
suspended in position as shown. 

The stairway can be painted pure white 
with the rail im gold. 

With effective spot or flood lighting, this 


display will make a _ beautiful Christmas 
window. 
(B) This eye-catching perforated hard- 


board panel display can be used in both the 
window and store interior. Nail a sheet 
of the perforated panel to a 1l- by 2-inch 
frame and paint flat white to snap out all 


the bright colors in the gift merchandise 
displayed on it. 
The base can be bright Christmas red 


with a green paper holly border as shown. 
Your local sign shop can provide the two 
Santa figures cut out of wallboard 
painted in bright poster colors. This 
cially designed piece of art work featuring 
one Santa figure boosting another up to the 
top of the panel will attract attention to all 
gift items displayed on it. 


and 


spe- 


(C) Another Santa design perforated hard- 
board displayer that can be used in store 
interior spot displays, windows, or on ledges. 
(‘ut the head, hands, and legs out of wall- 
board and tack in position on the panel 
as indicated. If the unit is to be used free- 
standing, suitably sized metal angle irons 
or a wood brace can be used, screwed to a 
pine board base. A number of these display- 
could be used throughout the entire 
store to lend the necessary Christmas at- 
mosphere and at the same time feature- 
display all manner of gift merchandise. 


ers 


(1D) This perforated panel unit can be 
used for an attractive center piece in a 
Christmas window. Cut-out letters can be 
attached to the top reading “For Her” or 
“For Him.” Ladies’ boxed 
perfumes, etc., can be displayed on the 
panel; the Santa cut-out of cardboard or 
wallboard completes the unit 


blouses, bags, 
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By JIM KILEY 


(E) I secured this eye-catching Santa 
figure from my scrap book and recall that | 
once used a number of these units on 
ot show cases throughout a men’s 
department. 

Next month I plan to feature more Christ- 
mas display ideas; 1 hope they, along with 
the ones on this page, will be of use to you 
in planning your holiday 


Té pp 
Weaw;r 


settings. 





RCA Victor TV Dealers 
To Have Display Contest 

RCA Victor television dealers 
the nation will be eligible for cash 
ranging up to $1,500 in a big color T\ 
dow display contest to be held September 
19-29, it is announced by J. M. Williams, 
manager advertising and sales promotion, RCA 
Victor Television Division, Radio Corpora- 
tion of America. The last seven days of the 
contest will run concurrently with National 
Television Week, September 23-29. 

Dealers will be divided into three categor- 
ies: (1) department stores, (2) appliance and 
radio-TV stores, and (3) music and/or furni- 
ture and miscellaneous stores. Winners in 
each category will receive first prizes of $500 
in each of RCA Victor's eight regions. Second 
prizes of $250 will also be awarded in each 
category on a regional basis. 

One dealer from among the total of 24 
first prize winners will be selected to receive 
the additional national grand prize of $1,000 

All RCA Victor television dealers, regard- 
less of size or location, are eligible to enter 
In the few areas where color programs can not 


throughout 
prizes 
Witl 


yet be received, window displays featuring 
RCA Victor black-and-white TV may be 
entered. 


Photographs of the window displays are 
to be submitted to RCA Victor distributors 
along with a short statement telling how the 
window display contributed to increased store 
traffic and sales. Entries will be judged by a 
panel selected by the RCA Victor Television 
Division on the basis of originality of idea, 
ingenuity in use of display materials, and over- 
all effectiveness in presenting RCA Victor 
TV merchandise. 

Miller Leaves Morrison 
For Advertising Job 

Frank W. Miller, formerly display director 
of the O. J. Morrison Company, Morgantown, 
W. Va., is now the advertising manager of 
Royal Furniture Company, of the same city 
He was in display in the tri-state area for 
more than 30 years. 











SOURCE SERVICE 


If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. 
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agent 
Cc HAN G E s 

ExPREsS;On 
... almost as fast as the 
thought itself! 


Believe it or not, the second picture 
below shows the same PAGEANT 
display unit as the top picture... 
mere minutes later! 





Shown above and below: SK PAG. 
EANT “Double King” ...25-in. wings 
on twin unit counters, each 32''x64''x 
30” high, give attractive unity and 
display emphasis to items on variable- 
height wood shelves of on equaily 
variable adjustable-tilt glass shelves, 
binned to suit your merchandise! 








i 
It's easy to transform a PAGEANT 
display through an astounding variety 
of kinds and types of merchandise. And 
this changwmg expression fats your store § 
changing promotions—brings new fas- 
cination to your displays——shows your 
shoppers what they want they 
wudnt i, 


when 


First thing you know, they're customers! 


Use the coupon below and see the very 
units pictured here in action! 


PLEASE ATTACH 





TO YOUR LETTERHEAD 
i The STORE KRAFT Mfg. Co. ; 


5 2106 N. Main St., Beatrice, Nebr. | 


5 Please send me full descriptive ond 1 
these SK PAG ! 
EANT units and flexibility...also prices 


illustrated material on 


| NAME 
j 


| 
Ra RENEE AS ONY ELT ceil 
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Yule Motifs 


The angel theme seen in the first illustration was used by Andrew 
Matzer, Rollman’s, Cincinnati, throughout a series of Christmas win- 
dows. ‘Twinkling star-lights were on the background, and flickering 
lamps in the flocked branches which bordered the windows 

The second photograph at the left shows the main floor shadow- 
box treatment at Maison Blanche, New Orleans. The big star on 
the outside of each box was flittered, alternating red, green, and gold. 
White wire cubes were tied with red ribbon, had green backing for 
the rear and bottom sides, and contained merchandise. A red back- 
ground was used 

At the lower left 1s a dramatically simple Nativity scene by 
Joseph W. Barranti, display manager of Kart’s, Brownsville, Pa 
He says, “Nothing short of a thousand dollar Madonna by Silvestri 
can compare with the beauty of hand-draped fabrics done on the 
scene, 

Directly above is an unusual window by J. Musolf, Cramer & 
Meerman, Essen, Germany. The Christmas tree trunk is in the form 
of «a giant candle and candlestick. 

Below is an equally novel window by Hans Sittard, Kaufhof, 
Darmstadt, Germany, in which a thatched roof and a broken window 
fraine reveal a Christmas tree within, apparently signifying that 
(Christmas comes to the poor as well as to the rich. The stars on the 
background are simply large tacks with oversize, glittering heads. 
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America’s Top Stores 
wanted the *‘Finest”’ 

Santa Claus outfit 

and GERTRUDE CORNELL 


created it! 


Santa Claus, as created by Gertrude Cornell, 
really puts a store's best foot forward 
in his personal appearances in this costume. 


STANDARD COSTUME 


Made of fine quality velour... 
5” delustered imitation fur, 
satin lined trimming. 
Non-cracking patent plastic boot 

tops, 41%" belt, and large jacket buttons . 
Holly and bells trimming on hat and sleeves 
... Exclusive Cornell standard nylon wig 
and beard set (cemented and lock stitched). 
Complete costume ... $75 


Also producers of 

the only officially franchised 

Walt Disney Mickey Mouse and 
other Character Costumes for 
store promotions! 

Also available: For Easter: Easter 
Bunny Promotional Costume. 

For any week: Authorized Mickey 
Mouse, and other Walt Disney 
Promotional 





isneyland 


COSTUMES 





ORDER DIRECT FROM: 


Gertrude Cornell 





DE LUXE COSTUME 


Made of best quality Merrimac twill back 








velveteen 6” real fur. satin lined 
Creators and Manufacturers of Promotional Costumes removable trimming, on hat, boot tops, 
140 WEST 42nd STREET, NEW YORK 18, N. Y. WI 7-1220 sleeves and bottom of jacket . . . Jecke 
and hat satin lined 7 on-cracking 
: Blairsown, WN. J. ¥ ns 
FACTORY cirse ’ patent plastic boot tops, 4% belt and 
large buttons . Removable holly and 
GFP OO OOOO SOS SB OOO SSS SESE 8 SOS SESSSSSSSASSSSSSSSSSVSSHSAHSSSSSY hells trimming on hat and sleeves 
: ' 2 i - “ * . ~ i y . 
t GERTRUDE CORNELL Please Kt SH ‘oO wa Bro hure of Santa 5 mceuseve —_— pecially full n lon ce 
’ 140 W. 42nd St., New York 18, N. Y. Claus and other promotional costumes v uxe wig and heard set (cemented and 
. ' lock stitched). 
& Dear Miss Cornell ' 
r ISTANDARD COSTUME @ $73 EXTRA WIG AND BEARD SETS ' Complete costume .. . $150 
: DE LUXE COSTUME @ $150 KU DGET SET ; : 
' MICKEY MOUSE COSTUME @ $145 EXCLUSIVE STANDARD $4 ' EXTRA WIG AND BEARD SETS 
' EASTER BUNNY COSTUME @ $120 EXCLUSIVE DE LUXE $4() ' BUDGET SET $24) 
: : EXCLUSIVE STANDARD $4 
. STORE ‘ EXCLUSIVE DE LUXE $40) 
’ + 
' OUR EXCLUSIVE NYLON WIG AND 
: DISPLAY MANAGER : BEARD SETS ARE the only sets on the 
. , market with the roots cemented witt Wate? 
’ STREET a proot cement tt SA Special eck atiten eo 
. struction W ash them rewulariy thie retain 
’ ' ineis wave Hrush them faily they re 
s Clry ZONE STATE DW-10 sg durabl 
i 4 
5 
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HE first display pictured was used by 

Russell C. Kehrt, Jenny's, Cincinnati, 

during the season of 1955. The white 
lace Christmas tree was trimmed with pink 
and silver bead ornaments and draped 
with clusters of small pink and white roses. 
It stood silhouetted against a pink back- 
ground. Tiny lights added a frosted effect. 
Under the tree and around the mannequin 
were lovely gift boxes wrapped in silver 
and pink paper. 

A Lionel electric train, painted a light 
pink and trimmed with fluffy white lace and 
pink jewels was placed so as to pick up the 
highlights. Its cargo was gifts — rhinestone 
jewelry, watches, and perfume. At the front 
of the window were curtains of pink nylon 
tied with pink ribbons to complement the 
rest of the display. 


There 


The mannequin standing opposite the tree 
wore aqua colored pajamas and a matching 
robe draped from her shoulder. Another 
figure wearing a two-piece pair of pajamas 
lounged on the white felt-covered floor as it 
watching the train. 

Next is a view of the street floor Christ- 
mas decor at Filene’s, Boston, last season. 
It hardly tells the story in plain black and 
white. A Christmas-red carpet ran the 
entire length of the store, as well as cross 
aisles at either end; columns were covered 
in red fabric to match. Cherubs flew in the 
air around giant chandeliers in lime green 
and Christmas-green, with flocked roping 
dotted with bee-lights flickering in a rhyth- 
mic pattern. More than 7,000 snowflakes of 
various sizes were suspended at different 
heights throughout the scene. Julius E-. 
Steinberg is display director. 

One of the most spectacular Christmas 
settings each year can be found in the giant 
window of Sears, Roebuck & Co., Baltimore, 
where Randy Irwin is display director. Here 
is the one used in 1955. 

The church was constructed of wallboard 
and 2- by 2-inch timbers, and was covered 
with display paper in a Lannon stone effect. 
The steeple was frosted white and was 25 
feet in height. The church proper was 33 
feet long and 12 feet 6 inches high. 

The imitation stained glass windows were 
3X) by 90 inches, lighted by three 150-watt 
floodlights behind each one. 

The snow was formed by using 2,500 
pounds of fine salt, sprinkled with 50 pounds 
of diamond dust. Grass mats under the 
snow were used to add a touch of realism. 

Letters forming the words “O, Come all 
Ye Faithful” across the upper background 
were cut trom wallboard, painted, and 
sprinkled with gold tinsel. The upper case 
letters were 36 inches high, the lower case 


[Please furn to page 74) 


—The first display is by Russell C. Kehrt, 
Jenny's, Cincinnati . . . Center, by Julius E. 
Steinberg, Filene's, Boston .. . At the left, by 
Randy Irvin, Sears, Roebuck & Co., Baltimore— 
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THE ORIGINAI te THE GENUINE 


ITALIAN 
MINIATURE LIGHTS 









DON’T BE MISLED —don’'t confuse these genuine ITALIAN 
LIGHTS with brands of inferior manufacture and quality. These 
dainty, rugged works of art are produced in the world's largest factory 
specializing in miniature Christmas lights. Every light is hand blown 




















CHOICE OF 
SIX DESIGNS 












#429 Miniature lights in all clear bulbs 


by old world craftsmen—each a sparkling jewel of crystal clear glass only. White or green wire. $4.95 set 
in your choice of color and design. They're quality tested and last as 435 Dainty flower reflectors in assorted 
much as ten times longer than some other inferior makes. colors. Green wire... .. see $5.95 set 


#436 Assorted miniature lights withclear 
plastic bell reflector. Green wire, $5.95 set 


#437 Clear miniature lights with clear 
plastic bell reflector. White wire, $5.95 set 


#438 Solid color lights with clear plastic 
bell reflector. Choice: red, green, gold 
or blue. White wire. .. $5.95 set 


#439 Assorted miniature lights with 
peppermint striped reflectors. . . $8.50 set 


® THIRTY-FIVE LIGHTS TO THE STRING—almost twice as many as 
some other makes. 


® DOUBLE REINFORCED NECKS—positive assurance of long life. 


%& GUARANTEED 1000 HOURS MINIMUM—much, much longer than 
those of seemingly similar make. . 


*® APPROXIMATELY FIFTY FEET OF CORD—twice as much as some 
others. Enough to interpret any design you visualize. No 
skimping that will mean wasted splicing later. 


AVOID DISAPPOINTMENT — INSIST ON THE ORIGINAL — 
THE GENUINE ITALIAN LIGHTS THAT WILL NOT FAIL 











QUANTITY PRICES ON REQUEST 


' 

20-LIGHT TWINKLE SET—T rans- 
former and safety fuse. Green 
or white wire, with clips. 
Lamps clear or assorted colors. 
UL approved 6.95 set 





STARLIGHT BLINKER SET with 44%” plastic flittered stars. 
UL approved. AC or DC current. Choice of green wire 
with assorted color stars or white wire with clear stars. 
NE MD co owe weds 8.50 15-light set..... ., 10.50 


QUANTITY PRICES ON REQUEST 


UTMOST ATTENTION TO ART R. COHEN CO. 


YOUR ORDERS 
PROMPT DELIVERY 


QUANTITY PRICES 
ON REQUEST 








S610 PENN AVE. «+ PITTSBURGH, PA. 
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~—James Burnside, disploy director, 

Hochschild, Kohn & Co., and Frank 

Malehorn, Baltimore Display Industries, 

both of Baltimore, resplendent in their 

fezzes after becoming members of the 
Shrine—- 


—~Morton Green, vice-president of Faye 
Perm Displays, Ltd., Montreal, was mar- 
ried recently to Miss Rhoda Anchel. He 
is the nephew of Mrs. Faye Feldman, 
head of the firm. Mrs. Green is a 
graduate of MacDonald College School 
for Teachers. The honeymoon was spent 
in Pennsylvania, Washington, New York 
City, and on Cope Cod— 


Photographs for this page are always 
welcome -—the more informal the bet- 
ot Simply address them to DISPLAY 


ORLD, Cincinnati |. 


Mr, and Mrs. George 
H,. Wagner (he is dis- 
play director of Bran- 
deis, Omaha) en route 


—D. Richard Kester, 


to Trinidad, where they formerly display direc- 
stayed ao week and ss tag P al tor of Herpolsheimer's, 
made 2,000 feet of col- “ - : — , Grand Rapids, and 
ored motion pictures, mae wl more recently with Rike- 
They were on a voca- Kumler, Dayton, Ohio, 
tion trip to South Amer- who recently joined 
ica at the time— Cluett, Peabody & Co., 
New York City, as pro- 
motion director— 


~—W. ©. Griffen, (center), display di- 
rector of Donaldson's Minneapolis, ac- 
companied by R. L. Millward (left) of 
the L. E. Hier Display Equipment Com- 
pany, of the same city, with Sam Rosen- 
thal at the exhibit of Thall Plastic, Inc., 
New York City, during Market Week— 


——Memories of Market Week are evoked 

by the sight of this surrey with the fringe 

on the top, used by Brunn & Bertheim to 

convey visitors to the firm's New York 
City showrooms— 
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Jhtmoto the Display Manager 


~~ Be certain to check on the many com- 
" 7 pletely new metal display fixtures 
"2 / just brought out by L. A. Darling. 

, suggest you send right away for free 
descriptive literature. 


HF 
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New Supplement to Metal Display Catalog 


There’s always something Viu- in Display from DARLING! 











L. A. Darling, World Leader in Display, leads again with 











more completely new display fixtures—so new they missed 
our 105-page 1956 Metal Display Equipment Catalog. The 
catalog and supplement combined illustrate more than 1,000 
top-notch display fixtures—each skillfully designed, carefully 
engineered and thoroughly store-tested to offer you the most 


effective fixture for every display need. Send for your free 






copies today ... you'll be glad you did! 
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Niw yvoRrn CHIcaAGco LO ANGELES 
47 W 34m 2772 W Adame ¥ 1878 & Piewer t 


Cemeren Meindoe, tid , 490 Adeleide WH W. Terente 76. Ontario 


L. A. DARLING COMPANY, Dept. 5, Bronson, Michigan 
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J DISTRIBUTORS - Please send full information on latest Metal Display 
IW ALL . Equipment 
PRINCIPAL CITIES — 
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lik. first photograph is shown by the 
courtesy of Madison 

and 
breres, 


Display, London 
shows the store 
Ltd. Montreal, 


ss Paul Dumont its display director 


front 
where 


(Ontaria, 

ot Dupuis 
fa Lighted hemispheres, lighted branches and 
warlands created a vista of white light which 
could blocks away 
“The ambitious 


from 
undertaking 


he seen many 


Was “anti one 


; 
: 
: 
, 
| 
; 


Noteworthy Yule Exteriors 


for a Canadian store,’ comments Jim 
Davis of Madison Display, “and the results 
were extremely satisfying to all concerned.” 
June Joe Wright, display director 
of Dayton’s, Minneapolis, conceived the idea 
of wrapping Dayton’s in yards of ribbon 
and twinkling lights at Christmas time. 
Four weeks before it scheduled to go 


up, he got together with Minneapolis display 


Last 


Was 


firms and was told by that it would 
take six months to construct the decorations 
outlined in his sketch, and another three 
months to hang them in place. Gordon 
Display Company felt otherwise, and a rep- 
resentative of that firm flew to New York 
City with Wright to see about having the 
job done there. They learned that it would 
have to be transported to Minneapolis on 
SO trailer trucks, tripling the cost of con- 
struction, Gordon undertook the big 


job and the work was done in Minneapolis. 


some 


St) 


Five thousand lights gleam on the huge 
surface of the design, which is 260 feet long 
and 75 feet high. Each wreath is 3O feet 
in diameter, made up of leaves that measure 
3 feet long and 2 feet wide. The candles are 
8 feet high. 

The design constructed on a steel 
frame entirely covered with “Celastic,” which 
is a plasticized fabric which is easily shaped 
when dipped into a solvent, but which dries 
to rock-like hardness. Over this went 45 
gallons of waterproof paint, and the whole 
was dusted with a metallic powder 

Bolting the design to 
discarded as impractical. 
were 


Was 


the building was 
Instead, three big 
mounted top of the store 
and from these descended cables to support 
the structure. As a 
cable is capable of supporting 15 tons 


winches on 


safety measure, each 

The entire project cost $23,000. This will 
be pro-rated over the years the decorations 
will be used, making them only slightly more 
expensive than less spectacular projects used 
in previous years 
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and TAME i money 


This Christmas let KEY POLES save you both 


TIME and money and at the some TIME 


do a better job than you've ever done before. 





A few TIME saving ideas are sketched here 
. « » but more are yours for the asking. Just 
write or phone any of the firms listed below 
for help with your Christmas display problems. 
They ore always ready to demonstrate ways to 
make better displays faster using KEY POLES 

. and remember, KEY POLES are made of 
lifetime aluminum alloy .. . tough and sturdy 


to give you yeors of service. They're beautiful 


— : =" 
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pe at 


too, in their eight permanently anodized colors. 
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) This interesting Christmas tree, with 


branches of nylon net and bristle twirled 
*) on wires attached through the “KEY 


* , POLE’S” many holes, rotates on oa turn- 
i fable displaying gifts on numerous 


eer 
—<¢ 
wy 
SS 


» TSISs 
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shelves. (Ask about the "WHIRLAWAY”™ 
thet makes if possible.) 
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THERE ARE KEY POLE ACCESSORIES TO SUIT EVERY TYPE OF DISPLAY! 
EASTERN DISTRIBUTOR LOS ANGELES ST. LOUIS 
EMPIRE DISPLAY MFG. CO., INC LAWATCH DISPLAY FIXTURES, INC BREDE DECORATING, INC 
45 WEST 34TH ST 180! S$. OLIVE s722 FOREST PARK 
NEW YORK |. N. Y LOS ANGELES 15, CALIF HOUSTON 
BREDE, INC 
BREDE. INC. 22 SO. LOS ANGELES 51 2000 HUSSION STREET 
2211 BROADWAY N. & LOS ANGELES 1/4, CALIF 


MINNEAPOLIS 13, MINN 


Manufactured only by 


SAN DIEGO 


wa ye JAY DISPLAYS CREATIVE PROMOTIONS 
OKLAHOMA CITY. OKLAHOMA an. Soe. se Seay OF CALIFORNIA 





SAN FRANCISCO SEATTLE 5422 College Ave., Oakiand 18 
SYLVAN COHEN DISPLAYS, INC ROSS DISPLAY MATERIAL CO OL 6.9220 

254 SUTTER ST. 1409 7TH AVE ympic 

SAN FRANCISCO 8, CALIF SEATTLE |, WASH 
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NEWSGRAM 


By JOHN F. BOWMAN, Jr., Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 
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isplay Dollare are Merchandising 
Dollars: [ditorials in DISPLAY 
WORLD and other trade media have 
approached the area of mutual participation 
by all the segments 
industry. Segments include 
manufacturing facilities, distributors, job 
iree-lance representatives, per- 
sonnel, buyers, display directors, and adver 
local 
national scale, civic organizations, etc. Quite 
And all are important im the 
area they represent 
This may be a bold statement: there is no 
the promotional field where the 
needs of all areas are better supplied than 
through the combined membership of tne 
National Association of 
Production tacilities, 


on Various projects 


of the display 


bers. store 


tising representatives on both a and 


a collection. 


place im 


Display Industries 
design, lay-out, and 
talents retained by 
better 


are special 


the NADI to do a 


in less time tor all requirements 


planning 


members ol job 


Ketailing, wholesaling, showroom presen 


tation, spe lalty shops, civic promotions, 
chain and variety stores, and every other 
outlet where merchandise presentation is 


important have used and are using the prod 
ucts of NADI members. “The last 3 feet of 
the sale where the customer, the money and 
the salesperson come into one place is the 
heart of (W. L, Stens 
gaard) means that stimulus to buy, customer 
presence, and merchandise availability are 
coordinated and brought to a peak through 
display and planning 

Seasonal promotion of customer relations 
plus actual buying is the end aim of any 
expenditure for any sales promotion medium, 
Display is the only wholely owned and con. 
trolled whereby the “contract” can 
be changed without expensive conferences 
Display can change in minutes, hours, days, 
or weeks depending on the circumstances 
And the change cost is small compared to 
the time and talent factors of ads, radio, etc. 

No one has yet found a replacement for 
the mannequin whose uncomplaining devo- 
tion to showing merchandise 24 hours a day 
would be a subject for arbitration within 
two hours if live models were used. No one 
has yet devised a better means of attracting 
people than the animated productions for 
Easter and Christmas. Fifth avenue, State 
street, and Main street would look rather 
sad without the plus value of display at any 
season of the year. 

Merchandise presentation ts the heart of 
any relationship between a customer and a 


any successtul sale” 


device 


54 


vendor. Many media of presentation are 
used from the initial approach to the final 
sale. The main consideration (whether ad- 
mitted or not) is the proper merchandise 
presentation all through the sales promotion 
picture. And display doesn’t need all the 
money but it does the most consistent job. 
It is neither forgotten nor thrown away. Dis- 
play always serves 

Whether display is used for prestige, 
institutional promotion, civic or community 
events, merchandising, etc., the vital 
sideration of the retailer is to imecrease 
the amount of trafhe in his location and 
to create customer appeal for his merchan- 
If that job is not accomplished the 
basic purpose of the entire merchandising 
hurt 


con- 


dise 


program has been 


NADI Committees and Meetings: During 


the past month the executive committee and 
the special finance committee have met 
twice. The planning session of the executive 


committee was held in New York City on 
August 2nd. With Chairman Dave Sloan 
running the affair, the other members in 
attendance were: Sylvan Freund, L. J. Char- 
rot, Irwin A. Rhodes, Nathan Silverblatt, 
and John Bowman. Seven projects in the 
area of promotion for the NADI in general 
were considered - 

l. A cross-indexed directory by members 
and products. Preliminary work in prepar- 
ing questionnaires to go to all NADI mem- 
bers has already got under way. 

2. Local promotions in cooperation with 
presently established display clubs, guilds, 
etc, (action was tabled pending investigation 
and turther report). 

3. NADI brochure —a booklet describing 
the history, operation, and benefits of mem- 
bership. This is in work, 

4. Monthly mailings on special promotions 
available from NADI members to regular 
customers and potential customers. The 
committee tabled this item until a general 
membership discussion could cover it. 

5. A revised and modernized version of 
Display Research Reports Nos. 1 and 2 in 
pamphlet form for distribution at Market 
Weeks, through members and their repre- 
sentatives, on request to the NADI office 
and other media. Howard M. Cowee, who 
prepared the original reports, was requested 


to submit an outline of the revisions and 
additions believed necessary. The chairman 
and the committee recommended that the 


planning be along lines of general applica- 


tions with pictorial data used to the greatest 
extent possible, plus graphs and text. 

6. A plan of cooperative advertising in a 
medium such as DISPLAY WORLD utilizing 
quarter pages (or such space as desired) 
to present a comprehensive picture of mem- 
ber resources, products, etc., in a common 
area of presentation. Recommendation was 
adopted that the members be informed by 
mail of this idea and a request made as 
to their willingness to participate in such 
a program of mutual interest. 

7. Recommendation that the annual bud- 
get be revised to include a new section 
to be known as “sales promotion” and to 
include all items of special 
projects, and a reserve fund for spot items 
such as clinics, etc. 


advertising, 


The second meeting of the committee was 
an informal series of sessions with C, G. 
Woelky, Dave Sloan, R. C. Kash, Sylvan 
Freund, and John Bowman finalizing the 
projects discussed. 

The special finance committee has had two 
the preparation of a _ revised 
budget for the NADI, with both programs 
being held in conjunction with the executive 
committee meetings or by mail to committee 
members who could not attend. Serving 
on this committee are: Sylvan Freund, Rich- 
ard J. Adler, Irwin Rhodes, George Silvestri, 
and John Bowman, 

Copies of the recommendations for bud- 
get planning have been mailed to all mem- 
bers of the NADI for consideration at the 
special meeting in December. Major changes 
are the shift from a limited advertising 
section to a basic sales promotion accounting 
section, a reduction in accounting costs 
against general funds where such funds are 
directly connected with Market Week ex- 
pense, changing the accounting item for 
registration lists (daily and final) from a 
general expense to a direct Market Week 
item, and a reduction in items chargeable 
as ofhce expense when they are, in fact, 
a promotional or Market Week item, While 
the totals will remain somewhat the same 
the general funds will show a lower actual 
expense factor and Market Weeks will not 
return as much to the working money of 


sessions on 


the association as has been the situation 
previously. 

The main reason for the changes is to 
make the annual and semi-annual reports 


of the auditor easier to understand and to 
show a clearer picture to the members of 
the financial structure of the association. It 
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THE POINT IS: Timbertone, pioneer in textured wall coverings, has a trend-making new collection. Perfect for interior as well as window displays, 
Timbertone Textures provide exciting backgrounds for products of every description. Decorative, rugged, easy to handle, many colors. New patterns 
include: Textured Squares, Common Brick, Pecky Cypress, Texturetone. Sample books now being prepared. Send for pre-publication swatches. 


Timbertone Decorative Co., Dept.0W106, 65 East 55th Street, New York 22, N. Y. New York showroom: 50 East 53rd 
Street. Distributors: East —Jalipp, Inc. Division of Jack Lippman, Brooklyn; Midwest — Wallpapers, inc., Chicago 
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added that the present system has 
heen in effect since the original report sub- 
mitted in 1943 with little or no change except 
to add expense, All 
funds will remain in one account but general 
and Market Week funds will be re 


ported separately 


msgiet te 


some categories of 


funds 


Membership: Kesignations were received 
from L. S. Baier, Inc., of Portland, Ore., 
and Staples-Smith, Inc., of New York City 


Applications for membership approved by the 


hoard of directors include the Asty Import 
Company of New York and Marlo Studios 
of Chicago Reinstatement of a tormer 


Shenker Dis- 
City, has also 


name ot 


Y ork 


membership in the 
plays, Inc., of New 
heen approved 

December 1956 Market Week: Announce 
of space for this event have been sent 
to all members and compilation of requests 


ments 


is under way. Some of the charter members 


have already been assigned space and most 
requests for space will be completed prior 
to October Sth. From present indications 


about 85 mem 
bers exhibiting at the New York ‘Trade 
Show building during the period of the 
Market Week, December 15-19. Headquarters 


it appear©rs that there will be 


for meetings, guest accommodations, etc., 
will again be at the Hotel New Yorker 
Advertising: At a meeting in New York 

(ity late in August and under the instruc- 


hoard of di 
managing di- 


and the 
and the 


tions of the members 


rectors, the president 


rector reached a tentative understanding 
with Manston Advertising Agency, Inc., of 
New York (ity, to produce, design, and 


NADI 
and the 
January 15, 


create all copy and art work tor 
advertising. Budget limits were set 
authorization was limited to 
1957, pending evaluation and approval by 
the NADI membership after review. Media 
approved lor the promotion of the December 
1956 Market Week were DISPLAY 
WORLD, Women's Wear Daily, Display, 
and Department Store Economist. Planning 
1957, Market Week included 
media such as Stores. Reprints 
mailings 
rejected as an overbalancing 
budget However, they will 
at cost if members so request. 


flor the June, 
additional 
of ads tor member were con 
idered but 
factor in the 


he uy ailable 


revised and 
original NADI 
suggestion has been 
analysis of the 
adopted on a 
would 
account 


Research: In addition to the 
up-to-date pamphlet on the 
research reports, the 
made that a new program of 
display be 


Financing 


sales impact ot 


continuing basis come 
general 
depending on 


Several 


from surplus tunds in the 


or trom special assessment 


membership decision agencies 


have been mentioned as participating or 
supplementary or advisory—among them 
New York university, University of Michi 


gan, National Retail Dry Goods Association, 
U. S. Department of Commerce, and several 
others, Mr. T. R. Judkins of the Department 
of Commerce has indicated that funds from 
would be available to supple- 
as might be set up 
Judkins is the head 
Division of the 
discussion was 
and the 
if desired. 


that agency 
ment such allocations 
by the NADI. Mz 

of the Trade Association 
department, This 
than two years ago 
is still available 


area ol 
covered more 
general outline 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 

241 W. 23d St. OR 5-6350 

NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
pepees Ask for information. Recommended by 
N. 8. D. G. A. 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-7610-11-12 


Manufacturers and importers 


REED, NOVELTIES and FOLIAGE 
Austen Display, inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 









Kalme Textiles, inc. 
123 West 44th St. JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric em ce 
130 West 46th St. U 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Monnecuins. 


MECHANICAL BOOKS 








imports from all over the world 50 West 22nd St. OR 5-1280 
Bliss Display Corp. Mileo Mannequins 


37-21 32nd St., Long Island City | 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children’s 
quality and style-right mannequins. 


Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 








The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional ond Decorative in All Media 





Colonial Decorative Dispiay Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Crection & 


Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 


DECORATIONS 
Imported Novelties, Settings 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





TwinKLe€ Displays, Inc. 
113 West 27th Street CH 3-2937 
For the UNUSUAL 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 


DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


See it demonstrated 





*Trade mark of 
Celastic Corp. 





David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Walters Industries, Inc. 
156 Seventh Ave. AL 5-2308 
Sculpt-O-Gias, Puffed Giass, Ange! Hair, Fiocked 


Branches, Fioral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire. 


BASIC DISPLAY NEEDS 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 








D. G. Williams, Inc. 
496 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 


It’s Always MARKET WEEK in New York 








Antennae of winter rise from 
the shapes of fallen leaves. . . 
forecasting the frosty breath of 
the icy solstice... broadcasting 
the style news for pre-holiday 
displays from New York . . . the 
world's display center. Certain 
it is that the display houses in 
this environment can supply 
your every display need... 
consult them. 











ITS ALWAYS MARKET WEEK [ 
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NOTICE 


TO 
DEALERS, 
ADVERTISING 

MANAGERS, 
DISPLAY 
DIRECTORS 

















A sparkling, new VUE-MORE 
Mailing Piece, featuring brilliant 
light and motion displays for 
mere sales during the big fall sell- 


ing season. . . Ideas for everyone. 


Use the convement coupon at- 


tached for quick service. 


Please send me FREE Illustrated 
Brochure featuring new, exciting 
Light and Motion Turntables. 


Name 
Address 


City Zone... State 


Company 
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VUE-MORE CORPORATION 


Wt WEL! 4g wrt . NEW YOR? 

















MANHATTAN DISPLAYS 
[Continued from page 29) 


Symbols of the hunt were arranged with 
accessories on the window ledges, on black 
mats. In the window illustrated, arrows 
were arranged on the ledge, and a mannequin 
ii the set held a large bow, while a quiver 
of arrows was slung over her shoulder. A 
deer back of her, facing two other 
mannequins. This was an early morning scene 
with red light washing the back wall, and 
the four figures wore the featured corduroys 
in rose red, black, white, or gray, with ap- 
propriate accessories 

For a harvest setting at lord & Taylor, 
raul Vogler, the display director, turned to 


stood 


the barn for inspiration Rough wooden 
posts and beams made stal)-like archways 
to convert the window into a barn interior. 


Hay was strewn on the floor and wisps of it 
were stuck in cracks and crevices, as well as 
on top of the framework set out from the dark 
gray back wall, One mannequin pushed a 
hand-truck load of baled hay, while other 
bales stood on the floor at the opposite end of 
the set. A lantern swung from a nail over 
the center arch. A pitchfork was hung from 
a nail at one side of the door frame behind an 
elegantly garbed mannequin, while a string 
of red peppers hung suspended against the 
opposite post, and on the inside face of the 
was fastened a pulley. Propped at the 
foot of the same post was an old ox yoke, and 


1 pst 


an old broom was leaning nearby. A roll 
of chicken wire fencing stood near another 
post. Nearby was a burlap bag, with a bunch 
of wheat straws laid over the top of it. A 
metal chain dangled from the angle of one 
heam. A small basket with eggs stood on the 
floor in the center back, while a bushel basket 


near the 
To complete the barn detail 
was a gray striped plaster cat. 


of luscious. artificial 
window front 


peaches was 


1x Mmanhequins were posed casually, WCar- 


ing the featured fashions “When the way 






you look says ‘what'll we do next?’ Autumn's 
in the palm of your hand! It's an easy look 
of tweed, thick knits, more shaping than fit- 
ting.” Near the basket of peaches stood a 
mannequin wearing a peach-beige knitted suit, 
with bag and shoes of a matching shade, and 
pig-skin gloves. Inside the center arch was 
a mannequin wearing a red plaid suit and red 
hat, with black shoes and bag. Beyond her, 
a third figure wore a taupe colored weather- 
proof coat. A fourth mannequin wore a thick 
knit with black and beige horizontal stripes, 
black shoes, gloves, and fur muff. The figure 
pushing the load of hay wore a beige jumper 
dress over a heavy matching sweater, and red 
shoes. The sixth mannequin, seated on the 
floor at the window front, was dressed in a 
navy and red striped frock, navy shoes, and 
gold jewelry. On the window ledge was a 
card reading “Harper's Bazaar calls them 
‘outward bound’—the clothes for Young 
Americans on the move.” Mr. Vogler ar- 
ranged copies of Harper's Bazaar on the 
ledge with a wooden butter tub, suede shoes 
in tans and taupes, and artificial fruits. 

Baskets of fruit, too, pointed up the fall 
season and little girls’ coats at Franklin 
Simon's where John Liles is display director. 
(This window not illustrated). Mr. Liles used 
cut-out with three-dimensional apples 
hanging in cutaway openings of the tree tops, 
as though growing there. ‘Two red step-lad- 
ders were placed under the trees, so the little 
girl mannequins wearing the featured coats 
might climb up to pick apples. Heaped bas- 
kets of apples stood on the ground below, and 
other mannequins held apples in their hands. 
The window floor was covered with artificial 
TASS. 

At Henri director of 
display, Jack Cobb turned to winter and frosted 
background The floor 
was heavily covered with snow, and lavender 
lilac blossoms and green leaves thrust in the 


trees 


jendel, where he is 


scenery as for furs 


basin of a fountain-like wall were coated with 
frosty flocking. The wall and fountain struc 


— —— 





—The New York City, Chicago, and home office sales personnel of the L. A. Darling Company got 
together at the Bronson, Mich., firm's annual stag frolic and golf tournament at the local country 
club. Standing, left to right, C. J, Devere, vice-president in charge of New York City sales; Hal 
Prince, Paul Marinell, Robert Carey and Dan Nugent of the New York office; Trowbridge H. Stanley, 
president of Darling; Lovis Blasi, sales manager; Joe Gibbons, Chicago office; Frank McDonough, 


Chicago sales manager, and Don Shocklee, Chicago office 
Jack Reid, and M. G. Bailey, Bronson sales personnel— 


. . « Front row, Jack Fitch, Ed Green, 
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ever tried the saw test 
on fiber jwall boards? 
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How a fiber wal! board saws is a sign of its 
inside quality. And look at the difference in the 
saw test. Upson %«” (as pictured above) is 
cleaner, smoother . . . the competitive board is 
rough, unsightly, a useless edge. 

Try this test yourself! You’ll discover all 
Upson wall boards *«", 4” and %4” are top 
quality, head and shoulders above other fiber 
wall boards. They’re perfect for displays. 

Top quality because Upson wall boards are 
made from spruce wood fibers. Several thick- 
nesses are laminated together under pressure to 
re-form wood fibers into a rugged, super strong 
board. 

Upson wall boards are really workable. 
Paint beautifully, too. Don’t “drink” paint. 
Prove this by dropping ink on Upson. Note 
there’s virtually no soak in. This means extra 


economy. 














Upson wall board saws cleaner, smoother! 


Upson wall board comes with softly pebbled 
surface on one side, smooth on the other. 

Upson wall boards are truly versatile with 
thousands of uses in display work. Also avail- 
able: '/10” EKasy-Curve, 4” Striated and Cut- 
Out Letters. All made by The Upson Company, 
Lockport, New York. 


UPS 


FIBER WALL BOARDS 
FOR DISPLAYS 


99% new spruce wood fibers laminated for great strength 
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Although the W-41 is our most 
popular by sales volume, be sure 
to see our complete line of forms 
for all hosiery needs. 


They are Tops in 











Fairy Form W-4l... 


the most sought 






































after hosiery form 


‘ in the field! 





Write for free catalog on our 
complete line. 


V 
SHOE FORM CoO. inc. 


Dept. D-24, Auburn, New York 














ture were made of white plaster, with the 
brick effect of the wall etched into the plaster. 

Behind the wall, blue fluorescent tubes 
lighted the deep bright blue back wall, which 
made a stark contrast to the whiteness of the 
sect. Two white doves hovered in the tree 
made of bare white branches placed beside 
the wall. The lone mannequin wore a bouffant 
gown of crisp summery white with sequined 
lace and net, brilliant earrings, long white 
gloves, and a small wrap of soft gray mink. 

Luke Maletich, display director for Gim- 
bel’s, used blown-up architectural drawings 
of classic capitals and a colummned facade to 
feature college costumes. His caption was 
“Earning dollars or degrees, ripe, ripe red 
when the air is crisp and the mood is casual.” 
Cork chips, with a pattern in gray gravel, cov- 
ered the floor of the large corner window. 
Four of the classic capitals were mounted in 
front of four square columns on each of which 
stood a mannequin wearing a featured casual. 
Three other mannequins stood on the floor 
in front. 

On the capitals, left to right, were gray 
shorts, tweed jacket, white beret, white string 
gloves, red hose, black shoes, red bag; second, 
red trousers, white coat, black gloves and 
shoes; third, red plaid shorts, sox, and 
sweater, black jacket, bag, shoes, and gloves; 
fourth, red tweed skirt, red shirt, red hose, 
black shoes, and a red book. 

On the floor: first, red plaid trousers, red 
sweater, red shoes, white blouse, and red 
book; second, red skirt, red print blouse, 
black shoes; third, red plaid trousers, red 
gleves, black shoes and jacket, white sweater. 

Toward the window front, at one side, Mr. 
Maletich placed a small white platform with 
a copy card reading “On the go for campus 
or country, smart casuals by Cobgier, shoes, 
4th floor.” Over the platform was draped a 
large red scarf, and three pairs of shoes 
red, black, red — were arranged on it. 

Travel was the theme for a display at 
Tailored Woman, using a revolving turntable 
on which four different scenes of interesting 
corners of the world were portrayed (last 
illustration). Architectural type drawings 
with black and white details on a gray back- 
ground were blown up to give the illusion 
of substance, but with details added — clouds 
sailing over, flower pots on balconies, etc. 
Then to add to the third dimensional quality, 
slender posts supported a miniature awning, 
or a door with a drawn frame but real wire 
projected into the quartered-pie-shape space. 
Painted detail turned one setting into a street 
of the East, with mosques towering in the 
background and wares displayed along the 
sidewalk on painted mats. 

One mannequin stood against each of the 
four settings, the flagged floor below her feet 
in a blued tone. 

Behind the turntable, George Fine, display 
director for Tailored Woman, hung blue 
chiffon draperies. The legend for the display 
read, “Travel unlimited, our new easy-go- 
everywhere clothes—inspired by Chanel’s 
bloused line, her brass buttons, her brilliant 
red,” 

The four mannequins on the turntable wore 
red suits with red, black, and white accessories. 

On the window front, Mr. Fine placed 
four clear glass head forms, each topped by a 
red hat. On a low glass shelf he arranged 
a red searf, gold jewelry, and black shoes. 
Before it were bottles of perfume 
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Gliamour Stripes 
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Add all the glamour.. 
the glitter...and tinsel 
of these exciting display papers 


to your backgrounds and floors! 


These non-tarnishing, 
non-shed Dimensional Designs 
in colorful papers and cloths 
will enhance your windows 
and bring distinction 


to your displays. 


See the full Rubner line 
at your distributor or jobber, 


or write us for further information. 


There's always something new 








WIMEE 


UBNER _U.... 


5925 Broadway, New York 63, N.Y. 


Perma Glitter Ornaments 


Division of Cellu-Craft Products Corp., New Myde Park. N. Y 


Aes ba 5 
Your Display 





SELL MORE 


Color attracts customer attention . . 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Do lt BEST with 
BEST acromore GOLOR WHEELS 


Unit consists of a 13" diameter plastic fliter 
wheel having longer tasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw Revolving wheel is powered by I10 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
at: store windows, night clubs, interior dis- 


Bere ballrooms, theatres, ~— $22.50 


Prices Do Not tnciude Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


TheBEST DEVICESCo., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 














COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @ SHOWROOMS 
CURTAINS @ DRAPERIES 


Genvine Knotted Fishnet —8 Colors 
4 Widths — 36"—4§"—50"—72" 
VAN ARDEN FABRICS MNFRS. 


110 Murrey Street, New York 7, N. Y. 
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Let Em Stay Behind 
Their ebb Curtain! 


By HOWARD P. ABRAHAMS 


Director of Retail Soles, Television Bureau of Advertising, New York City 
(Former manager, Visual Merchandising Group, NRDGA) 





OS your advertising manager still live Customers have changed. The increases im 
in the nineteen thirties’ Does he fail to income and the increases in family size have 
recognize the tremendous changes which had them moving off to suburban areas. Now 


have taken place with our store customers, located there, customers have increased mer- 


their buying habits and the sales promotional chandise needs — and they certainly have the 
media which influence them / income to pay for these needs. 
lf your advertising manager is in this Stores’ regular newspapers fail to blanket 


| category, there's only one piece of advice to these customers in the way they were reached 
| give—let him stay behind his paper curtain! {Please turn to page 86} 














“TRADE PERSONALITIES NoI6l by “Lipprer— 





Bit. WHO IS 31, |S A GRADUATE 
OF CULVER MILITARY ACADEMY 
AND SERVED 3% YEARS AS 
AN ARMY OFFICER IN 
WORLD WARTL. HE 









ARTILLERY, ADJUTANT GENERALS, 
AND FAR EAST INTELLIGENCE 
SCHOOLS. AFTER THE WAR HE 
ATTENDED NORTHWESTERN U. 
IN 1949 HE BECAME AFULL-TIME 
MEMBER OF THE WELL-KNOWN 
DISPLAY FIRM HIS DAD FOUNDED 
IN 1931. HE WAS RETAIL SALES ‘ 
MANAGER FROM THEN UNTIL 195), \* 
WHEN HE WAS RECALLED BY THE \ 
ARMY FOR ANOTHER 14% YEARS” =, 
IN THE FAR EAST. SINCE HIS RETURN 
IN 1953 HE HAS BEEN SECRETARY- 
TREASURER OF THE/FIAM. : 
va HIS ' 


A CHICAGOAN MOS 
LIFE ,HE NOW LIVES IN SUBURBAN PARK 
RIDGE WITH HIS WIFE AND TWO SMALL 
DAUGHTERS. HE IS A MEMBER OF THE 
JUNIOR CHAMBEA OF COMMERCE THERE. 


WE DONT ACT | <itt 
LiKE AN AW OFFICER. 
5} Leoosen me Too} 






















SECRETARY - TREASURER 


W.L STENSGAARD & ASSOCIATES, INC.,CHICAGO 
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For displaying diamonds... 
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iy 


EXHIBIT produced for the Armour Research Foundation to dramatize the wide use of diamonds in industrial 
tools. Weldwood hardwood plywood gives the exhibit warmth, striking beauty, and a definite “feel” of quality. 


or belts... or briefs... 



















UneIngyve ar oe comront Ame Fit 


, 









- 


SELF-SELECTION selling unit of Hickok belts, braces and buckles. Weldwood hardwood WELOWOOD hardwood plywood is featured in this 
presents a neat, attractive, easy-to-clean face to the buying public. display of Munsingwear products, 


Stensgaard works wonders with Weldwood 


“Designed and Produced by W. L. Stensgaard and Associates, Inc.” is a mark ‘s******errrrrrrrerrrerereeseseeees 
ali ine exhibits ¢ selling its. F is ytensgai ‘lies . , ; 

of quality on fine exhibits and selling units. For this work, Stensgaard relies on ° United States Plyweed Corperation as 
the wide range of outstanding W eldwood products; standard and tempered hard- + 55 West 44th St., New York 36, N. Y. = ° 
boards. . .metal-faced plywood Novoply ® Weldtex ® Micarta® and ° . 
. 7 . —_ . 
especially Weldwood hardwood plywood. , Please rush me a copy of the Weldwood catalog— *° 
Veld [alee oon € bh: ’ i by a — Ere ~ 48-page book describing and illustrating hundreds , 
Weldwood offers a score of hardwood plywoods or the creative display man: © of display materiols—many in full-color. OW-10-54 © 
from low-cost hardwoods (like Samara* and Nakora® ). . .to exotic imports (like *° . 
teak and Korina® ). There are dark woods and light woods . rich woods and «+ “AME . 
bright woods. And there’s bound to be one just right for the display you're work- -  appeess ; 
ing on, Just as important, though, is the quick delivery of any standard item from = ‘$ : 
United States Plywood’s 87 distributing units. Find out all about Weldwood + “' WATE . 
=” 7 . 

products, now. Send the coupon for the complete Weldwood catalog. rr errerr: TTT TTC ETe rT rr e CCT 


*Trademork 


Made by the 
“ P UNITED STATES PLYWOOD CORPORATION 
Welidwood Products for Displays Weldwood—-The Best Known Name in Plywood 
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i Pure vinyl plastic — 
not coated — all col- 
ors are baked in. 


Exclusive new type of 
stem wrapping — plas- 
tic cohesive tape — 
water and dirt proof 
— not affected by hot 
or cold. 


~ Completely washabie. 


Beautifully sculptured 
—Transiucent. 
i Heat and Sun Resist- 
ant — Odorless. 
Pictures cannot show 


. words cannot de- 
scribe the incredible 





Kendra Foliage 
may be 
washed under 
a faucet — os 
shown at left. 


life-like beauty of Kendra Foliage. Placed alongside the 
real thing, the average person would have difficulty tell- 
ing them apart. Kendra foliage is perfect for all com- 
mercial displays and interior decoration. Many varieties 


and sizes available. 


were jor’ ilustrated brochure and pense list. 











8944 SAGAMORE RD. 








A SUPERB and UNUSUAL SELECTION OF 


DISPLAY RINGS 


AND 


MATCHING HOOKS 


IN BRASS OR CHROME 


Fine decorative solid brass hooks 
and rings that will add distinction 
to your window and interior dis- 
plays. Ring stock is %” solid 
brass rod, formed into rings of 
4%" inside diameter. With match- 
ing hooks, there are hundreds of 
decorative uses throughout your 


store, 
PRICES 
DISPLAY RINGS Brass, each 
$3.00: Chrome, each $4.00. 
DISPLAY HOOKS — Brass. each 
$2.25: Chrome. each $2.50. 
Prices F. O. B. Kansas City 
Write for free brochure on these 
and other decorative hooks in 
brass. Styles available for nail 
or screw mounting and perforated 
panels, 
Left to right, illustrated: Sea Horse, Sea 


Shell, Fleur de Lis, Star, Rosette. Horse- 
shoe 





Jobber Inquiries Invited. 


ARTHUR V. LEONARD 


KANSAS CITY MO. 
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GIFT-SUGGESTION SELLING 
[Continued from page 41] 


tion as well. Such a display idea wins per- 
sonal wardrobe dollars and gift dollars, 
or both, for more than one fashion depart- 
ment. It is a platform that elevates the 
Christmas spirit to an upstairs fashion floor. 

Speaking of elevation, carrying the cus- 
tomer Christmas spirit to upper floors is 
often a physical, as well as psychological, 
challenge during the peak holiday season. 
Display can sell customers the idea of using 
other means of vertical transportation and 
help lighten the load for heavily taxed ele- 
vators. Namm-Loeser in Brooklyn even per- 
suades customers to walk upstairs instead of 
waiting their turn to board the elevator 
to the second floor toy department. Display 
does this by making the idea attractive. 
Entrance to the stairway offers an open in- 
vitation by the direct route: “To Toyland” 
and gives the suggestion attractive dimen- 
sion with twin Santas holding forth with 
Christmas gift packages. To extend the 
invitation still further, customers missing 
the overhead display panel are given new 
perspective on the subject by a sign on the 
landing wall that repeats the idea: “To 
Toyland.” 

It may seem surprising that relatively 
few stores use the time-tested idea of having 
store directories at escalator landings dur- 
ing the rush season—either mounted on 
pillars or framed in floor standards. If 
customers must go to the elevators to find 
direction, they take the elevator. If they 
can find out where they should go at the 
escalator landings, they are more likely to 
use the escalators. There is still an army 
of customers who have to be sold on the use 
of escalators and about the only way to 
do this during the heavy traffic season is by 
making it easy to use them. Not all stores 
“sell away from the elevators” by the sim- 
ple method of signs that say “stairway to 
the right” or “escalators at center of floor.” 
Just watching how many elevator-waiters 
read and heed such signs is all the proof 
needed that they do help relieve the verti- 
cal transportation problem. May Company 
in Los Angeles used banners saying “The 
Greatest Toy Parade with four high-step- 
ping dolls to identify their direct elevators 
to the toy department; the store repeated 
this device, with the dolls parading “Up,” 
at escalator landings. Everybody wants to 
get up to the toy department. That is the 
store's problem. Getting down is the cus- 
tomers problem, but if sold all available 
means of transportation, customers will re- 
lieve congestion by making a choice coming 
down, too. Attractive display devices can 
serve both a decorative and problem-solving 
purpose in the transportation area, too. 

Ledge displays and specialized selling 
focus attention on gift suggestions in many 
upstairs departments. Brown cardboard 
gingerbread men, with white wire curlicue 
icing trim took a selling stance on ledges 
at the Broadway-Crenshaw, Los Angeles 
With arms outstretched, one pointed upward 
to high level item display, the other point- 
ing downward to ledge item display; they 
signaled attention and beckoned buying in- 
terest. Impressionistic Santas made of 
crumpled red tissue paper served as vehicles 
for specialized selling messages and as ledge 
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Full-figure Santa cutouts in many sizes provide innumerable 
possibilities for outdoor, window, and in-store Christmas 
displays. All sizes are rigidly constructed, mounted on 
heavy cardboard, and equipped with sturdy easels. 


This original and exceptional reproduction of artist 
Showalter’s famous oil painting of Santa Claus, 
showing the jolly old character in one of his merriest 
moods, has virtually become the accepted 
personification of old St. Nick. 


LIFE SIZE SANTA eh 


59” Tall, 44" Wide am 


% 


- LITHOGRAPHERS, INC. 
BA South eee Sirece 





Salesmen, Jobbers and 
Agents Write... 


18 SANTAS, ALL SIZES *9°° 


This packaged assortment of Santas in five sizes is the most useful 
accessory any merchandising-minded display manager could X 
possibly have. Santas are cut out to \ 
face both right and left, adding 
to their varied usefulness. 


No. C-510. Your best 
buy. 18 Santas, includ- 
ing 9-8", 4-14", 3-17,” 
1-31" 1-48". All 

for only $9. 
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bd AT RIGHT — Hansen One- 


Hand Tacker. Holds strip 
of 140 staples. Tacks fast 


as you grip. ae 


BELOW—Hansen Vest-Kit, 
packed five kits per box of 
5,000 staples. Kit contains 
1,000 staples. Kit fits vest 
pocket. 


Tacker and Vest-Kit. 


finished. 
tinuval use. 
when and as needed. 
removes staples. 


quick, easy removal. 








¥ INCE your goal in Fall, Winter and Holiday 
S display and sign tacking is more effective 
work, with less effort and in less time, you can 

score a "touchdown" with the Hansen one-hand 


Take them both to the job — and stay there until it's 
No back-tracking for tacks or staples — no 
delays. Tacker is self-contained, ready for instant, con- 
Vest-Kit fits vest pocket. 
(Request Folder). 

NOW AVAILABLE! NEW TACKER AND STAPLE-RE- 
MOVER COMBINATION —in ONE unit. 


Provides staples 


OR 
Staple Remover integral with front 
jaw. Beveled edge, flat bottom, slides under staple for 
SEND FOR FULL DETAILS. 
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5O4! RAVENSWOOD AVI 





CHICAGO GO ILI 








Quality is Remembered When Price is Forgotten’ 


Buy your wreaths from 


WREATH 
HEADQUARTERS 


Write for information on 


e italian Holly Wreaths « Lycopodium 
Wreaths @« Lycopodium Roping « 
Fiocked Wreaths & Ropings 
and Ruscus Hedge 


Write for Free Catalog and prices. 


JONES 
The Holly Wreath Man 


R. D. 2, BOX 31, MILTON, DELAWARE 














Motor'ess 


FLASHERS 


Force Attention, Increase Advertising Value 








3055 RIVER ROAD RIVER GROVE. ILL. 




















278-292 Johnston Ave. 





FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS | | ‘sce “dthit, “ioetre 
R. A. OHLHORST | 





Jersey City, N. J. 





| 56 W. Mth STREET 
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EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 


Produce display effects 


regular 


Unsurpassed beauty. 


Tremendous Varieties In Stock 
MILTON S. AHRENS, INC. 


Importers —- Mfgs. — Exporters 
NEW YORE 18, WN. Y. 


| 























displays in many departments at Sattler's 
in Buffalo. For instance, the Santa in the 
girls’ department held a streamer with the 
message “that’s what little girls are made 
of...” Specialized selling was something 
very special at Gimbels in Philadelphia, 
where three pillars were converted into a 
Christmas Candle Shop, on an _ upstairs 
floor. The idea extended from floor to 
ceiling, thereby enclosing the specialized 
selling area and also elevating the shop tor 
attention visibility all over the entire floor. 
At floor level, the three pillars were enclosed 
by self-selection, open-front, four-level set- 
back stock units. At ceiling level, the pillars 
were enclosed by a continuous dropped 
shelf unit divided into square open frames, 
each framing a decorative candle. A dia- 
mond-shaped red sign with “Christmas Can- 
dies” in white script lettering illuminated 
the whole idea for all to see and read. Can- 
dies are, traditionally, a Christmas item, but 
this upstairs specialized selling arrangement 
sold more candles to more people —for their 
own use and also as gifts. That is special- 
ized selling in its most specialized sense. 

A traffic point in Bamberger’s, Newark, 
housewares department beckoned extra 
Christmas gift business with a Gadget Car- 
rousel — small gadget items attached to the 
leaves of a revolving display unit were 
accessible, without crowding, to many cus 
tomers attracted by the Santa who was 
shown going down the chimney at the top 
of the unit—but still in business on the 
way. This Santa had one arm upraised to 
signal attention to the icems mounted on the 
revolving unit. The leaves of this unit were 
divided into squares, one item per square — 
complete with price, to encourage self-selec- 
tion. Stock of the items was made accessi- 
ble to customers in open bins below the unit 
and reserve stock was made accessible to 
salespersons —by shelves below the unit, 
hidden by a red curtain skirt. 

Now for outdoors again, with final men- 
tion of the happy invasion of Christmas 
ideas on non-gift grounds such as the store 
parking area. In Beverly Hills, California, 
Robinson's brightened the parking lot with 
trimmed trees, each mounted on a wooden 
base painted to simulate the store’s Christ- 
mas giit box. 

[It is a gift, this display ability not only to 
adorn the tale, but also point the moral: 
Christmas should always be a store-wide 
promotion. 


Paul Earley Wins 
Hagger Contest 


Paul Earley, May Brothers, Bartlesville, 
Okla., has won first prize of $500 in the na 
tional “Carnival of Sports” window display 
contest sponsored by Haggar Slacks, Dallas. 

The winning window was built around the 
carnival slogan, with golf as the featured 
sport. The judges’ decision was made on 
the basis of the window’s originality, ar- 
rangement, and sales appeal. 

Other winners are: second prize, Youn- 
ker’s, Des Moines, $400: third, Howard 
Bumba, Levy Brothers, Louisville, $300; 
fourth, Bill Tedder, Thornton’s Department 
Store, Abilene, Texas, $200; fifth, Frank 
Galvin, Morris Abrams Company, Santa 
Cruz, Calif., $100. 
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PROPS TO GIVE YOUR 


Southern Resort and Cruise Wear Displays Realism 


Multi-color fibreglass Sunshade on 
aluminum frames for lawn, patio, ter- Multi-color canvas folding Cabanas 
race or pool-side scenes. of for beach or lake front scenes. 


Both types made in sizes and color 


combinations to suit your require- 


ments — and at reasonable prices! 


* 


Literature and price lists 
upon request, 


* 


SEA-LAWN 
RODUCTS CO. 


Outdoor, Seashore & Marine 
Specialties 


P. O. Box 716 
Long Beach, L. |., N. Y. 
Tel.: General 1-3360 
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a. 7 Pew 
(Continued from page 24) 

A quick check of the registration list of 
the National Association of Display Industries’ 
Market Week in New York City last June shows that 
displaymen were present from 42 different 
states, four delegates came from United 
States possessions, and among foreign countries 
represented were Canada, Mexico, Cuba, Venezuela, 
Germany, and Denmark. 

New York State naturally had the largest 
number of registrations with 545. Others among 
the states with the most representatives were 
Pennsylvania with 187, New Jersey with 122, and 
Ohio with 107. The visitors were scattered around 





How You Can Pour Your 





Own Decorative Glass among 71 different hotels, with the New Yorker 

Panels housing 750 to lead the group. The Statler and 

nat ne oemslinl, Srenshucsnt gines seven Governor Clinton were next in numbers > 

mat. Vou can do it yoursell with staple several of you have written in regarding 

Seer sla alacaes ne one the question of whether a display manager should 

Gal cal cnsea ike te an ot amis le ‘Sign his displays the way an artist Bags Ae 

make, not including the decorative materials paintings. Almost everyone takes the position 

glitter, sequins . - . you name it, Panels that thus to sign a display would be in 

easily handled, shipped, stored, cleaned. Can questionable taste. A surprising number, however, 

drilled, nailed, glued. Make them any color, take this viewpoint: that the regular day-to-day 


Sarved, aeameaual auveed Be displays should not be signed, but that an 
exception should be made for special, spectacular 
displays such as for Christmas, Easter, and 
perhaps occasionally others throughout the 
year . ce 

This question of taking credit for a given 
display brings up another matter which comes 
up from time to time. Should the display manager 
take full credit for all the displays created and 
used by the store -- particularly those which may 
| receive a prize in a display contest? Some spread 




















any prize money among the entire display staff -- 
‘i te some only with the people who actually had a hand 
How To Get Started in the display-- some don't spread it at all. One 
We'll be glad to send you our literature display director in the South took the $500 he 
os ee eee a oe received in a national contest and took the 
S aed wih Gunes ts apenas te entire display department on a trip to a 
Ce eee iee OO yets Zoreatile resin in || neighboring city to study the displays there. Some 
Pe ciat aplay Kit wich includes Castogiog’ || feel that they have worked long and hard to reach 


/ 
sories and complete instructions and sam. | 
ples which show you at a glance what these | 

| 


their position as display director and that the 
display department should be identified with them 
tele’ cudlé. "te Es ae || |6«8fkOne. It is a debatable question almost any way 
Gisoct foom ous plant, Witte tot | you look at it. Comments will be welcomed... 
DISPLAY DEPT. L-75 | 


THE CASTOLITE COMPANY | | 
MANUFACTURING CHEMISTS | 
WOODSTOCK, ILLINOIS | i. : ( s 
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materials are like. This display kit is sold, 
AT COST, on a cash-with-order basis and a 
10 day money back guarantee, for only 


Cordially yours, 
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21" x 24” floor 
space required 
110 volt AC 









wot. 265# 
42” high 


if YOU HAVE NEVER 
FLOCKED BEFORE WE SUPPLY THE 


“KNOW HOW” 






ULLY EN- 





~ DY F 
NTEE TURD Ve USTRIAL MO- 
3 YEAR GUAT I RE- CLOSED NO rs. day, 
BACKED BY FEDERAL PC TORS wor 
SERVE BANK REF every oe’e OF HEAVY 
LABOR AND FRAM MADE TO 
SLASH no GAUGE STEEL 
FLOCK COSTS 75% - °° LAST SuG- 
— PERATE MERC — 
OPERATE « - N 
ay be A old can do! GESTIO 
on 











USERS SAY: 


“| made over $9,000 net profit my 
first year... ."’ Minn. florist 

“Rush me another flocking machine. 
Flocking business has trebled and 
profits are terrific.” 


Wash, D. C. florist 


Special Free Trial 
Offer This Month, 


So Mail Attached 
Coupon Today! 


OCTOBER, 


1956 








GUARANTEED 
FOR 3 YEARS 


Many years of trouble-free use 
Can pay for itself in } week ! 


Here's the answer to a display man's 
dream! At last you can make it “Christmas 
all over your store.” FLOK-KING gives that 
“Jack Frost” effect to evergreen branches, twigs, 
tumbleweed, sea oats, fire grass, lycopodium 

and does it better than the professionals that s 


how efhcient FLOK-KING works! 


You can flock a wreath in 60 seconds with sen- 
sational, money-making FLOK-KING, the ex- 
clusive machine that flocks around the clock 
24 hours a day. Built to flock anything from 
a 6” centerpiece to a 10’ tree. 


FLOK-KING is easily portable on steel ball- 


bearing Casters. |() ft. Flexible Plastic Hose 
has Presto Touch-Control Flock Gun that “starts 
or stops flou of flock “instantly.” 3 inter- 


changeable screens permit quick flow-control of 
any type or color flock 
minute. Large hopper eliminates frequent re- 
filling. Special clean-out door empties machine 
in 60 seconds “flat.” 


change takes only one 


Display men in department stores have a red-hot 
opportunity to make KLOK-KING pay bar k 2 to 
10 times its cost the first year. Besides the 
flocking of window and store displays, your 
Floral Department can sell thousands of flocked 
centerpieces, wreath, etc. Last year a depart- 
ment store in Minnesota cleared a $9,000 profit 
on flocked centerpieces and wreaths. We'll 
show you how they did it! 


We are flocking supply specialists and invite your 
inquiries on adhesives and flock. 


see oe ee ee ee eee 
FLOCKING ENGINEERS ? 
2459 University Avenue Dept. 209 . 
St. Paul 14, Minnesota 

Please show me how to slash our flocking costs i 
and double out profits |! W ithout obligation 4 
please send me “THE ANSWER TO YOUR } 
FLOCKING PROBLEMS . 
Name 

(Llompany : 
Street Address 

5 
( ity Lom tate 
so aon ith ten ens enna anen anemenenenan eh andl 
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Don Miller, Corobuff Div., FRANK M. SAYFORD COMPANY, INC. ! 


[] Please rush 
FREE CATALOG 
and color chart. 


[) Please send 
name of nearest 
dealer. 





CORRUGATED DISPLAY MATERIALS 








“He, ras 


The Corobuff Division of The Frank M. Sayford 


Company has become the Mecca for decorators who 


4600 


demand the ultimate in design and quality in their 
corrugated Christmas display materials. 


Corobuff corrugated decorative materials come in a 
wide range of Christmas motifs featuring all-over 
designs, borders, valances and panels. 


, 


When you specify “Corobuff”’ you get one quality 
only——the best. You are guaranteed clean, clear 
colors, beautiful depth of color, absolutely blemish- 
free material, since our entire division makes only 
Corobuff decorative materials. 


The design used as a background here is Snow Flakes X-43 

snow flakes on medium cold blue background. Over-all 
design gives an exquisite show case to all products. Corobuff 
has scores of Christmas designs in borders, valances, over-all 
designs and panels, The line is too extensive to show here, 
but our catalog will give you full details. 


Write today for FREE catalog and color chart. 
Contact your local Corobuff dealer today—or write 


for his name. 


50 Washington Street, Brooklyn 1, New York 
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Pioneer Offers All-Inclusive 
Christmas Promotion 


The Pioneer Suspender Company is now 
providing retailers with a colorful, compre- 
hensive Christmas promotional package 
which lends itself to a coordinated store- 
wide tie-in with all of their Yuletide mer- 
chandising under one inclusive theme 
“Holiday Gifts For The U. S. Male.” 

To carry out this theme, Pioneer has 
scheduled a national Christmas advertising 
program which includes ads in Colliers, 
Time and Esquire. In addition, the promo 
tion features an attention-getting R.F.D 
type mailbox display and a large silk 
screened window or counter backdrop. Also 
included are special “Christmas Letter” dis 
plays for belts, wallets and jewelry; minia- 
ture mailbox gift cards; a bold colored win 
dow streamer; tie-in tent cards for accessor 
ies, shirts, hose and jewelry; mounted ad- 
vertising reprints; new holiday newspaper 
mats, and television and radio advertising 
scripts. 

Made ot a wood base and a clear plastic 
top, the red, green, black, and gold mailbox 
is designed to hold merchandise as though it 
were an actual mailbox crammed with hollt- 
day gifts. It has a red signal flag that 
reads “For The U. S. Male,” while the side 
of the box proclaims: “Holiday Gifts by 
Pioneer, the Mark of a Man.” 

The window or counter backdrop for this 
display measures 58 inches wide by 40 inches 
high. Drawn with a light gay touch in six 
colors, it depicts a happy winter scene in the 
country. A post office sign carries the 
“Holiday Gifts For The U. S. Male” theme 

Pioneer's Christmas promotion also fea- 
tures free monogram gift box packaging. 
Kach carton of six gift boxes contains sev- 
eral sheets of 24 pressure-sensitive black 
and-gold initials. Either shopper or sales 
clerk can tear off the desired initial and 
place it on the box, thus personalizing the 
presentation. Boxes are embossed in gilt to 
provide a specific place to attach the initials, 
but they will still look attractive if no 
initial is inserted. 

Additionally, Pioneer is providing gift 
cards in the form of miniature mailboxes. 
Fach card is attached to an elastic string 
that fits over all Pioneer gift boxes. And, 
to further enhance its Yuletide promotion, 
Pioneer is offering retailers two new mer 
chandise counter stands: a sport lanyards 
display and an electric jewelry display. 


Bettis Leaves Display 
For Red Cross Work 

After 12 years with Stewart Dry Goods 
Company, Louisville, Escher W. Bettis has 
resigned in order to join the local chapter 
of the American Ked Cross in a public rela- 
tions capacity. His successor has not yet been 
named by the store. Bettis served for three 
years as president of the National Display 
Association, resigning the post last June 


Dana O'Clare Returns 
From European Trip 

After spending five weeks on a business 
trip in Europe, Dana O’Clare has returned 
and resumed his duties as window display 
manager for Bloomingdale's, New York City. 
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Here Is The Answer To Your Shipping Problems! 
SHIPPERS TRUCK SERVICE, INC. 


Offers a New, Specialized Service for 
the Display Industry . . . with 


SPECIAL UNDERSTANDING OF DISPLAY SHIPPING 


DIRECT e DEPENDABLE e RAPID e ECONOMICAL 





From or To New York, N. Y., and Points in the Following States: 
ALABAMA INDIANA MISSISIPPI RHODE ISLAND 


CONNECTICUT KENTUCKY NEW HAMPSHIRE SOUTH CAROLINA 
DELAWARE LOUISIANA NEW YORK TENNESSEE 
DISTRICT OF COLUMBIA MAINE NEW JERSEY VERMONT 
FLORIDA MARYLAND NORTH CAROLINA VIRGINIA 
GEORGIA MASSACHUSETTS OHIO WEST VIRGINIA 
ILLINOIS MICHIGAN PENNSYLVANIA WISCONSIN 


No matter what your shipping needs, we can render the best of service. Write 
or phone us for full information. We assure you faithful, diligent service with the 
fullest protection of your materials and business interests. 


SHIPPERS TRUCK SERVICE, INC. 


P.O. BOX 696 ICC-MC-111424 JERSEY CITY 6, N. J. 








SPECIAL NOTICE! 


WINTER SCENE BACKGROUND 


ON FABRIC AGAIN AVAILABLE 


By popular demand we have again pro- 
duced our famous WINTER SCENE Photo 
Mural Fabric background for your winter 
and Christmas displays. 








This dramatic and realistic background 
by past experience has made possible 
attention-compelling displays at low over- 
all cost. 








In Four Panels 
200" wide, 100” a 


+7 ‘aie PER PANEL 


ORDER AT ONCE! 


‘2 {a ¥ e Be pm Write for illustrated folder showing 
thirteen other scenes. 


ay 2,4) sadl if By DECORATIVE DISPLAYS 


nic 57-57 63d St., Maspeth, L. I, N. Y. 





No. 2 SNOW SCENE — Cool Ice Blue —4 panels . . . $44.00 








OCTOBER, 1956 71 





a Omael4aa FINE SNO 





SNO USE 
LOOKING ANY FURTHER! 
FROSTEE HAS ‘EM ALL! 


SNO BLOCKS 

SNO FLAKES 

SNO CHUNKS 

FINE SNO 

STYROFOAM BALLS 
STYROFOAM LETTERS 
STYROFOAM NOVELTIES 


Write for samples & ideas 


SNO CHUNKS 


FROSTEE SNO CO 
ANTIOCH, ILLINOIS 





~~ 


STUARD’S GARMENT STA-ONS® 


Made of Pliable Latex Rubber Will No# Soil Fabrics. PEND 
Easy to epply . » »« Tekes only a second 


Apply Ste-Ons to your Low Neck dress hangers if KEEP YOUR LOW NECK 
; 






will Tit your present plastic hangers DRESSES ON THE RACK 
. . » NOT ON THE FLOOR 


PRICE LIST 
2 Gross Box $24.00 
| Gross Box $13.50 


Shipped F.0.8. New York City or La Jolla, Calif JOBBER INQUIRIES INVITED 


East Coast: Kesule’ Litsyplaya- 0 West 31st Street, New York City 1 


West Coast: Wiad Garment Sta-Ons, FP. ©. Box 184, La Jolla, Calif. 








LARGE ORNAMENTAL EASEL 


LEA-!| Overall height 58". Overall width 25”. 
Height from floor to cross bar 20". Suitable for 
cards, posters, pictures, etc. A useful fixture to 
have around. In black or white. 


veo, 9975 
QUENSELL DISPLAYS, INC. 


6856 EXETER STREET FOREST HILLS, N. Y. 
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Code Of Trade Practices 
Announced By POPAI 


Adoption of a code of ethical trade prac- 
tices for the point-of-purchase advertising 
industry has been announced by Norton B. 
Jackson, executive director, Point-of-Pur- 
chase Advertising Institute, Inc., New York 
(ity The Institute includes the majority ot 
the largest point-ot-purchase producers in 
the United States, as well as a growing 
number of national advertisers and adver 
tising agencies 

The new code 1s one of the most important 
steps forward in the 18-year history of 
POPAI, according to Jackson, and repre 
sents more than a year of careful prepara- 
tion and discussion at POPAI membership 
meetings in New York City and Chicago, 
and at meetings of the trade practices, trade 
relations, and executive committees 

Much favorable response has already been 
received trom large national users of point 
oi-purchase advertising, as well as trom 
POPAI members, Jackson stated. The new 
code, it is felt, will set up a procedure 
which will have a stabilizing effect in the 
point-ot-purchase advertising industry 

The code aims “(1) to encourage and 
maintain ever higher standards of ethics 
that will be a credit to the advertising pro 
fession im general, and (2) to foster tair 
practice among competitors.” 

POPAI 1s presently preparing a sticker 
which will be attached to presentations and 
models submitted to clients by members 
Side by side on the sticker will appear the 
POPAI logotype and the trademark of the 
member. In addition to space for the mem 
bers name, address and phone number, there 
will be room for the project number, for 
whom developed, and the date. At the bot 
tom will appear this statement: “This 1s 
an original design submitted as a confiden 
tial presentation. The right to use same in 
whole or part thereot, is, and shall remain, 
the exclusive property of (supplier's name 
and address).” 

In addition to the protection of the sup 
pliers interest in his creative designs, the 
new code covers the following recommen 
dations: creative effort, terms, warehous 
ing, drop shipments, claims, cancellations, 
billing clauses, late delivery clause, and a 
recommendation that all estimates and pro 
posals contain a request such as “in accord- 
ance with specifications, terms and condi 
tions of your proposal to date.” 


Production Is Resumed 


On Photo-Mural Fabric 


“Requests from all over the world have 
made it necessary to replenish our inventory 
on photo-mural fabric scenes,” according to 
Arthur Cohen, Decorative Displays, 57-57 63d 
street, Maspeth, Queens 78, N. Y. These are 
photoscenic color reproductions on soft, close 
weave rayon crepe, in five- and four-panel 
units. The former are 100 inches high by 210 
inches long, and the four-panel units are 100 
inches high by 168 inches long. 

scenes available are the Acropolis, Arc de 
Triomphe, stairway in the Grand Opera 
House in Paris, cherry blossoms in Wash 
ington, college campus, rustic woodland, snow 
scene, woodland with brook, snow scene with 


| mountain. “winter wonderland.” and nautical 


Sutimer scene. 
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LOS ANGELES DISPLAYS 


[Continued from page 37] 


Grouping the 15 paintings into the three | 


types on hand — which were traditional, im 
pressionistic and contemporary nine manne 


quins, three to each group, were set in posi- | 


tion as if viewing the art work 


The merchandise was all in black except 
for a flamboyant hat, either in color or design, 


placed on each mannequin for an extreme | 
contrast and further to carry out the mood | 


of the vibrant colors in the paintings. The 


placard on the golden easel to the right car- | 
ried information about the 101 masterpieces in | 


the Chrysler collection; to the left was given 
the theme: “Fall Fashion Talks Back.” Soft 
pink lights spotted each mannequin to flatter 


the fashions and a clear spot was directed | 
at each painting to bring out the brilliance | 


and beauty of the work. 

The decor simulated that found in museum 
galleries 

Ohrbach’s-Downtown developed a carnival 
effect to accentuate new dark transitional cot 


tons Mr. Ed Mitchell, display manager, | 
suspended streamers in a casual manner from | 


the ceiling and dropped them to the floor 


in colors of white, black, yellow, orange, and | 
red for his background. Then in this lheht, | 


airy atmosphere the new fashions were dis 
played on three mannequins, each in a different 
pose. A scroll type sign with black lettering 
on white hung carelessly trom a plastic easel 
with the theme, “The Perfect in Casual Dark 
( otton.” 


Six windows of outdoor furniture were used 
at The May Company-Downtown. Mr. Stan 
Thompson, the display director, used an all 
white background and floor. Yellow and orange 
squares were interposed on the floor and a full 
length piece of yellow and one of orange 
colored canvas were suspended from the ceil 
ing to the left. On the back wall, in black 
ink, was an architectural drawing of a patio 


to convey the thought that this furniture is | 


for outdoor use. To the right, the phrase | 


“It’s Patio Time” further conveyed the same 
thought The furniture was black wrought 
iron with white plastic roping, and the manne 


quin was dressed in black and white, too. All | 


the accessories were either yellow or orange 
The yellow and orange colors created the 


pleasant feeling of casual living, while the | 
black and white brought out the dignity of | 


quality. 


Jo-Mart Partner 
Leaves Firm 

Martin Braverman has dissolved his part 
nership in the firm of Jo-Mart Displays, New 
York City. He has not made known his plans 
for the future, but will remain in display 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 
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MR. DISPLAY DIRECTOR' 


AN’ INVALUABLE AID TO EVERY 
MEMBER OF YOUR STAFF! 


“VISUAL 
MERCHANDISING” 


BY 


ROBERT KRETSCHMER 


A POWER PACKED BOOK OF 
‘DISPLAY KNOW-HOW’ DESIGNED 
AND WRITTEN TO GIVE THE 
BEGINNER, THE WORKERS IN 
DISPLAY AND THE SMALLER 
MERCHANT AN INSIDE GLIMPSE 
INTO EVERY PHASE OF DISPLAY! 


PARTIAL LIST OF CONTENTS: 


DISPLAY AND SALES 
MACHINES AND MATERIALS 
LIGHTING AND LAYOUT 
SCREEN PROCESS PRINTING 
SIGNS AND SHO-CARDS 
COLOR AND THEMES 





"Visual Merchandising" is one 
of the few books on the market 
integrating sound basic text 
material with illustrations of 
the subject matter. We are 
uSing it in an advanced adver- 
tising course entitled "Punda- POINT OF SALE 
mentals of Display Advertising" STORE FRONT AND WINDOW 

Herman S, Senker, D. C. S, 

Head, Dept. of Business Admin, DESIGN 

University of Scranton 


-- an invaluable aid to any- 
one interested in visual mer- THE PERFECT 
chandising - the opening wedge 

to better sales results." GIFT FOR THE 
William W. Davis, Director ee 
Advertising and Publicity 
Cleland-Simpson Co, 


" ~-- A different approach. 
Beginners in display --- will 
find it a guide." 
Women’s Wear Daily , 
"What the author created is a 
handbook on organization..." 


Daily News Record, 


New York 


WANTS TO GET AHEAD 











































} 

, TREASURE AISLE, 220 Fifth Avenue, New York City 
7 
: Enclosed is { | Check [ | Money Order (| Cash Purchase Order, | 
| for which please rush copy/copies of ‘Visual Merchandising . 
| } 
| 
Name 

7 
7 
| Address | 
, ] 
: 
: 
| | 
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The Shorcase ea 29 bale: 


DISPLAY- MASTER MG ALL-PURPOSE DISPLAY 


p = ii to ease your display problems 






The adjustable answer to Today's 
flexibility in store layout and display! Enables 
you to enlarge or reduce any department 

without changing fixtures... enables you to 
utilize the same unit for any type of 
merchandise ... just by changing accessories! 
Dis-assembles for easy storage! Amazing strength! 


Converts in minutes to any use! 











‘SHORE WOODWORK CO. DEALER AND REPRESENTATIVE 
894 N. 40th ST., PHILADELPHIA 4, PA. INQUIRIES INVITED 

















Display Lighting—To Fill Your Immediate Needs 


Whatever your display lighting need, NOEL can help you 
with a wide variety of items, all ready for prompt delivery. 


NOEL 20 LITE MINIATURE SPARK.-LITE SET—Using imported 
flashing clear lamps, this U.L. approved string of 20 minia- 
ture lights flash on and off independently. If one or more 
bulbs burn out, the rest will continue to operate. Individually 


boxed, with clips——# UL3600B. 


Also available in the STEDDI-LITE, same as above, but lamps 
are American made and steady burning. Boxed with clips, 


# UL3200B. 


NOEL PEARL BLINKER-LITE No. 5350 
NOEL PEARL STEDDI-LITE No. 5300 
NOEL MINIATURE BLINKER-LITE No. 3000 


All items have “BUILT-IN” trans- 
former, permanently wired to lites... 


an EXCLUSIVE NOEL feature. 













Write for free cataleg and price fist, 
No. 140. Jebbers inquiries invited. 


* NOEL + 3 West 18th Street 


Manufacturing (a, Jie New York City 11, N. Y. 































WHAT EVERY SANTA 
WANTS FOR CHRISTMAS! 


A New Meyer Jacoby 100% 
DuPont Nylon Wig and Beard Set 


@ Flameproof @ Pure White e Washable 
@ Lustrous e Combable @ Re-settable 
@ Easy to clean and keep sparkling-white. 


Preferred by professionals everywhere! 


individually Boxed 
.90 
Vij / YY Y 19% 
one Pie 34 West 20th St. 
| : New York 11, N.Y. 






COMPANY 
“Giving and Forgiving for Peaceful Living’’—MEYER JACOBY 
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HERE AND THERE 
[Continued from page 44] 


Ik inches. They were lighted from behind 
the church wall by 15 floodlights 
Ice blue velvet — 360 yards of it — tormed 


the background. 

The full-size horse was hitched to an 
authentic sleigh from Bavaria: both are 
permanent props at the store. 

Costumes in the main were authentic, 
although a few reproductions were included. 
All were from the 1850 period, and were 
rented from a local costumer. 

The lighting of course was most effective 
at night. Irwin did not use the big 32,000 
watt lighting system at the top of the win 
dow. The hooded units. which can be seen 
protruding from the cross beam about half 
way up the display, formed the only main 
illumination. They were all blues of vari 
ous shades, and produced a night effect. 
One 500-watt pin-point spotlight took care 
of lighting the giant book which can be seen 
in the front of the display. This was made 
out of wallboard and plywood. On the 
leit hand page were the words, “Season's 
(,reetings,’ while the message on the right 
hand page was taken from the Editor's 
Comments (DISPLAY WORLD, November, 
1955.) Requests for copies ol! the message 
were received from a number of people 
For the benefit of others who may wish to 
use it, it is reprinted here just as it appeared 
in an institutional advertisement used by 
General Electric Company in a Cincinnati 
newspaper: 

“Christmas ... 1s somebody else. A long 
time ago, when we were very young, Christ 
mas belonged only to us. And our thoughts 
were centered on what we would get for 
Christmas. Would there be skates, a tricycle 
with a shiny bell, and a blue parakeet that 
talked ? 

“And when Christmas came it was always 
wonderful, even though Santa might appear 
to have been overly casual about reading 
his correspondence. In the dazzle of tinsel 
and brightly wrapped gifts, all disappoint- 
ments were forgotten. 

“Then there was one season when it 
dawned on us that Christmas might belong to 
somebody else, too. That was the year we 
decided to give mother and father a gift 
Hiow many times was the money from the 
piggy bank counted, how many secret con 
sultations held! And finally, the gifts 
bought, hidden in a cupboard, wrapped 
behind locked doors and carefully placed 
beneath the tree 

“That was a new kind of Christmas 
Father, with so much knowledge, had never 
envisioned a pipe so perfect. And mother’s 
handkerchiefs were so beautiful she didn’t 
helieve she could ever bring herself to use 
them. So old, so wise, yet never had they 
known such gifts as ours 

“The years move on for all of us, and 
each succeeding year Christmas grows with 
thoughts of others We learn with the 
turning years that the more our Christmases 
are given to somebody else, the more surely 
(hristmas becomes ours.” 


Simmons Joins Staff 


Of Hudson's, Detroit 


Joseph Simmons has resigned from Flint 


| & Kent, Buffalo, in order to join the display 


staff of J. L. Hudson Company, Detroit 
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For Your Christmas 








Round Glass Puff Cloud 


No. 716—24"' x 36" Full 
Price $17.50 ea 
Made to any size $3.35 sq. ff 


Half round cloud less 30% 


¢ of i ¢ Display f 





No. 702 — Half Round No. 1.03--36"' Cel- 
Chicken Wire & Glass lo Wreath. Frosted 
Puff Tree. 54°’ high, 24’ white or pastel 
wide. Decorated in jumbo shaded flameproof 
flitter. Any combination cellophane Deco 
of colors rated gold leaf 
’ ‘ gore 
Price $19.00 ea ca, — oo 
Price $23.50 ea 
No. 702A — Wire Pot 
Decorated giass puff & 
jumbo flitter. 12° high, No. |200-—48'' Cel 
24° wide. For use with ' r, 
No. 702 © tree. sneces 
pastel frosted 
Price $12 75 ea white flameproof 
cellophane deco 
rated with snow 
No. 603 — 30'' Snowflake flake sequins 
Fairy Pink Lt. Blue. 
Gold Mache body Price $29.50 
dressed in metallic net- 
ting and snowflake se- 
quins 
Price $35.00 
Silver, Pink, Aqua, 
4" $5.50 doz 5 


Displays 


IMPORTED GLASS BALLS 


A complete tine of 


Chart... Red. Green, Gold 
49.50 doz 4 $15.00 do 
Tinsel Imports 

Brush tree and gariands 


Snow and roping 
Wreaths and roping 
Glass Puff 

imported Lights 





293 SEVENTH AVENUE 
NEW YORK CITY 





, ™ 
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OCTOBER, 


DOLL. UP YOUR 


TOY DEPARTMENT! 


Now that Christmas is around 
the corner, it's time to order 
doll stands. Crown Metal doll 
stands, sturdily constructed of 
high quality cold rolled steel, 
are heavily plated and care. 
fully finished. Each stand is rust 
proof... they'll stay on the 
job season after season. Show 
your dolls to their best advan. 
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PRICES SUBJECT TO STANDARD TRADE O1SCOUNTS doz 


GGrown Metal Mig. Company 


5912 South Lowe Avenue, Chicago 21, Illinois 
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UPRIGHT ACCESSORIES 









ae. - tage, protect them, too. Order BRACKETS FOR GLASS 
‘fe p / doll stands from Crown Metal AND WOOD SHELVES 
moog right now! TOP SHELF BRACKETS 
“iy aie Ne. 1150 Adjustable from 7” CROSSBARS 
t Paes Be fe to 11° -kromolite finish $6.40 CROSSBAR 
ag doz., chrome $8.70 doz. ACCESSORIES 
No. 1151 Adjustable from 9’ DISPLAYERS 
to 14” kromolite finish $8.10 GLASS BINNING 
doz., chrome $9.60 doz ARE Sy 
No. 1152 Adjustable from HOL BORD 
12” to 20” kromolite finish 
$9.30 doz. chrome $1040 HOL DITS 
doz.. SIGNING AND 
No. 1153 Adjustable from ICING EQUIPME! 
16” to 28° kromolite finish STANDARDS 
$10.11 doz., chrome $13.80 UPRIGHTS 


ONE OF THE NATION'S LEADING 
MANUFACTURERS OF DISPLAY HARDWARE 


FOR TOP QUALITY HARDWARE AT 
MONEY-SAVING PRICES! 


WRITE TOOAY FOR PREE CATALOG. 













PRANG 
TEMPERAS 
are the choice 


of them 
all! 


BEST FOR> 
all-around Signs, 
Showcards and Posters 


on paper or 
cloth. 


BEST FOR. 


Visual Aids, 

illustration and 
Sales Presen- 
tations. 


BEST FOR. 


all types 
of Lettering and 


Design Projects. 


Write teday fer tree coler cards and handy 
visibility chart showing wee ef coler according 
te emphasis and eye-ecceptance. Dept. DW-15 


the American Crayon company 
4 Sendveny Othe New York 












STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Il. 








® PLEASE MENTION DISPLAY WORLD ® 
® WHEN WRITING ADVERTISERS ® 


76 



















THE RED CARPET 
IS ROLLED OUT 


[ ( ontinued from page 27 | 


165 pounds, volunteered to suspend himself 


irom one of them and see if it would sustain 
his weight. It did. However, this potential 
poundage was cut in half in order to main 
satety 


Nelson 


( handeliers made 


tain a margin of 
had the 
up locally, and then 
kverything 


rede ric k “A 
ot the 
”A‘* embled 


components 


them was done to 


make them as light in weight as possible 
The 15,000 prisms involved were made of 
plastic rather than glass. Spun brass was 
used tor the bowl-shaped units that held 


the candles, the latter being made of alumi 


num tubing. The arms were channel alum! 


num extrusions, with wiring out each arm 
The result was that the chandeliers which 
hung trom the fresh air outlets, although 
each had a /-foot spread, weighed only 32 


pounds each 

There were 66 chandeliers made up in two 
different 
in the smaller display 


sizes, the smaller size being used 


windows and in the 
Five chandeliers. 
halft-round, were made up specially for the 
outdoor billboards 
YY teet across 
the first floor 
The trees 
must 


escalator display areas 
()ne giant chandelier 

emblazoned the middle of 
ceiling, under the clock 

were the problem, Each 

look like a good old-fashioned Christ- 

mas tree, yet be painted to fit in with the 


(and also, or course, for ire 


next 


color scheme 
SC) peries tly 


hand-picked and hand 


proofing). The store ordered 


Alpine firs, 


matched 


cut at a very high elevation Also, they 
had to be cut after the first treeze, so the 
ap would not run The trees had to be 


dragged down from the heights by ropes to 


an area where they could be loaded on 


trucks 
dark 
the pat land 


Trees and foliage were sprayed with 
olive paint 
which 


The only exception 
decorated the 


was 
elevator 
It was gilded, as the background wall 
was already a 


wall 


dark green 








Nylon was chosen for the red carpeting 
not only for its “lite” and beauty, but also 
for its durability. The display staff antici- 
pated quite a lot of 


soilage, and was pre 


pared to have the carpet completely cleaned 


after the store hours if necessary; being 
nylon, it would dry overnight. As it turned 
out, the carpet needed only spot-cleaning 
during the eight weeks it was on the floor 
There were no perceptible signs of wear 


(The 
zations and individuals wanting to buy the 
capet, and it was sold shortly after the hol: 
There 


store had many inquiries from organt- 


days.) were approximately 450 
square yards of carpeting in all, covering the 
first floor Sponge rubber 


matting was used underneath 


two main aisles 
with red 
satin proved another problem 
had to look “molded” 
material so that it 
The material 
in one piece from the top to the bottom, with 
going around the that 
it would overlap. The pine garland down 
the side covered the only seam. ‘There were 


columns slipper 


The columns 


(overing the 


tacking on the 
that 
hand-sewn 


and 
stretched tightly 
was difficult was 


enough column so 


25 columns, covered with a total of 800 yards 
of slipper satin. 


There were 14,400 gold ornaments in one 


size alone the 2! inch size—and the 
effect was complemented by the gold bead 
chains. On the first floor alone, 22,000 clear 


pin-point lights were used. 

The first floor installed 
in four nights, using a crew of 50 to 55 men 
Installation time totaled about 28 hours 
and the work was completed in stages, aiter 


decorations were 


store hours 
Window 
Fifth and 
into an ice 
Stevens, 


The 
turned 
Kdmund 


display spectaculal 
Pine 


rink, with live talent 


Was 


corner window was 


window display director, was in 
charge of the job, which began by having 
a glass company remove the glass from the 
corner (lates the 


Next, a 


windows 
was put back in.) 


large 
glass 


iW i) 
samc 





—This interesting display for fur coats is the work of Hermann Schlipphacke, display director of 


Kaufhof, Cologne. 


The extended limb was wrapped in cellophane— 


DISPLAY WORLD 








dressing room tor the women and a dressing 
room tor the men had to be provided on 
either side of the window lhis was done 
by shallowing up the adjoining windows on 
each side, still allowing display space in 
them, but putting a false front halfway 
back in each window pesides being used 
for dressing rooms, the rooms thus mad 
were used for housing equipment and _ ic: 

making machinery in connection with the 
rink 

In making the ice rink, first two big 
sheets of cork insulation were placed so 
as to completely cover the window floor 
space. Next, a sheet metal company built 
a galvanized tank six inches high within 
the window This sheet metal company 
also built and installed a grating or tence 
that covered the entire space where the glass 
had been taken out. ‘This grating was made 
in four horizontal sections tor each of the 
two corner windows. These sections were 
hinged so that the second section could 
fold up behind the first or upper section, 
and so that the third section could fold down 
behind the fourth or bottom section, during 
the hours when live ice-skaters performed 
After store hours the sections were brought 
together and locked to protect the store 
However, the grating still permitted visi 
bility of the night display: papier mache 
figures about 4 feet high, who skated around 
on the ice. (The store had them made up, 
they were attached by overhead wires to 
turntables with long arms.) 

A retrigerating company installed coils 
in the tank after it was in the window 
They brought in a retrigerating unit and 
hooked it up. Three inches of sand covered 
the coils For a hard base, the temperature 
in the sand was reduced to a minimum 
and water was placed on the sand to treeze 
rock-hard in layers. To begin with, th 
ice itself was 2'% to 3 inches thu k. but it 
built up and had to be reduced back to this 
thicknes about once a week The ice was 
tinted red with fruit coloring to carry out 
the “Red Carpet” theme 

With different groups of people working 
so that installation was almost continuous 
the clock around, the completion ot the 1 
skating window was accomplished in fours 
to five days. Protessional and amateur ice 
skaters, skating separately in their own 
groups, were featured during store hours 
9-30 to 6:00 daily and 9:00 to 9:00 Mondays 
Then the ice-skating figures were used after 
store hours 

There were several problems in connection 
with the skating rink. First, it was installed 
during inclement weather Snow blowing 
in on the ice, when it was in the proces 
of being made, impaired progress During 
one near-blizzard, Mr. Stevens and his crew 
rigged up a canvas to block out the blowing 
snow on the windward side 

\ maintenance man had to be retained 
at all times the ice was being used lhe 
figure skates cut it up to such an extent 
that it had to be cleaned and scraped about 
once an hour. then flooded with hot waters 
and re-trozen This was done between 
pertormances 

The l rederick & Nelson ( hristmas scheme 
received wide publicity (olor postcard 
were made up, showing a portion of the 
first floor. and 30000 otf these were dis 
tributed to the public. They were given out 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 





Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


Sitios USPiAay 


37-21 


32nd STREET @ LONG 
EXeter 








The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


CORPORATION 


ISLAND CITY 1, NEW YORK 
2-3890 


"T.M 
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HOLES ARE DRILLED 
RUGGED ROOT FORMATIONS 
NO TWO PIECES ALIKE 
EACH PIECE HAS MANY POSITIONS 
FIFTEEN TO WINCH SPREAD 
BLEACHED WHITE 
BLACK WROUGHT IRON BASE 


ee ee ee ee 





TRIC WOOD 








JUST SET WOOD ON FIXTURE 


W rite for illustrated folder 


‘ma 38 
te SET 


bases 


no charge 


Ramont'’s FLORAL ARTS STUDIOS, (SAV: 










































Here's a beautiful custom-built 
display on one of those famous 
Macton Turntables. It's the popular 
Macton Model 1000 that has a 
capacity load of ONE TON . 
yet if will operate continuously 
for two hours for ONE PENNY! 
The Mode! 1000 is equipped with 
a 4 ft. top, but can be furnished 
with a 6 or 8 ft. plywood top. 
Why not write today for our 
newest catalog 14-D. See several 
exciting uses of these famous 
Macton Turntables. 





MACTON MACHINERY CO., Inc. 
STAMFORD, CONN. 


























BEAUTIFUL MODERN DESIGNS 


CRLTATED ON STURDY BLACK EN 


AMELED WIRE WITH DECORA 


nons OF NATURAL PINE AND 


Th Set ORNAMENTS OF ett 


Orin Save AND CHPise 


TS AS SHOWN 


OPC ORATED TREE 


ANDLE LANTERN 


STAR & PINE CONE! 


Prices & Mew Yer «ity 





mrery KMAS CLOCE 935 


COLORFUL UNIT DECORATIVES 






for Christmas ‘Hi Spots 


SPARKLING NEW! 


Gvaranteed Prompt Delivery 
if ordered this month 


Ideas Unlimited 


39 EAST 30th ST Niw YORK “oN Y 
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in the departments, and store customers 
picked them up in the tea room and writing 
room and elsewhere throughout the store 

Word-of-mouth publicity was widespread, 
with people coming trom near and tar be 
cause they had heard about the display and 
wanted to see it tor themselves The store 
received hundreds of letters of commenda- 
tion 


“STATE STREET DAYS” 


[Continued from page 43} 


Nostalgic Album Look, Deep Black or Spark 
ling White. So Romantic So Exciting.” 

(,oldblatt Brothers used a series of five 
windows entitled, “Matched Harmony.” lkach 
window showed merchandise of a different 
color pinned to beige wallboard with dec 
Orative pins This made a very neat method 
of displaying the garments, since every wrin 
kle could be stretched out. The way in which 
the variments were arranged on the board 
made them come to life. ‘lriangular sections 
of board in the color of the merchandise were 
used on the floor to display accessories in con- 
trasting colors Leaves in the colors of the 
sweaters and skirts hid the wires that sup 
ported each panel. The copy read, “Dyed-to 
Match Co-Ordinates Sweaters and skirts 
color blended in matching fabrics to captivate 
the ‘costume complete’ effect.” 

Mandel Brothers featured college fashions 
in the windows, as did almost all of the stores. 
(arl James used the theme, “Key to Campus 
Fashions Mandel’s College Center,” with a 
large 5-foot key to help put it across. In the 
series of windows each display used the same 
setting — steps with a pair of stippled gray 
columns, suspended roof, suspended doors 
with gold escutcheons centered on each panel, 
and a diffused light in the hanging portico to 
highlight the display. Props were a neutral 
color so that they would blend with the various 
fashions used with them. Additional acces- 
sories for the costumes were ranged down 
the steps 

(arson's came up with a captivatingly beauti- 
ful display for children’s apparel. The black- 
and-white reproduction shown here can only 
indicate the arrangement, and it was the color 
scheme that made this display so outstanding 
Possibly significant in making this such an 
appealing window was the fact that color 
was written into its theme “Chocolate, Lic- 
orice, and Marshmallow’’—a sweet subject for 
children that set the colors at brown, black, 
and white. These were the only colors used 
in the display. A candy-box-shaped sign at 
the front and center, striped with brown and 
white stripes and lettered in black, succintly 
gave the message. Three big cutouts depict 
ing old candy jars filled with licorice, choco 
late drops, and marshmallows were placed 
about the display behind the mannequins. The 
actual jars filled with these goodies were set 
around the floor. Five mannequins displayed 
the clothes, which were in black and brown 
stripes or checks with white accents. The 
combination of colors in the clothes was so 
enriched by the combination of colors in the 
setting that they could not help but sell. Dick 
Minto reported a very good response to this 
display 

Chicago's vacationing school children prob 
ably looked with long faces at Boghosse’s 
“It's Back To School Time’ series of seven 
windows (not illustrated). The white frame 
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symbolistic schools that Boghosse made of | 


1 by 2's probably brought back some un- 
pleasant memories with their clocks and 
schoolbells on hardboard roof peaks. Bog- 
hosse no doubt thought of the long faces when 
he added Cokes and footballs to even up the 
score. An old-time school seat held part of 
his display of school supplies. Four manne 
quins in each window wore back-to-school 
clothes, while a portion of the frame school 
house served as a hanger for the heavier coats 
not worn by the mannequins. Setting colors 
were red and white and the fashion colors 
blended in with them 

(harlies A. Stevens featured dyed-to-match 
separates in nutmeg and blue-haze as back-to 
school fashions (not pictured) kach of a 
series of three windows was arranged around 
a large charcoal sketch which stood near the 
center at the rear. Three mannequins were 
used to show the fashions, and accessories 
were displayed on the carpeted floor. 


Fair Exhibits Go Up 
In Record Time 

The Mid-America Jubilee on the historic 
Mississippi river-front of St Louis was 
something of a miracle of construction and 
the speed with which it was set up and co 
ordinated. The event ts called the biggest 
and most colortul exposition in the central 
Midwest since the famous St. Louis World's 
Fair of 1904. 

On August 1 the site was a parking lot 
and river-front wasteland. On September 
| the Jubilee opened. Buildings in con 
temporary designs and colors were raised, 
pavements and landscaping were laid, and 
more than 300 complicated exhibits were 
placed in operation. Many of the exhibitors, 
including Westinghouse, General Electric, 
General Motors, and Ford, could not begin 
setting up until the last day or two before 
the Jubilee opened. Many exhibitors solved 
these problems by shipping, assembled and 
uncrated, their exhibits in household mov 
ing vans. 

An estimated one million persons are ex 
pected during the one-month exposition, 


Black Light Used 
With Blowups 

Scientific Research Products, 1842-DW 
syron street, Chicago 13, has placed on the 
display market “Pictoralite’” photo-blowups 
designed to be used with black light for 
unusual effects. Harmless luminous chemt- 
cals are applied to the illustration and are 
said to enhance the colors, add reflective 
brilliance, and create the impression oft 
depth under black light Detailed intor 
mation will be supplied by the firm on re 
quest. 


Solomon Is Appointed 
Golde General Manager 


The appoinment of Leonard H. Solomon 
as general manager has been announced by 
Golde Mfg. Company, Chicago, manufacturer 
of slide projectors, spotlights, and projection 
accessories. Before joming the Golde organi 
zation, Solomon was with the Mitchell Mfg 
Company, of the same city. His first objective 
is to complete distribution of Golde’s new 
“Mark V” 500-watt slide projector. 
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MODEL "A" 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 


MADE IN THREE SIZES . 





“SIGNFRESS” 


SHOW CARD AND POSTER MACHINE 






Used for over twenty years by leading national chains. 
Many have from 50 to 500 or more in use. 





HUDSON'S Smart New / 








~ 
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Sign shown above is 4" « 22°' made on the Model A-1422 


.. WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX J-144 


ADRIAN, MICH. 











AT LAST! A LIFE-LIKE TALKING 
ANIMATED DISPLAY! 
OUTSELLS LIVE DEMONSTRATIONS! 


“NEVER SAYS THE WRONG THING!" 


Animated display figures (duplicating 
fa A K y your trademark) give you these im- 
portant advantages— 


Mm A REAL-LIFE—CONTINUOUS TAPE RECORDING OF PROFESSIONAL VOICES. 





mM TRUE-TO-LIFE MOTION! 


m NEVER TIRES SELLING, WORKS ALL DAY 
FOR ABOUT $1.00. 


Mm BRINGS REAL-LIFE, TALKING ANIMATION 
TO YOUR TRADEMARK. 


m STOPS 95% OF STORE TRAFFIC. 
m SELLS MORE! TELLS MORE! EARNS MORE! 


Write for Free Demonstration anywhere in U.S. A 


AD SALES 


1410 W. Hadley, Whittier, California 


(Creators of Automatic, Animated Displays 
& Continuous Audio Devices) 








79 











ge gaa 
For Attention? 


b otih 











































~ 
~ 


< 


w 
< 
PL 


LL 








YT 
pid))) 





> See Opposite Page> | 


owe mer 








AUTHENTIC 


SHUTTERS 


FOR DISPLAY PURPOSES 


The use of shutters for backgrounds and 
other props adds modernity and swank. You 
see them in the movies, on TY, in leading 
store windows everywhere 

Have 4 lot of assorted sizes-——will sell af @ 
sacrifice while the supply lasts. Genuine 
interior shutters with movable louvers. Un- 
finished ready to paint for any color 
scheme 


Only $1.98 per panel for quick sale 





This limited quantity includes random sizes 
from 6° to 10° wide and from i8" to %” 
high. Will furnish desired sizes while availa- 
bie-otherwise reserve the right to send 
nearest size. Only $1.96 Per Panel. F.0O.8 
Chicago. Order from this ad 


ED MORGAN 


64 E. JACKSON CHICAGO 4 

















FOIL—FOIL PAPER 


PUFFING FOIL—BASE METAL 
All Colors 


Printed Patterns — Striped Patterns 


Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 


15 PERRY STREET, NEW YORK 38, N. Y. 














Christmas 


Yes, our Beautiful and New Christmas 
Line is ready for you. 


Our new catalog is loaded with all types 
of Flocked Items, Decorations, Novelties 
and new styles of Christmas Light Sets. 


Write for your catalog today. 


RTURO proouction, inc. 


420 Main $+. Asbury Park, N. J. 





Jobber inquiries invited 
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Hk. gold medal for the month of August, 
the 
national Display Contest being conducted 
DISPLAY WORLD 1956, 
presented to dis 
play director, the Myer Emporium, Melbourne, 


awarded im connection with Inter 


during has 


l rederick 


by 
heen Asmussen, 
Australia, for the display pictured above 


of 


atfairs wm 


This was one a series of displays rep 
countries 
with the 
‘The 


separate 


resenting gala 


SCCTIC a 


VaTIOUS 
Australia, 
grand 
heneath 


window represented 


hallroom im a manor 
the 


a large turntable was installed 


floor was raised, and 


cetiter section 


so that the group in the middle of the display 


revolved slowly. Waltz music was broadcast 
through a public address system. The whole 
setting was done in pale blue, white, and silver 
lhe candelabra were silver, with silver chairs 
having blue velvet covered seats 

As before, the contest will continue 
throughout the entire yeat and 1s open to 
any displayman anywhere im the world it 
is not necessary to be a _  subseriber§ to 
DISPLAY WORLD in order to compete 
The contest has 9 different merchandise 
and service classifications. making if pOossi- 
ble for display people im practically any 
kind of enterprise to enter 

At the conclusion of the contest on Decem 


ber 31, 1956, entries in each classification 
will be judged; gold, silver, and bronze 
medals will be awarded for first, second, 
and third places, respectively, in each classi 
hnceation First place in each division will 
carry with it three points, second two, and 
third one The person who scores the high 
est number of poimts m the entire contest 
will receive a beautiful gold plaque as 


—The display pictured above is by Frederick 
Asmussen, display director of The Myer Em- 
porium, Melbourne, Australia, and has been 
awarded the gold medal for the month of 
August in the Internationc!l Display Contest 
conducted by DISPLAY WORLD during the 


current yeor— 





Medal To Asmussen 


the three 


respectively, 


sweepstakes prize, and next high 


est will gold, silver, 


suitably 


receive, 
inscribed. 


1955 


and bronze each 


The 


received 


plaques 
conducted in 
a total number of entries amounting 
to 3,648, coming from all parts of the world. 
The top award was won by Earle W. Pratt, 


contest which was 


Strouss-Hirshberg, Youngstown, (Ohio; 
other major winners were Heinz Richter, 
Kaufhof, Frankfort, Germany; Harold Me 
Laren, The Bon Marche, Seattle, and J] 
Musolf, Cramer & Meerman, Essen, Ger 
many 

As in past contests, each month a gold 
medal will be presented for the best entry 
received during that time. These monthly 


awards have no bearing on the final results 
the past, the 
on December 1. This year for the first 
time it be extended through 
(hristmas display 


in contest has closed each 
year 
will 
that 


entered in 


December, 
a ordet 
may 


photographs 
The 
in January, and 
the results published in the February issue, 
out on January 20 

kntry im the affair is by means of 
black and white photographs, preferably & by 
1) inches in size, although smaller ones will 
be accepted. Pictures be 
(On the back of the photograph should be 
listed the displayman’s name, his store, city, 


be more profusion 


contest will be judged early 


made 


should unmounted. 


address, and the classification under which 
it is to 
returned, and all entries become the property 


of DISPLAY WORLD for fit 


The gold medal for the best entry during 


be entered. No photographs can be 


use as seen 


the month of January was won by K. Wolf 
enberger, N. V. Magasin de Bijenkorf, Am 
sterdam, Holland, while that for February 
went to J. Howard Schneider, The Crescent. 
Spokane. The March award was won by 
Russell ¢ Kehrt, Jenry’s, Cincinnati, the 
one for April by Hans Sittard, Kaufhof. 
Darmstadt, Germany; for May by Paul 
A. Stephan, Burdine’s, West Palm Beach, 


Heinz Richter, Kaufhof. 


\ Van 


Florida, for June by 
Frankfort, Germany, and for July, by 
Hollander, Gimbels, Philadelphia 
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swivelier | jue Lighting Units 














Universally Adjustable Recessed 


pommel 








e 350° 
HORIZONTAL 
: ADJUSTMENT 


Ee 





Se MODERN apg SHADE LINES « 


Each with over 20 pt gine OG models — for outlet box 
or raceway attachment, portables, screw-ins, clamp-ons, etc. 
All zara wired and Bee to install. 


ae 
‘ HUNDREDS OF OTHER 
++''MIDGET"’ f ADJUSTABLE SWIVELIER 
LIGHTING UNITS 
AND ACCESSORIES 


Send for Complete 


+t’ TORPEDO" —_ ‘HOOD Ho +’ "CAPRI" i ‘CATALINA LAMPS FREE Catalog 
Up to 150-WR-40 / 
or PAR-38 / oO ro 
75.W R-30 | | 
eared at swiveiler 
Standard COMPANY. INC 


~ REE ; - _ a 
As 34th STREET BROOKLYN 32, N. Y. 


Ait 13) b ‘4 WROCM i/ KY ie a i? y i hy 
















No. 331 Christmas Candy in Styrofoam 


@ 12 designs — Full round — Finish multi colors @ May be cut in half for flat mounting 
@ Size range 6" to 1614" long, 4"° to 9°" wide, 3" to 8" deep @ Packed one dozen to carton 
Pueeme ecco rvss $37.20 


While Cagle nl Mfg. Co.,-Inec. 1252 Milwaukee Ave., Chicago 22, Ill. 
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VMunsingwear, Inc. Madison Ave- 
nue Showroom Window used a 
Nita Opitz Display Company hand 
painted background to achieve a 
midsummer nights dream for 
their kool nylon stockings. With- 
out the hand painted background, 
it would have been just another 
display ... with the hand painted 
background it became alive 
stopped trafic... sold merchan- 
dise. Why don’t you tell us what 
you want and let us submit 
sketches at no extra charge... 











av, 
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HAND PAINTED DISPLAY BACKGROUNDS | | 
TAILORED TO YOUR SPECIFICATIONS 


Tell us what you want and we will 
submit sketches for your approval. 


Prices start as low as $25.00 for a seamless 
paper panel 9 feet by 6 feet using 2 colors 


CALL...OR WRITE TODAY! 


207 EAST 43rd STREET, NEW YORK 17, N. Y. 








MUrray Hill 7-6842 
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and stylings. 
the industry! 


FLAIR will pay well for new manikin faces 
That's what keeps us leading 
Knowledge of high fashion es- 








sential! Earn extra money in your spare time! 





FLAIR esse MANIKINS 


15 W. 18th STREET 








ror BLACKLITE vuse- 


3D realism with our chemically proc- 
essed lithographed scenic color murals. 
Over 100 subjects 
Sizes up to 15 ft. 


Write for details and sample print. 


SCIENTIFIC 
RESEARCH PRODUCTS 


1842-DW Byron St. Chicago 13, Ill. 


New development! 


or will process yours. 











NEW YORK CITY 11 











LARGE and SMALL 








WOOD — PLASTIC 


We've Got ‘ / 
eve Got em all! 
All sizes of perfectly pro- 
DISPLAY portioned letters to make 
your signs and displays 
LETTERS more appealing -- more 
impelling All in stock 
for immediate shipment. 
Write now for FREE illus- 
trated folder and price list. 
SPANJER BROS. 
1160 N. Howe St.. Chicago 10, Ii. 
267 Mt. Pleasant Ave.. Newark, N. J. 
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Store Fixture Association 


To Meet In Chicago 


| apprenticeship training programs. 














The National Association of Store 
Manufacturers will hold its next full mem 
bership meeting at the Edgewater Beach 
on October 4 and 5. The 
program will center on cost accounting and 
The find- 
labor will 
addition, other pertinent 
industry matters will be discussed in round- 
table and 


Sions 


lixture 


hotel in Chicago, 


ings of a recent industry survey 


be examined. In 
conterences brain-storming ses 

A highlight of the meeting will be a plant 
tour of the Woodwork Corporation of 
America. Frank Stulik, a NASFM director, 
and vice-president of the Woodwork Cor- 
poration of America, will conduct the tour. 


fixture manufactur- 
ers attended and dinner held by 
the board of directors of NASFM at the 
Plaza hotel in New York ¢ ity on August 13 
Industry a local and national 
level The next regional 
board meeting will be held in Houston the 
early part of December. 

Officers and 
were present at 
cluded: B. W., 
Mig. Company, 
Jr., The 


Leading Eastern store 


a reception 


problems on 


were discussed. 


directors of NASFM who 
the New York meeting in- 
Abrams, Abrams Fixture 
Atlanta: W. F. Aschinger, 
Columbus Show (¢ (Company, 
Columbus, Ohio: |. S. Brochstein, Broch- 
steins, Inc., Houston; Richard F. Kaufman, 
NASFM president, American Store Equip- 
ment & Construction Corporation, Muske- 
gon, Mich.: Selman A. Ledbetter, American 
Store Fixture Company, Inc., Baltimore; 
(harles F. Logie, National Store Fixture & 
Equipment Company, Inc., Pittsburgh; Rob- 
ert M. Rieder, Rieder Brothers, Philadel- 
phia; A. S. Rovak, St. Louis Fixture Mfg. 
Company, St. Louis; E. C. Swift, Saginaw 
Industries Company, Saginaw, Mich.; Karl 
Weber, NASFM vice-president, Weber 
Showcase & Fixture Company, Los Angeles; 
W. S. Wyckoff, NASFM treasurer, Edinger- 
Wyckoff, Inc., Stroudsburg, Pa., and Robert 


asec 


LL. Strauss, executive secretary, NASFM, 
Chicago 
COMING UPI 

National Dog Week Sept. 23-29 
National Tie Week Sept. 23-30 
Cheese Festival Oct. 1-31 
Let’s Go Hunting Oct. 1-31 
Restaurant Month Oct. 1-31 
Fire Prevention Week Oct. 7-31 
National Letter Writing Week Oct. 7-13 
National Wine Week (tentative) Oct. 13-20 
National Bible Week Oct. 15-21 
Sweetest Day Oct. 20 
United Nations Week Oct. 21-28 
National Apple Week 

(tentative) Oct. 25-Nov. 3 
Navy Day Oct. 27 
National Flower Week Oct. 28-Nov. 4 
Hallowe’en Oct. 31 
Fresh Cranberry Week Nov. 4-10 
Election Day Nov. 6 
Veterans’ Day Nov. 11 
American Education Week Nov. 11-17 
Children’s National Book Week Nov. 18-24 
National Cage Bird Week Nov. 18-24 
Thanksgiving Day Nov. 22 
Bill of Rights Day Dec. 15 
Christmas Day Dec. 25 
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For More Natural, More Realistic Falling Snow Scenes 
Use Economical Snow Flake Machine and Scatter Flakes 


«* 4 
ere €aereeee eee’ 
, 





Check These Features of Snow-Flake Machine No. 100: 


@ Most realistic falling snow effect available — Used extensively in TV and Movies 
@ Improvement on model that received such widespread comment at N.A.D.I. Show 
@ Designed especially for light, fluffy snow scatter flakes (size 15) 
@ Easily refilled each day — Rate of flow approx. one pound per hour 
@ Sturdily constructed with positive action chain sprocket drive 
@ Machine holds 4 lbs. without sideboards — 10 Ibs. with sideboards 
@ Agitator to prevent snow from packing 
@ Constructed of sturdy !/2 in. plywood in dull black finish 


@ Individually packaged — Size 42 in. by 13 in. by 9 in. at top. 
Wt. 20 Ibs. 


@ Economical — $39.95 ea. $1.00 ea. for cardboard sideboards 





Economical, Non-Injurious, Non-Toxic, Fluffy Scatter Flakes 





* Non-Injurious @ Non-Toxic Fluorescent colors: Pink, green, blue, 
@ Flakes not granular peach, yellow or lavender. 
@ Does not grind into carpets nor Standard colors: Red, dark green, orange, 
stick to clothes blue, purple, light gray, Kelly green, 
@ Can be compressed for storage; brown, black, or charcoal, 
always come back to light, fluffy Confetti: Mixture of all colors. 
state Sold only in | Ib. cartons in medium flake 
Pastel colors: Pink, green, blue, orange, nize. $3 50 
yellow or lavender. Colors, per lb. . 
Metallic: Gold or silver. White artificial snowflakes, per Ib. $1.25 
Size No. 15 for use in Snow Fiake Machine 
Wee COly. POP Te. ccccccccccens $1.25 
Per 10 lb. carton (enough for operating one machine) $12.50 





2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 





—=GARRISON-WAGNER COMPANY= 
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MOTION setts tne coons 





Display your merchandise in a dynamic way - 
in motion —. on a ROTASELLER. Motion not only 
stops the sidewalk shopper... It ups the 
chances for a sale by showing the goods from 
all sides. To sell ‘em, show ‘em. 


ROTASELLER IS BEST 


It's a better Turntable because it's better made. 
Top plate lifts off-has holes to attach large 
Masonite or plywood circles. New Departure 
Bearings. Top plate and base extra strength 
Reynolds Aluminum, 250 libs. capacity. Uncon- 


ditionally quaranteed for $74.95 


cae gues noi 


ROTASELLER REO (Rotating 
An accessory 


Electric Outlet) 

ROTASELLER TREE HOLDER 

for use on Rotaseller REO for lighted revolving 

Christmas trees, May poles, $6 95 

other seasonal displays . 
Mounts 


ROTASELLER HRH TIER STRUCTURE 
on any Rotaseller or Husky turntable. Capacity 
up to 250 Ibs. Will last for years. 


Stores nation-wide report increased sales paid 
for ROTASELLERS immediately. 


STOCKED BY LEADING DISPLAY JOBBERS 


ULRICH BROTHERS 


2923 Agnes Street, Corpus Christi, 


WHITE MICA 








FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


JORDAN & VAN DYKE STS. 1625 CIRCLE AVE. 
WALLINGTON, WN. J. FOREST PARK, ILL. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
* 
CASH WITH ORDER 








$4.00 Per Column Inch 
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window display 
tests, m 
: stores 


| testants 
promotions on this Father's Day theme using 
Pioneer 
tar B-O display 
made 


| store 
( lothiers, 
$200 in U 
winners are 


Philadelphia, 





Winners Are Announced 
In Pioneer Contest 


Winners of the Pioneer Suspender Company’ s 
nation-wide 


“Look What's Cookin’ For Dad” 
and all-’round promotion con- 
which department and men’s wear 


throughout the country participated, 


| have just been announced. 


Prizes are awarded to those con 


best 


heing 


who ran the all-around store 


merchandise together with a special 
and other promotional aids 
available by Pioneer. 

all-around 
juzan, S&S & QO 


will receive 


winner for the best 
promotion is Lloyd 
Lubbock, Texas: he 
S. Savings Other prize 
Tom Comerford, Lit Brothers, 
and Harold Gould, S. Kann Sons 


First prize 


fonds. 





Washington, D. C. will be 
awarded Polaroid Land cameras 

First prize winner for the best window dis- 
play is Charles Merrill, 5S. Kann Sons Com- 
pany, Washington, D. C., 
$200 in U. S. Savings 
winners im this contest are: 
Strouss-Hirshberg’s, Griswold store, Warren, 
Ohio: Tom Comerford, Lit Brothers, Phila- 
delphia; Wayland B. Weaver, Sr., F. G 
Clayton Company, Detroit; Mervin Blach, J. 
Blach & Sons, Birmingham, and Aubrey Jef- 
fries, Silverman’s Department Store, Louis- 
ville. These winners will be awarded cameras. 


They 


(_ompany, 


who will also receive 
sonds. Other prize 


(harles Fowler, 


The contest was judged by Virginia Roehl, 
Eastern representative of DISPLAY WORLD; 


Oscar EF. Schoeffler, fashion editor of Es- 
quire; Harry Riemer, editor of Daily News 
Record ; Perkins sailey, fashion editor of 


Look, and Bert Bacharach, nationally-syndi- 


cated fashion writer. 


a ee 





THE DISPLAY PARADE No. 208 ‘ —pahhen. 








Texas | 
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= ENTERED DISPLAY WITH 
UNITED DEPARTMENT STORES, 
ST. JOSEPH, MO., IN 1931. 

SIX YEARS LATER HE HAD A 
FLING AT FREE-LANCING BUT 
REJOINED UNITED IN 1938. 

IN 1944 HE BECAME DISPLAY 
MANAGER OF WILEYS, 
HUTCHINSON, KAN. AND A YEAR 
LATER TOOK A SIMILAR POSITION ™& 
WITH PLYMOUTH CLOTHING CO., 

ST. JOSEPH, REMAINING THERE 8 
YEARS. DURING THIS TIME HE 


DESIGNED AND PLANNED A NEW STORE 


TO REPLACE THE ONE DESTROYED BY 


FIRE, DOING ALL DETAIL DRAWINGS AND 
SUPERVISING ITS CONSTRUCTION. HE 


JOINED HENRYS IN 1953. 


Aer IS MARRIED, HAS SIX CHILDREN, 
AND BECAME A GRANDPARENT LAST 


SPRING. HE ISA SCOTTISH RITE 


MASON AND BELONGS TO THE SHAINE 


HE LIKES TO FISH, BUT SELDOM 

HAS TIME FOR IT. /75p owce 
THERE Wilk BE 
ae DISPLAY 


Art — 
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HENRY'S , 




























WICHITA 


=... 


RECTOR 
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wasting any material. 
lasting, more economical trims. 


X765 CHRISTMAS FANTASY 


provide unlimited possibilities 


REY TRIM PRINTS 
Cilmi and the 


HOLIDAY SEASON 


These smartly designed corrugated prints 

ie beautiful 
Christmas and holiday displays. They may 
be effectively used as a 48-inch full width 
background, or can be cut to 36, 24 or 12 inches wide without cutting through the designs or 
Reytrim is now printed in new brilliant fade resistant colors for longer 








» eves WweG@ert 






X770 WINTER WINDOWS 


You'll like the backing designs too, that make Reytrim prints so easy to use 
Your dealer will be happy to show you the designs illustrated plus the entire Reyburn line 
THE REYBURN MANUFACTURING COMPANY, INC. 


RFOYERSFORD 


PENNA, 





merchandise displays 


MEN'S WEAR...WOMEN’S WEAR... 
WHEEL GOODS... EVERYWHERE... 


... it’s ADAPT-A-STRUT throughout 
at Woodward's, Edmonton, Alta., Canada 





All the shelving and hang-rails seen in these pic- 
tures, all the background panels, the cornices and 
even the departmental dividing walls are hung 
from fully concealed ADAPT-A-STRUT uprights 
Shelves can replace hang-rails, partitions can be 
moved and backgrounds changed . . . all in a 
matter of minutes! Find out what ADAPT-A- 


STRUT can do for you! Send for Catalog 55-A 


*Unavuthorized use of ovr invention will not be permitted. 


Quality by Design 





GARDEN CITY PLATING & MFG. CO., '730 W. Ashland Ave., Chicago 27, Ill. 
in Canada: Garcy Co. of Canada, Lid., 1244 Dufferin $#.. Toronto 4 


GARGY ADAPT-A-STRUT system for building 


en nee 


y” 7 ne 



















OCTOBER, 


1956 


85 
















MADE FOR 


Pl) YS 
TUBING 




































FLANGE 


90° ELBOW 


The perfect answer to display construction 
problems . . . Cleveland aluminum fittings for 
permanent, semi-permanent and knock-down 
units. You con re-use Cleveland fittings, changing 
the shapes of the racks to suit any display pur- 
pose. A screw driver is the only tool required, 
and assembly of long parts is accomplished by 
slipping the sections over a fitting and giving 
them a short, firm twist. The flush, rigid joints 
give a smooth, unbroken appearance and form 
strong, attractive units. Save time, — use Cleve- 
land fittings, in three styles and sizes. 


FOR SAMPLES, WRITE 
CLEVELAND HARDWARE 
& FORGING COMPANY 


3270 E. 79th ST., CLEVELAND 4, OHIO 


































S$ AVAG 


PAPER PRODUCTS 


STANDARD MAT-MOUNTS 
* CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write today for illustrated catalog 








SAVAGE UNIVERSAL CORP. 


480 Lexington Ave New Yort 17. N.Y 


















LET ‘EM STAY BEHIND 
THEIR PAPER CURTAINI 


[Continued from page 63) 


in the past by the metropolitan dailies. And, 
even if they were reached, today’s customers 
don’t read their newspapers to the extent that 
they once did 

Stores’ Mohammeds have moved to the new 
retail customer mountains with branches - 
and still more branches. In the downtown 
stores and im these branches —- it has been 
the display head, the visual merchandise man- 
ager, who has led much of store thinking. 
He pioneered in this field. He continued to 
reach today’s different customer with fast- 
selling, self-selection, and self-service methods. 

In store after store, today’s visual mer- 


| chandise manager is the super-salesman with 


his open selling displays. He has changed the 


| old square foot method of selling space into 
| cubic feet of exposed selling. To the units 


on the floor, today’s visual merchandise man- 
ager adds selling messages in his signing. 
Often he is the king-pin behind store and 
departmental rallies. He shows sales people 
how to sell more, better, and quicker to an 
ever-growing group of customers who want to 
shop fast because there are so many other 
interesting things to do. 

While today’s visual merchandise manager 
is entirely different from his window-trimmer 
ancestor of 20 years ago, his advertising man- 
ager, in many cases, is still a paper boy. 
These steeped-in-tradition promoters haven't 
recognized that they have a television family 
coverage of about 90 per cent in every city 
and suburban market. The smallest viewing 
20 percent of these families watch television 
one hour and thirty-two minutes every day 
in the week. The biggest viewing 20 per cent 
watches television just shy of hold your 
breath — ten hours a day. What's more, the 
average television family watches five hours 
and thirty-two minutes a day. 

So, if your advertising manager wants to 
ignore these customers and stay behind his 
paper curtain just let him. 

And you, the visual merchandise manager, 
should just step in with both feet and direct 
the television sales promotion activities for 
your store. 

This is just plain horse sense. After all, 
displaymen have been trained from infancy to 
think in three dimensions — not just two. 

Displaymen use length, width, plus depth. 

Displaymen have been trained to use anima- 
tion and motion m demonstrating the item 
which you offer for sale. 

Displaymen have been trained to use light- 
ing to gain desired effects. 

Displaymen have been trained to use live 
people in the fashion shows, hobby exhibits, 
cooking shows, art exhibits, store rallies, and 
all the other store activities which they create. 

Displaymen have always known how to 
make props and remake props. And they've 
always worked with color that big bonus 
ahead for all television advertisers. 

With all these qualifications, who can hold 
a candle to today’s visual merchandise man- 
ager’? Who can deny that he is the one ready- 
made executive who can best direct his own 
store’s television activities? Doing it, this 
master showman-salesman for the typical store 
can magnify his in-store promotional activitig¢s 
to blanket customers for miles and miles 
around His windows and interior displays 








METAL 
LEGS 


Ideal for 






displays 


Tapered Tubular Steel 
and Cast... 
IN: e BRASS 


e CHROME 
e BLACK 


Available in lengths of 6" to 28" 


WRITE TODAY FOR 
OUR LATEST CATALOG 


HARLAN INDUSTRIES 


Exclusive Distributors to the Display Trade 
30 N. WELLS ST., CHICAGO 6, ILL. 
CEntral 6-0092 




















CALARTS 
Wonderful New 
Christmas Line 


— Offers you amazing variety for 
Yuletide displays and gift profits, 
for example .. . 





@ Breath-takingly beautiful 
Christmas trees of vis- 
cosa - and - spun - fiber in 
snow white or rich green, 
collapsible for easy han- 
dling and storage. 


@ Holly, mistletoe, berries, 
fruit, foliage, in unique, 
colorful arrangements only 
Calart can fashion. 


Get your share of Calart Christ- 
mas profits now. Send for the 
Calart catalog today! 


CALIFORNIA ARTIFICIAL 
FLOWER CO. 


400 Reservoir Ave., Providence, R. |. 
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This 
cur- 


would reach new thousands of families. 
would include customers never reached 
rently by typical current media. 
Of course there are many visual display 
managers, past and present, who are doing 
just this for their stores. Others are show- 
ing their own skills by cooperating with their 
store’s promotion department. 
Back in 1951 Irving C. Eldredge 


stores’ 


and the 


writer put together one of the first publica- 
tions in the feld of retail display the 
National Retail Dry Goods Association's 


“Display Manual.” In it we told the 
a Frank Santer experience when he was at 
Macy’s. The art director, camera men, and 
prop men of a television organization were 
stumped on how to make a group of automatic 
pencils stand suspended at writing angles 
above some stationery. Wires were tried, but 
they cast lighting shadows. Frameworks 
were built but they spoiled the illustration. 
The displayman studied it for a short minute. 
Then he pulled out a straight pin from his 
lapel, tapped the point of it into the writing 
pad, snipped off the head of the pin with his 
wire-nippers. After removing the lead from 
the barrel of the pencil, he slipped the pencil 
over the pin shaft. Result pencil secure, 
angle just right. 

From every angle, today’s visual merchan- 
dise manager is the logical one to head up a 
store’s television promotion activities. 

So, if your advertising manager wants to 
stay behind his paper curtain just let him. 


story of 


Another European Trip 
For Lee Court 

Lee W. Court, for many years display di 
rector of Filene’s, Boston, and now president 
of Lee W. Court Associates, of the same city, 
left on September 2 by Pan American World 
Airways on a trip to Ireland, England, 
France, Switzerland, Austria, Italy, and Spain 
to work with his company’s foreign accounts. 
He will also attend the fairs in Austria and 
Italy. 

Court received much publicity in July when 
he became the first businessman ever to cross 
the Atlantic in a light airplane on a routine 


business trip. Flying in a Piper “Apache” 
with Max Conrad, renowned overseas ferry 
pilot, Court touched at Newfoundland, Ireland, 
and France. (See page 46, DISPLAY 
WORLD, popeniner | issue. ) 
Chir-hit Displays 
Is Incorporated 

Chir-hit Displays, Inc., has been formed 


in San Jose, Calif., through the sale by Nick 
Chirolas of his business equally to Mack 
Ingram and a silent partner. Chirolas has 
been voted president and purchasing agent; 
Ingram is secretary-treasurer and business 


manager, and the silent partner is vice 
president and chairman of the board of di 
rectors The firm will serve northern 


California 


New Business Opened 
By Henry Waters 

Formerly manager of Crystalline Plastics 
Company, Los Angeles, Henry S. Waters has 
opened Designer Display Mfg. Company at 
8017 Melrose avenue, in the city. The 
company specializes in wrought iron, plas- 
tic, brass, and wire production for both dis 
play and interior decoration 


samc 
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NEW LOW PRICES 


CANDY CANES 


134" x 24" $10.80—Carton of 12 

134" x 36" $15.00—Carton of 12 

214" x 48" $24.00—Carton of 12 $13.80—Carton of 6 
3144" x 60" $45.00—Carton of 12 $13.00—Carton of 3 
oT sr $16.00 each 


SPECIAL!! 
BOX OF 40 TUBES 3%" DIAMETER x 48" 
ASSORTED COLORS 


RED AND WHITE TUBES |" to 8" DIAMETERS 


See your local jobber or write for information to: 


ROUND TUBES AND CORES CO. 


801 NORTH PEORIA STREET @ CHICAGO 22, 








3.75 


ILLINOIS 








STYROFOAM 


COMPLETE STOCK 
ALL SIZES & THICKNESSES 











_PANELS—SHEETS—BLOCKS 


STOCK PANEL SIZES 
12" to 20" Wide 
36" — 72'' — 108" Long 
Vfn"" to 6" Thick 


Write For Complete Dealer's Catalog 





PRODUCTS 
6415 N. California Ave., CHICAGO 45, ILL. 
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20 Light Set 


Entirely new principle, needs 





ne bothersome transiermer 
All bulbe remain burning 


even if one or more hurne 


out Kative set BLINKS 
on-and-off every twee se 
onds femplete with 20 


tiny bee lite bulbs, assorted 
or choice of clear or colors 
Patra bulbe $7.50 per 100 
Please White «of 


MADE IN THE U.S.A. 


epee ify 
_reen wire 


Duplex Display & Mfg. Co. 


916 ARCH ST., PHILA. 7, PENNA. 








se letter CO. 


‘mecoanroaavee 


151 WEST (8th ial NEW YORK II, N. Y. 














Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay-—order from LADOWN for immediate, same 
day shipment. Complete stock to fill your needs. 


LADON COMPANY, INC. 


825 5. Wabesh Ave., WA 2-0383, Chicage 5, fil. 
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7 
aMAAL a NEW! 


COLORS 


IN CRESCENT POSTER BOARD 


es, seven new attention-getting colors have 





< 


been added to the cast of Crescent art poster 
boord. Now you've 41 colors from which to 
choose in the poster board that's famed for its 
firmness, flatness, amazing fade-resistance. Send 
for a new 1956 color chart today! 

STORM GRAY 


NAPLES YELLOW 
SHASTA GREEN 


LONDON GRAY 

MOCHA BROWN 

AZTEC RED 
CADET BLUE 


CHICAGO CARDBOARD CO. 
1240 WN Homan Avenue 


Chicago, Illinois 
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Christmas At A&S 


BRAHAM & 
dressed in its 


STRAUS, 
holiday best last sea 
fairviland of ice-blue 


Brooklyn, 


son, was a 
(Christmas trees, white star-burst lights, and 
shimmering tinsel. The store’s annual Christ 
mas decorations, which appear as if by magi 
result of a tull 
planning, research, and experimentation by 
lohn Rosenberg, 
36-member. staff 

“Hiere at A & 5S,” 
“the Christmas display has our attention 
from one December to the next We start 


overnight, are the year s 


display director, and his 


comments Rosenberg, 


even betore this 
The thinking and 
Some of my best 


thinking about next yeas 
years display is finished 
planning go on all year 
(hristmas ideas have come to me on swelter 
ing July days 

Rosenberg, head of the display department 
1924, has directed his staff in decorat 
ing the store tor the past 31 
The interior of the entire 
with its 28 display 


Yul 


Slice 
( hristmases. 
store 1s decorated, 
along windows The 
highlight of the 
the street floor 

last year the main floor teatured ice-blue 
decorated with star-burst 

bee lights \n 18-toot 


festooned with turquoise blue, 


display : however, 1S 


(hristmas trees 

fixtures and tiny 
ice-blue tree 
silver, and cherry-red ornaments dominated 
court (_ ornu- 


thie store elevator 


copias of Christmas tree balls hung trom the 


Matin 


walls 
our months of planning preceded the start 


of construction on the decorations ‘Three 


display firms were engaged to build the 


special lighting fixtures, trees, and snow 


—A partial view of the main floor of Abraham 
& Straus, Brooklyn, as it appeared for the 
1955 holiday season— 


flecked 
tree ornaments in Italy the previous spring 
trips abroad, ‘The 
assembled at the 


boughs. Rosenberg purchased the 
on one of his period 
entire display was then 
store 

The installation of the decorations was 
comparatively “simple.” <A force of 43 dis- 
playmen, carpenters, and electricians set to 
work at 6 p.m. after the store closed. They 
worked all night and by 7 in the morning 
the street ready for 
shoppers. 

The main floor display remained on view 
until New Year's Day, 
mantled and stored away, possibly to make 


floor was ( hristmas 


when it was dis- 

disguised some 
other Christmas as part of an entirely differ- 
ent setting. 


a reappearance — heavily 


Decorations included miniature Christmas 
trees on the tables in the restaurant, and 
red velvet Christmas bells, brightly colored 
decorations in Toyland where a merry-go- 
round and pink 
and silver tinsel Merrie 
(Christmas Shop on the nfth floor 

Marionette shows in a window on Fulton 
street an Abraham & Straus tradition for 
30) years — started the day after Christmas 


twirled to calliope music, 


ornaments in the 


Shows were held daily from 9:30 until 5:30, 
and last year the public was able to see the 
puppeteers working behind the scenes Ros- 


enberg had the marionettes made in Paris. 


Mendel Segal To Speak 
At Screen Process Convention 

Mende] {t “How to Sell 
Printing Creatively” and an 


Segal, author « 


authority on 
management, will be the featured 
speaker at the 
\ssociation s 


sales 
Printing 
r onvention in 


Screen Process 
eighth annual 


{ hicago, ()ctober 2 22 
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for maximum illumination .. . 


MODEL ‘O’ -rjcc: 


projector 





Imagine the convenience of this Opaque Projector 
in your sign or display deportment! Need oa lorge 
sketch — but fost? Just ploce this projector over 
@ photogroph, magazine poge, coin, jewelry or 
any flot opoque object—and yov can project a 
screen image, faithful in every detail ond color, 
4 leet squore and larger. Projects an area $”* x 
5” af one time or larger area, a section ot a time. 


Complete with lamp ond $3925 


8-feet cord ond pivg. 
F.O.8., N.Y. 


LARGE PROJECTORS TOO! 


Send for descriptive folder 
showing entire line of 
opaque projectors, 


FREE: SAGE oct oan 


drawing supply items eveail- 
able through Arthur Brown. 
Write today on firm letterhead! 


ARTHUR BROWN 4A BRO. Inc 


2 WEST 46? NEW YORr 








DESIGNED AROUND YOUR 


For the bold and dramatic or the «mall scale and precious qualities, 
good taste combined with unmistokable and unique effect — we hove 
for immediate delivery a complete line of decorctive surfoce treat 
ments, poper or fabric. Write for sample books 


LAVERNE ORIGINALS 


140 EAST 57th STREET + NEW YORK 22 + Ploze 9-5455 








OCTOBER, 


bee 
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Sylvania Electric 
Releases Brochure 

A six-page brochure and individual cata- 
logue pages on Sylvania’s new “Mohawk” ser 
ies of shallow commercial fluorescent fixtures 
have been released by Sylvania Electric Prod- 
ucts, Ine. 

The colorful brochure provides general in 
formation on the line, 
May, especially designed for modern low ceil 
ings. Ihe line's four different styles of shield 
ing are illustrated and described bright 
ness lens, the dished plastic panel, the plastic 
louvres, and metal louvre types. The bro- 
chure shows how each of these styles may be 
used with the “Mohawk Chief” line, which is 
1334 inches wide, and the “Mohawk Super 
Chief”, which is 2344 inches wide. Both the 
“Chief” and “Super Chief” styles are available 
in 4-foot or 8-foot lengths and adaptable 
to either 40-watt or 75-watt rapid start lamps 

The fixtures catalogue pages are complete 


new 


announced in 


low 


are 


technical data sheets which describe the char 
acteristics of the series, provide mounting and 
layout maintenance 
brightness values, engineering data and spe 
cifications, coefhicients of utilization and lay 
out diagrams 

The brochure and catalogue pages are avai! 
able from Sylvania Electric 


48th street, Wheeling, W. Va 


considerations, factors. 


Products, Inc., 


Special Visuals Available 
For National Bible Week 


John Lehti, author-artist and creator of the 


Sunday syndicated Biblical feature “Tales 
From the Great Book,” has volunteered his 
services to the Laymen’s National Commit 
tee, Inc. on behalf of the forthcoring 16th 


annual all-faiths National Bible Week obsery 


ance, October 15-21. Lehti has designed two 


original visuals in the form of suggested 
department and book store window display 
leas; they may be had gratis, together with 
official posters for the event, by writing to 
the headquarters of the Committee, Hotel 
Vanderbilt, New York City. Theme for the 
campaign is, “The Bible—Timeless and tet 
nal,” 
New Bench Type 
"Walco" Coater 

A new bench type coater introduced by L 
R. Wallace & Co., 191 North Pasadena avs 
nue, Pasadena 3, Calif., is designed to coat 


sheet material such as plywood, plastic, metal 
fabric, many other flat 
paint, lacquer, otls, 
All rolls are 


with 


and surfaces with 


enamel, adhesives, and 


other coatings power driven by 


a “%4-h.p. motor gear reducer Three 


types of rubber rolls are available, and spring 


loaded discs mounted at the end of the rolls 
confine the coating material to the reservou 
area. Literature will be sent free on request 
Walters Receives Patent 
On "Glitterflex'’ 

Ben W alters. W alters Industries. itr 156 
Seventh avenue, New York City I], has re 


“(litter flex,’ 
a beaded textured plastic made of 


ceived a United States patent on 


polyethy 


lene, which is being used im the display, hand 
hag costume jewelry, table mat and gift 
helds. The material 1s made in 24 by /2 
inch panels and is obtainable in any color or 


combination of colors 











FOR A WHITE 
CHRISTMAS 


Decorate with beautiful 
DEC-O-FOAM 
The material with a 
1000 uses 











Send for your Catalog and 
Prices NOW. 


All orders received be- 
fore October |5 carry an 
additional 5% discount. 


All sales direct to stores. 


L. S. BAIER 


and Associates 


544 MEAD BLDG. 
PORTLAND 4, ORE. 


RUSTIC 
WESTERN 
DISPLAYS 

















Rustic — 


Furniture Co. 
Inc. ‘ 


“PARKCRAFT” 


Phone . 

BIRCH NAtional 9-6479 
Poles — Branches | wittigmstown 
N. J, : 


CEDAR 
Poles — Slabs 
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WONDERFUL SELECTION 
OF BRUSH 


CHRISTMAS TREES 


Flocked in any desired color 
to your specificetions 
Ornaments to blend or contrast 


Our trees shipped F.O.8. Milwaukee in 
containers ready for immediate display 


12°’ Pine Tree Brush 
17" Pine Tree Brush 
27"' Pine Tree Brush 
36°" Pine Tree Brush 
46"' Pine Tree Brush 
TY Half Tree 

4" Pom Pom Tree 
46°" Pom Pom Tree 
24 
30 
33 
u 


Ps 


RERRRARRASSRISBS 


onenw—-ssaAnsean@ 


' Porm Pom Wreath 

' Porn Pom Wreath 

" Porm Pom Wreath 

' Porm Pom Wreath 
Pom Pom Half Tree 
Pom Pom Door Spray 
Brush Cone Spray 


Jobbers wanted... 
Several choice creas open! 


BARTZ DISPLAY 


2014 W. VLIET ST., MILWAUKEE 5, WIS. 
Phone: Division 4-1290 











DONT PAINT 
— PARAFLEX 


PARAFLEX 


surface, no 





glase mirrore cover any 
matter what the size or 
Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


shape. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 26th St., N.Y. 16, N.Y. 
LExington 2-8635 














LARGE SIZE 


TURNTABLES 
AUTOMOBILE © DISPLAY © INDUSTRIAL 


PORTABLE MODEL FOR AUTOS IN STOCK 
@ OTHER SIZES FROM 34" UP @ 


Write for free illustrated folders 





Moke your display ao real eye opener, with 


“COLORPLAY" 





. , the dramatic, 
matically changes color every 8 seconds. 
your displays or backgrounds with vivid, animated color. 


rotating display-light that auto- 
liluminates 
Write for illustrated folder No. 15 


AMERICAN STAGE EQUIPMENT, INC. 
805 East 134 St., Bronx 54, N. Y. 





GRAFOREL 





NEW 3-D CORK LETTERS 
MAKE SIGNS EASY 


can make beautiful signe and 
quickly with GRAFOREL display 
GRAFPOREL letters are ready-cummed, 
moistened, will stick to any dry surface. 12 beautiful faces, 
16 sizes from 3/16” to 6°. Send today for FREE samples 
and catalog. Favored by leading exhibit builders. 


Grace Letter Co., Dept. J-1 
77 Fifth Ave., New York 3 Atkins 4-0850 


easily, 


Anyone displays, 
letters from France. 


need only te be 





DEKOPHANE 


The ‘Wet Bond’’ Cement 


1 qt. Postpaid — $4.75 
The Pearl Pigments Corporation 


424-432 Cottage Piece, Piainfield, New Jersey 
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USE 
OPPORTUNITY "EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
4.00 Per Column Inch — CASH WITH ORDER 











Fred W. Lokey Dies 
Of Heart Attack 


Fred Wiley Lokey, well known executive 
vice-president of Wray Williams Display Com- 
pany, Inc., Memphis, died recently of a heart 
attack. Although only 49 years old, he had 
not been in good health for some time. 


A life-long resident of Memphis, Lokey 
first went to work for Wray Williams Blue 
Print Company 22 years ago. In 1942, at his 
suggestion, the display firm was organized and 
he served as executive vice-president in com- 
plete charge of operation until his death. 

Known for his generous contributions to 
various charitable groups, he was also very 
active in his church, the Raleigh Baptist. He 
was a past master of Summer Avenue Masonic 
Lodge No. 729, was a Scottish Rite and York 
Rite Mason, and a member of Al Chymia 
Shrine; frequently he served as an instructor 
for those entering the various Masonic bodies. 

He is survived by the widow, two sons, a 
sister, and brother, all of Memphis. 





Cote Wins Tournament 


Of Chicago Club 

Al Cote, The Reyburn Mig. Company, 
Inc., won the Chicago Display Club's fall 
golf tournament with a score of 80. This is 
the second time he has won the trophy. 
Irv Prinz, of Shear-Prinz, was runner-up 
with an 8&2. 

Keeping the top winners in the Reyburn 
family, Mrs. Len Dwiggins won the women’s 
trophy; her husband is also with the Chi- 
cago office of Reyburn. 

Following the tournament, 52 persons en 
joyed dinner in the beautiful club house of 
the Mount Prospect Country Club. 

Howard Harris, display director of Mages 
Sporting Goods Company, was in charge of 
the selection of prizes. Bob Valentine, dis- 
play director of Gassman’'s and president of 
the Chicago Display Club, welcomed those 
attending the event. 


New Source, Sales Policy 
On Extruded Acrylic Sheet 


It is now possible to order extruded acrylic 
sheet for immediate delivery in any quantity 
from one sheet up. The new policy has been 
announced by Cadillac Plastic & Chemical 
Company, which is now in mass production 
of the acrylic sheet at its Detroit 
factory. 


low-cost 


(omplete stocks of the sheets in clear and 
standard colors for immediate delivery will 
be maintained by Cadillac warehouses in 
Detroit, Cleveland, Chicago, St. Louis, Mil- 
waukee, Los Angeles, and San Francisco. 


Cincinnati Siilesinn 
In Local Drive 


Local displaymen met recently with mem- 
bers of the Cincinnati Symphony Orchestra 
publicity committee to plan display aid to 
the annual ticket sale campaign. Partici- 
pating in the planning were Andrew Matzer, 
Rollman’'s; Norman Feldhaus, J. C. Penney 





& Co.; Ralph Gollahon, Shillito’s; Del 
Heizer, Mabley & Carew; Russell C. Kehrt, 
Jenny's; Harry Ferguson, Henry Harris, 


and Harriet Crane, Gidding’s 
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EXPANDED ALUMINUM FOIL 
Versatile, lightweight metal mesh 
decorative material, in eight 
bright colors and bright silver. 
Offers unlimited opportunities for 
the decorator. Flexible, easy to 
fashion, easy to cut. Your jobber can 
supply you. Write for samples of R-P 
Expanded Aluminum Foil, Expanded Puff- 
ing Foil, also samples of R-P Unexpanded 
Foil . . . especially adaptable for Fall 
and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 











SNOW 
SPARKLE — PLASTIC — FROSTEE 


Flocked Branches —Tinsels Mica Diamond 
assortment of Styrofoam displays. Contact 
for new catalog, or write direct if necessary. 


NATIONAL DISPLAY MATERIALS 
Jiv. National Sawdust Co., I 


I ne. 
65 N. 6TH STREET BROOKLYN 11, WN. Y. 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Foreign students. The only thorough 
professional course in N. Y. C. Free placement. 


REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
321 WEST 5éth STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 


Dust 
yeur 


Large 
jobber 














There is ONLY ONE 


“It Cleans Clean" 
Order from your display jobber 
A product of BONTEC LABORATORIES 
1350 Watson Ave., Wilmington, Calif 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 
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Platt Wins Top Prize 
In Millinery Contest 


Platt, display director of J. W. Robin 
son Company, Los Angeles, has been awarded 
the grand prize by the Retail Information De 
partment of the Millinery Institute of America, 
Inc., in its spring-summer 1956 display con 
test. The winning display was captioned “My 
Fair Lady,” and showed black and white mer 
chandise brought out dramatically 
light gray background and floor, in an elegant 
portrayal of the “Fair Lady” theme. Platt’s 
prize was a $150 U. §$ Bond. In 
addition, he won a $75 Bond for topping the 
millinery and allied products category 

Jim Stewart, display director of Macy’s, 
San Francisco, won a $75 Bond by winning 
in the item millinery display category. In the 
millinery institutional class, Henry Callahan, 
display director of Saks-Fifth Avenue, New 
York City, was the winner 

The judging panel, all of New York City, 
was composed of Anthony Comorat, the Trap 
hagen School of William 
Raymond Loewy Associates; Tom 
L_td., and 


Lee 


against a 


Savings 


Fashion ; Raiser, 
Lee, Tom 
Lee, Lester Gaba. 

Honorable mentions in the contest went to 
A. Van Hollander, Gimbel Brothers, Phila 
delphia; A. |. Riley, Jordan Marsh, Boston; 
Carl V. Mandel Brothers, Chicago; 
Charles W. Schearer, Joseph Spiess Company, 
Elgin, Ill; Charles Ellis, McCurdy & Co., 
Rochester, N. Y.; Julius E. Steinberg, Wm 
Filene’s Sons Company, Boston, and Andreas 


Hvyorslev, Ohrbach’s, New York City 


James, 


New Christmas Catalog 
Now Available 


A 16-page catalogue filled with new designs 
for Christmas decoration in the 
traditional manner is now off the 
available from W. L. Stensgwaard & Associates, 
Inc., 346 North Justine street, (Chicago 

It features the latest in formed 
plastic techniques and many suggestions are 
illustrated to 
used effectively in windows and interiors. It 
will be sent free on request. 


modern of 


press and 


vacuuln 


show how the designs can be 


Maple Syrup Tie-In 
For Store Display 


Saks-34th Street, New York City, recently 
gave four of its Broadway windows to a dis 
play of maple syrup as a tie-in with the 
“Pure Maple” color in The color 
was developed by the 100% rure Maple Syrup 
Institute working with Burlington Mills. Mer 
New England store 
setting, together with bottles of leading maple 
syrup brands, 


garments 


chandise was shown 1n a 


Stores interested in a similar promotion are 
invited to query the Press Division of the 
100% Pure Maple Syrup Institute, 100 West 
42nd street, New York City 36 


—— - 


Display Salesman 
To Be Married 


Harold Stern will be married on 
7 to Miss Ellen Norman, of Louisville, where 
the ceremony will take place. He is the sales 
representative of Austen Display, Inc. and 
Tero, Inc., both of New York City, and Ilse 
Frankel Displays, Miami, covering the South 
ern states from Virginia to Texas 


(Jetobet 








156 7th 


i ¢ 


ra Imported 5 
i The Christmas Ross 
16 light 
rae light r 


| ght 


ngnt sfrings 
ste dy sats 

neir } sears 

sets Ut 

satety fuses 


Stelaat 


m 20 blinking 
transtormers 

be” Git P Tatar. 
Jems 


iw i) 


with 


ital 1 


Point blinking Starburst in 


’ 
Tete 


im Reindee: lights (biinking} in 


i” Bubble Be 


pnts 


And 


mM Millions 
parrerns 
\ A come 


vir selied tir 


ete natural branch line al 
sched shed 

the Ne VV fantasy finish 
Balls, Rus 
' nish 


stor fin 
flakes and 

va N ba igel Ne 
lrees 

—_ 


new decorative 


sve? es Twig 


aleta | VV ire Fantasy 
Pearls for 
finish 


VV rite 


otter -Tmenea i ng of 


riundreds 


0 claameal.s. 
SCULPT ency.> 


‘te hea 


PROOT 
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alters industries. inc 


(A Ben Walters Enterprise) 
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SANTA CLAUS SUITS 


To make your Santa look real... and at low cest to you! 


No. A-5—DE LUXE red velour outfit 
consisting of overblouse, pants 
hat of red velour trimmed with white 
PLUSH. Heavyweight leatherette boot 
Large size only 


$57.50 without wig & beard 
SANTA WIG 


tops and belt 


No. A-3—Red Twill outfit consisting 
of overblouse, pants and hat of red 
twill with white PLUSH 
boot tops and belt. Large size only. 


$22.50 without wig & beard 
& BEARD SETS 


and 


Leatherette 


100% Nylon Wig & Beard Set, Standard... ..$19.90 
Deluxe Nylon Wig & Beard Set— 


50% fuller than standard 
Soran Wig & Beard Set 


MAIL ORDERS 
FILLED 
IMMEDIATELY! 
ORDER NOW! 


$29.50 
10.00 


eatin é 
* . 


Street, New York 1, N.Y. 
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LUMBER 


From a 1” x 2” furring strip 
toa 12” x 12” Timber. 





Masonite 
Celotex 
Mouldings 
Homasote 
Plywood 
{/pson Board 


(ut to your 





There are more Special Items in this MODERN Lumber Yard than in any other in New York 


LARGEST and most DIVERSIFIED Lumber Companies. 


FAST 


TULNOY « mi'tet 


17 Ridgewood Place 


specifications by one of New York's 


SERVICE e@ 


Cc. 
Brooklyn 27, N. Y. 


Glenmore 5-414! 
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DISPLAY DESIGNERS and MANUFACTURERS ¢ PORTSMOUTH, OHIO 











THE SILENT SALESMAN 






Low Priced 
Turntable 


@Capacity—25 ibs 
(centered toed) 
@Height—only 2'/,"’ 
@lable diameter — 

7%," 

@RPM—2'/,, clockwise 
A smooth operating, 
ball bearing turntable 


long lived, 


sturdily constructed 


UL approved 8 cord and motor 
$7.00 each—Specia! prices in quantity 


BIRK MFG. CO., NIANTIC 14, CONNECTICUT 














PLASTICFOAM BALLS 


in bulk without hangers Piain White Colored 
/,"", per M $ 2.00 $3.00 
I’. per M 7.50 9.00 
I'/)"', per M 12,00 15.00 
2’, per 100 2.00 4.00 
2/,"", per 100 4.00 6.00 


Colored Balls 
Glow in the dark with aid of 
Chenille stems, packed in 6 dozen lots, 
$.7 


Tinted with Day-Glo 
Black Light 
per doz 
Beautiful 18°° Articial imported Visca 
Christmas Trees 
With forty I'' Day-Gio colored balls for each tree 
Available in green, white, pink or blue per doz., indi- 
vidually packed $21.00 
Above prices are FOB our plant in New York City. 


PLASTICFOAM PRODUCTS 


948-54 Metcalf Avenue New York City 72 
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(‘Two letters from Fillmore Lash, who re- 
cently from the Globe Department 
Store, Los Angeles, to join Sears, Roebuck 
& Co., Pico, Calif., appear below. 
ing the Far bast and kurope 


resigned 


He is visit- 
kd. ) 

The people here in Tokyo are warm and 
generous. I spoke before 200 at the beautiful, 
Hotel Teito. My friend had 
arranged beforehand to have displaymen from 
Hong Kong, Yokohama, Atomi, Hakone, 
Kyoto, and Tokyo come here to hear me de- 
scribe our ways of display, merchandising, 
and public relations, and to show them how we 


air-conditioned 


There 
was a discussion period, and | had a whale of 
a time 
of 


know 


dress our models and do our interiors 


They are a warm and hilarious group 
people friendly 
We are now leaving for Hong 
Kong and then on to Europe, where I shall 


and are Sa when 


they 
you 


then drop you another note 


| spoke before the Navy, Army, and Aijr 
Institutes at Whetstone, London. My 
topic was display as | in the United 
States, stressing the casual wear displays in 
California. This invitation came for the pur- 
pose of interesting those in service in becom- 
ing displaymen after they are discharged. 
Invited also to attend were display personnel 
from London, 
from Paris 


Force 


see it 


t4irmingham, Scotland, and two 


Everywhere | travel and see displaymen | 
feel more certain that we should 
exchange system with displaymen of other 
What a dream! I have found no 
place that has a profit-sharing system for their 
employes as at Sears, Roebuck & Co. When 
a foreign displayman reaches a certain age he 
is through, with no money to help in his old 
age. I tell all about Sears’ retirement method 
and have suggested that they try to get their 
employers interested 


have an 


countries. 


First, I send you kindest personal 
regards. I hope that you are well and that 
you got well over the Market Week. Yes 
terday I received the August issue of DIS- 
PLAY WORLD and with a heavy heart | 
looked at the photographs and recognized 


many of the people whose acquaintance | 


my 


made last year by your kind introduction 
Our Mr. Richter told me in detail about all 
he saw in your country; he too liked 


America very much 

[ hope that you will have the opportunity 
of coming to Germany in the near future; in 
the meantime this undergone 
a very interesting development and on the 
whole find very dis 
Hermann Schlipphacke, 
Kaufhof, Cologne, Germany 


country has 


you can fine window 


plays over here 


The proot of the full page September issue 


ad is OK. Compliments are in order to you 
and your staff for the ability to carry out 
our wishes and requests.—C. G. Woelky, 
Bulkley, Dunton & Co., Corry, Pa 


DISPLAY WORLD 











Woven Wood Line Introduced 
By American Bamboo 

The American Bamboo Corporation, 171- 
06 Jamaica avenue, Jamaica, N. Y., has an- 
nounced the introduction of an entirely new 
line of woven wood fabrics According to 
Lee Jacobs, general sales manager, a new 
“Wovynwood” division has been formed to 
produce woven woods in three lines: stock 
roll goods, custom stock, and custom. The 
division will handle requests for any order 
upon specification regardless of quantity or 
design. 

A nation-wide distribution and sales sys 
tem tor the new “Wovynwood” lines is cur 
rently being established, and according to 
Jacobs some excellent territories are still 
open, 

The new sales and distribution set-up will 
be supported by national advertising, pub 
licity, and sales promotion efforts, sched- 
uled to break in the early fall. 


Small Flocking Machine 
ls Announced 

F. G. Garrison, president of Progressive 
Equipment Company, 8625 Mackinaw at Grand 
River, Detroit 4, announces a new economy 
sized flocking machine designed to handle 
a wide variety of work in the display, floral, 
and similar fields. The overall dimensions 
are 15 by 16 by 34 inches, and the com 
plete unit weighs only 80 pounds 

The new device is easy to operate and is 
said to be five times faster than ordinary 
two-gun flocking procedure. The hopper 
has a 10-pound flock capacity enough to 
flock three 5-foot Christmas trees. A time 
saving feature is the tilting design of the 
hopper, which permits fast and easy removal 
of unused flock in a matter of seconds. 

Literature will be sent by the manufac 
turer on request, 


New Catalogue Issued 
By Reflector-Hardware 

A complete new catalogue of display fixture 
equipment for every type of store has been 
released by Keflector-Hardware Corporation, 
Western avenue at 22nd place, Chicago & 

Its 64 pages contain a complete listing of 
pricing and signing equipment, counter and 
shelf binning equipment, adjustable stands, 
over counter units, garment racks, costumers, 
hardware merchandisers, window stands, mer- 
chandise displayers, complete floor type island 
merchandisers, and a complete line of RH¢ 
display accessories. The catalogue, No. 5/-D, 
is free by writing to the manufacturer 


Daughter Is Born 
To Hambergers 

lerry Hamberger, David Hamberger, Inc., 
New York City, and Mrs. Hamberger are 
the parents of an & pound 9 ounce daughter 
born on Sunday, August 19. She has been 
named Beth Suzanne and is the couple's 
second child 


Pete’ Law Resigns 
From Marquardt 

Jamison R. “Pete” Law has resigned after 
many years with Marquardt & Co. New 
York City, in order to become vice-presi 
dent of Converter Corporation, Leominster, 


Mass 
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to convince the most 
skeptical youngster! 


Youngsters still go for a good old-fashioned Santa, and 
Art R. Cohen has the right suit for him. Order this com- 
plete outfit now to be ready for Christmas. Consista of 
full cut red plush, sateen lined coat and pants with white 
plush trim; red plush cap with white plush trim and 
white pompon; white plush belt with buckle; shiny 


black leather-like leggings with white plush S 
trim. Large size only, complete outfit 5 9.50 


Corduroy Senta Suits with plush trim. ... veces Oeneee 
Flannel Senta Suits with plush trim... .. ' 10.50 
White wool Wig and Beard Set............... 3.75 
100% Nylon Wig and Beard Set........... ., 8.75 
Saran Wig ond Beard Set. as aa 


MAIL ORDERS FILLED PROMPTLY 


Art R. ilies Co. 


Modern ‘Display Equipment 


810 PENN AVENUE, PITTSBURGH 22, PA. 
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PAGODA DISPLAYER 


A sturdy displayer with lots of 
quality in satin black and abun- 
dance of brass trim. Shelves are 
stain proof light oak plastic. Each . 
shelf 134" square. 


Height 42", Width 43", Depth 14" 


WST42, each $26.50 
SEE YOUR JOBBER FOR OUR COMPLETE LINE 


FERRO-CRAFT 


MORGANFIELD, KY. 








well rounded. 


Balsam wreaths 


bp ~ 6.2501 SO. AVENUE 






Heavy. gracetul, 
stores, public and private buildings. BALSAM roping is bushy and 


14".-16" diameter, per 100 feet. . .$6.45 


Prices F.O.B. La Crosse or North Woods 
Don't delay Place your order at once. 


* NATURAL 
Christmas Greens 


“7 Attractive, Inexpensive 


Comes in 100 foot rolls. 


evergreen, baisam festooning suitable for streets, 


all sizes. 


and DISPLAY SERVICE 


LA CROSSE, WISCONSIN 











ORDER YOUR VERDANT GREEN 
“NATURALIKE" GRASS MATS 


and “TUFF-TURF”™ Crass Sprinklings from your dis 
play jebber NOW! “Naturalike”™ are the finest Crass 
Mats you can buy~-ask for “NATURALIKE.” 


MEMORIAL GRASS COMPANY 


521 E. 7th St. Phone 84 Ubricheville, Obie 





AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 
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General Display Bidg 


Christmas season. 


@ Display Materials 


a CC 
PPP PI MT TT VV ae eee 


Creative Men and 


Women 


Work flere! 


25 OPERA PLACE 


CINCINNATI 2, 


For the very finest in Christmas display, 
see the General Display Corporation line. 


Our salesmen are now on their way to see 
you, and to acquaint you with this top 
line for this 1956 


Drop us a line and we'll be sure that our 
salesman does not miss you on this trip. 


DESIGNERS and MANUFACTURERS 
@ DECORATIVE SET PIECES eFOLIAGES 
@ ARTIFICIAL FLOWERS 


Your ONE Source of 
All Display Needs 
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Model $M-10, ROTO-SHO JR. 








eLecTeRric 


$995 





Medel AM-1. ELECTRIC 
CHRISTMAS TREE 
HOLDER-TURNER 

Lights and tree turn 3 
times a minute! Carries 
up to 15 foot tree, 200 
ibs. Costs only “ic daily 


to run. A.C. only 


Delivery eut of steck in 24 hours! 


TURNTABLES 


The action display wa 
to boost your sales! 


List Price 
r.0.8 
L.t. City, 
n_Y 
Costs only 1V¥¢ a 
Revolves 3 times a minute. Holds 
build-up display fixture permitting full use of dis- 
play space. Carries 10 Ibs. A.C. only. 


Medel 712. ROTO-SHO. 
Revolves 3 times a min- 
ute. Carries up to 200 Ibs, 
Lights turn with table! 

18” 








Get PREE illustrated literature showing 
build-up fixtures, prices. Write today' 


] ) 








KASSON DIE & MOTOR CORP. 


Formerly General Die & Stamping Co 
32-14 Nerthern Bivd., Leng isiand City 1, N.Y. 
integrity Since 1919 

Makers of fractional horse 
skeleton and ceiling turntables for display industry use 


Quantity discounts available. 
ee i i OO 


er motors, 


) 











- - = 
NR Naa ar 


i 
—— 





———————— 















OCTOBER, 1931 

Glass troubles besieged Herman Franken- 
thal, display manager of Altman's, New 
York City. A stone tossed by an automo- 
bile tire broke a plate glass window valued 
at $4,000. A replacement large enough for 
the window was finally located in Belgium, 
was shipped to New York City by steamer, 
and while being unloaded slipped from its 
chains and broke 

William G. Shiell, for many years display 
manager of D. M. Read Company, Bridge- 
port, Conn., resigned and was succeeded by 
Lothar F. Dittmar, formerly of Ernst Kern 
& Co., Detroit. 

( Kk. Smiley, manager of the Chicago 
salesroom of J. R. Palmenberg's Sons, Inc., 
announced that Ray V. Broadhead had 
joined the Palmenberg staff and would cover 
Wisconsin, Illinois, lowa, and Indiana. 

Kdward S. Arkow, who had been in charge 
of display for Wise Shoe Company, resigned 
in order to take a similar position with A, 
S. Beck Shoes, Inc. He was succeeded in 
his former position by Fred Johansen, who 
resigned as display manager for Shillito’s, 
Cincinnati, Ohio 

M. H. Wahlberg, formerly with Ballard 
& Co., Worcester, Mass., joined Davison- 
Paxon Company, Atlanta, as display man- 
ager. He replaced FE. Munn, who joined 
J. N. Adam & Co., Buffalo, to succeed Olaf 
H. Tidlund 


OCTOBER, 1946 

Krank Izzo resigned as display manager 
for Ludwig Baumann, New York City, to 
join Martin's, Brooklyn, in a similar posi- 
tion. He succeeded Daniel Coffey, who 
joined Arnold Constable 

(,uest speaker at a meeting of the Old 
Colony Advertising Club, Brockton, Mass., 
was R. CC. Kash, editor of DISPLAY 
WORLD 

Following the resignation of Roger Smith, 
who entered the field of tndustrial design 
in San Francisco, Pete Katzenmiller was 
named display director for Gude’s, Inc., Los 
Angeles, Calitornia. 

H. Duke Kerstein resigned as designer, 
stylist, and window display supervisor for 
The Union, Columbus, Ohnto. 

The appointment of Donald L. Shanks as 
window display manager for Filene’s, Bos- 
ton, was announced. He had been with 
Samuel C. Dutch & Son, Buffalo, and prior 
to that time was with William Hengerer 
Company, of the same city, as display 
director. 

Cyrenus Parker resigned as display man- 
ager for McAlpin’s, Cincinnati, to join the 
display staff of Rollman’s, of the same city. 

Following the resignation of Al Pollard, 
who joined Silvestri Art Mfg. Company, 
Chicago, Howard Backer was named assist- 
ant to Syl C. Reiser, display director of 
Stix, Baer & Fuller, St. Louis. 

Warren McCurtain joined the display staff 
of James McCreery & Co., New York City. 
He had been with Design House, a display 
studio. 

G. Edward Bedinger resigned as display 












HANDIFORM PLASTICS CORP. 


389 Fifth Ave. N.Y. 





Fem — Damage — Com- 


Costs “nw you use CLIPITS! 
— tropicals, synthetics, 
rics and dresses neat, 


you ever got along without them! 


LESS THAN Ic EACH IN SUANTITY 
FREE SAMPLES NOW 
*"Jobbers''—Your Inquiries lavited 











— Wrinkies—Cleaning 


You'll wonder how 








MU 3-4536 





Steel 


STEEL 
Roos 





LAMP PIPE & TUBING 
Plastic « Brass 
Piain or Cut & Threaded BRASS 
Complete Services ROOS 
Bending, Cutting, Polishing, Threading etc. 
Prompt Walehouse Shipments 
STEEL BALLS 


COLUMBIA STEEL & BRASS CORP. Monroe N.Y 


Phone: (N.Y.C.) WOrth 4-4350 « MOnrce S111 











FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing an 
Write for Catalog 
FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 


Processing 











“VIVIDSHEEN” FLINT PAPERS 


20 Brilliant Colors 
i éenees bee $1.40 roll 
it +ne he eens ¥* roll 
ee 5.04 roll 
Send for Swatch Card 


26 inches wide 





THE MULDNER COMPANY, INC. 


397 Bridge Street 


Brooklyn |, N. Y. 





FREE DESIGN SERVICE 


Send your window measurements, 
brief note about your store 


your budget limits, and a 
WE'LL SEND YOU WINDOW 


LAYOUT AND SWATCHES WITHOUT CHARGE. Our 


custom designed windows range 
window for every budget. 


from $10 te $1,000-—« 


HIGHWOOD PARK 


Manufacturers—Distributors 


615 Orchard Ave. 


Wilmington, North Carolina 











LLOYD-SANDERSON 
Textured Wallpapers 
Ideal for backgrounds 
and walls. 
Write for sample book. 
16 East 52nd St., New York 











Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 
Russel Morris of California 


P. O. Box 277 


Fontana, Calif. 
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SHOULDER COVERS 
Vinylite window-clear — viny! — polythene. 
Price list & samples on 
JOBBERS ONLY 


, CORONET MFG. CO. 


request. 


YARDVILLE, WN. J. 
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director for Pan American World Airways’ 
Latin American division in order to enlarge 
his display business in Miami. 

Harold Martins, display director for Halle 
srothers, Cleveland, resigned in order to 
join Lentheric, New York City. 

Clare McCune, Hugh Horner, and Charles 
Naegele opened a new display firm known 
as Display Bazaar, Inc., in New York City. 

John Nugent joined Madigan’s, of Chi- 
cago, as display manager. He had been 
first assistant at Mandel Brothers, of the 
same city. 

The Advertisers Club of Cincinnati held a 
luncheon meeting, with W. L. Stensgaard, 
of the Chicago firm of that name, as guest 
speaker. 


Membership Drive 
Planned By POPAI 


Highlight of an all-out membership drive 
by the Point-of-Purchase Advertising Insti- 
tute aimed at the national advertiser and the 
advertising agency will be a series of adver- 
tisements in the leading advertising and mar- 
keting magazines, according to Norton B. 
Jackson, executive director of the Institute. 

tehind this membership drive is the vital 
and growing recognition that point-of-pur- 
chase advertising is an integral part of the 
overall merchandising program and that the 
national advertiser and advertising agency 
— in pursuing methods to increase sales — 
would find it profitable to join the official 
trade assocition for the point-of-purchase 
industry, where research, factual informa- 
tion, and know-how can be shared. 

The Institute also has produced a 32-page 
brochure which outlines in detail the many 
advantages of membership in the Institute. 
This brochure will be mailed to every na- 
tional advertiser in the country spending 
$500,000 or over annually, and to every 
advertising agency in the country. 


Brochure Describes 
New Mannequins 

A new eight page color brochure, No. 375-A, 
illustrating and describing the new all-plastic 
“Mayfair” misses and junior mannequin series 
is offered by the L. A. Darling Company, 
Bronson, Mich. 

The collection features ten misses and six 
junior mannequins in durable lightweight plas- 
tic reinforced with fiberglass. Finishes in soft 
flesh tints are highly resistant to pits and 
cracks. Facial decors, hand-painted in per- 
manent oils, are coordinated with latest style 
removable wigs of rayon fibres. 


National Display Materials 
Issues New Catalogue 

A catalogue covering fall and winter dis- 
play materials has been released by National 
Display Materials, 69 North Sixth street, 
Brooklyn, and will be sent on request. It 
covers a wide range of materials, from plastic 
snowflakes to display forms 


Barbecue And Dance 


For St. Louis Club 


The St. Louis Display Guild is planning 
a gala barbecue and square dance, to be held 
at the Union Electric Country Club on Sat- 
urday, September 29. 


OCTOBER, 1956 
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DO YOUR-—— 


FLOCKING— 


WITH 











‘Snow Flock” 


THE MOST BRILLIANT FLOCK MADE! 
FLAME-RETARDANT IN WHITE AND 15 COLORS 


NON-INFLAMMABLE stdhesive 
“BA.-10" 


FLOCKING EQUIPMENT? — WE HAVE IT! 


Write today! — for free Catalog and color Samples. 


FLOCK SUPPLY CO. 
Phone: Wilmette 1192 





FLOCK 


THE MODERN, 
SOFT TEXTURE 
FOR 


DISPLAYS 


15 COLORS 
in stock for 


IMMEDIATE SHIPMENT 











1143 Greenleaf Ave. 
Wilmette, Illinois 























U. S. SHUTTERS 


SHUTTERS & 


DISPLAY 





420 West 45th 


room dividers shutters 
every display purpose — are 
available with either movable or 
stationary louvers. Made in pine, 
birch, oak, mahogany, walnut and 
many other woods. Ready for fin- 
ishing, or painted or stained, if 
desired. 


Screens, 


Special styles made to order. 


We also have shoji panels, with 
various types of inserts. 
Write for literature. 


Leon Olmut 


St... New York 36, WN. Y., COlumbues 5-1865 











SAVE 
THE PRICE OF 
EXPENSIVE 


SHIRTS 
ON YOUR 
otek sii. ic 
DISPLAYS 





VV. 





hes! 


@ Popular collar styles 


N 

. @ Fine sanforized fabrics uncondi- 
tionally washable 

@ Sized for standard form 

@ White and colors 


SEND FOR BROCHURE 


DISPLAY DIKEES 


1425 North 7éth Street 
Phila. 31, Penna. 














e Christmas Decorations 

Toy Dept. Decorations 

e Street Decorations 

eStore & Factory Decorations 


Large catalog showing hundreds of plaques, 
and cut-out figures for Christmas Decorations. 
WRITE TODAY 


KING AMUSEMENT CO., INC. 
MT. CLEMENS, MICH. 
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Designed as a compact, low oe pd pump, espe- 


cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. its tripod base has 
exceptional stability. 47 other sizes. 


EASY INDUSTRIES 


210 N. RACINE STREET @ CHICAGO 7 








95 





Mounts On the Ceiling! 
ROTASELLER 


| Lighting Control 


i 
' 
| 
i 


Adds motion to practically any display but uses 
no valuable tloor or counter space. Rotating elec 
tric outlet for wondertul lighted efiects. Suspend 
display trom V-hooks, or four wires, or at ends of 
long diagonally mounted cross pole. Inconspicu 
ous rugged 300 pounds capacity. All gears 
sealed in lubricant. Ideal as permanent fixture in 
al) display windows and throughout store. Full 


year unconditional 9.95 


guarantee 


Sold through leading jobbers 


ULRICH BROTHERS 


2923 Agnes S$. Corpus Christi, Texas 








OLD FASHION CANDLE AND PINE 














DECOR DISPLAYER 6PFW 635 
Depth—12" 
Height—7° 3° 
Width—S' 


White display pane! 
with shelves, trimmed 
with green pine 
foliage. Stub candle 
illuminated with 
candie beam bulbs 


$64 50 


one of a 


exclusive 


Christmas 
displays 


Our salesman will show you our full line 
Just write 








Javid hamberger in. 
136 West 31st St., N.Y.C. 








Can Now Skip A Day 


All-mght lighting on selected days of the 
week is now possible in one completely 
automatic accurate control announced by 
the Tork Clock Company, Inc., Mount Ver 
non, N. Y (ombining two of the com 
pany s time controls in one unit, Tork has 
made it possible to have lights go on auto 
matically at sunset on any selected days of 
the week [his 1s achieved through the 
combination of Tork’s “Astronomical” dial 


and the firm's new “Skip-A-Day” control. 
lhe dial literally follows the sun and will 
turn lights on at sunset every day. It turns 
them off at sunrise automatically, but may 
also be set to turn lights off at a pre-set 
hour if desired. It is accurate to within 
two minutes of the suns ever changing 


The dial is completely mechani 


requires no 


schedul 


cal, adjustments, and is not 


subject to external lighting conditions 


The “Skip-A-Day” is a seven-armed con 
trol, and the insertion of a set-screw in 
any arm will keep lights trom going on 
that particular night. It is possible to limit 
lighting to even one night a week, if 
desired 
Robinson's Makes Changes 
In Display Department 

Formerly window display manager for 


. W 
Platt has been promoted to the position ot 
display director for the firm 


Robinson ¢ oOmpany, Los Angeles, Lee 


lhe post was 
held until a few months ago by Paul Smith, 


who is now with the store's planning divi 
Sion 

Mrs. Yvonne Dunn, interior display di 
rector, has resigned and in future both in 
terior and window display will be operated 


department, with Verne Anderson in 
charge of windows and Arnold Nybak look 


as One 


ing after interior displays. Anderson pre 
viously was with the display staff of Bul 
locks, and Nybak had headed Robinson's 
Sign shop 

Now m charge of the sign shop 1s Mrs. 
Margaret Logan, who had been N ybak’s 
assistant 
Motion Attracts Attention 
To Amity Display 

Amity Leather Products Company, West 


Rend, Wis.. 
diser display with good results 
ful unit holds a total of 
billfolds and displays a 


is now using a motion merchan 
The color 
36 ladies’ and men’s 
total of 1%, all pro 
tected by glass 


Motion is an important feature. A hand 
at the top of the unit 1s activated by a tiny 
electric motor and WavCcs a billfold back and 
forth to attract attention \ section of the 
display can be revolved by the salesperson 
or the customer so that the billfolds dis 
played within if can he viewed ‘The hbase 
of the unit is 16 inches and the overall 
height is 24 inches 























For 
EYE 


APPEAL... 
Ballou’s 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 


Beautiful sparkling colors — red, green, 





gold, silver, blue, black—five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 

for outdoor displays. 
GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
finenesses for screen process or any 
purpose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 
































Ms CAROLERS SET at GLISTENMING STYROFOAM 
BRILLIANT DAY GLO COLORS. THREE FIGUBES $ 95 

> 
LAMP POST sed BASE ’O 8 CLEVELAND onto 


at oe Meger as ieee mees pee rten 





SNOW-LIKE PRODUCTS — 1154 HANNA BLOG 
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SELLING TO jJOBBERS ONLY 


W.H. DISPLAY CO. 


547 WEST 20th SIREET 
NEW YORK CITY 11 











GIANT PINE CONES 


NATURAL OR HAND PAINTED WITH GLITTERING TIPS 
Natural............$3.00 dozen—$33.40 gross 
Painted............$4.68 dozen—$51.58 gross 


ADVERTISING SOUTH 


752 S. SOMERVILLE 
MEMPHIS, TENN. 


DISPLAY WORLD 











Opportunity Exchange 


Rate: $4.00 per column inch. Forms close 5th of month. 











SALESMEN 


Top line of functional, decorative and 
novelty displays in wood, composition, 
brass, plaster and other mediums. South 
Fast and Midwest territories available at 
present. Give full details when answer- 
ing. 


Address BOX 10DE 
Care of DISPLAY WORLD 








DISPLAY MEN 


Qualified men needed in all sections of the country. 
more display men than any other office. 

and advise concerning salary requirements 
cant at any time. 


We place 
Send complete resume 

No charge to appli 
Present position fully protected 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 
General Manager Retail 
28 EAST JACKSON BLVD., CHICAGO 4, ILL. 





BIG SALES OPPORTUNITY 
for a 


LEADING DISPLAY HOUSE 


You can obtain the services of one of the 
country s most successful display salesmen 
with years of experience selling the largest 
display accounts. His past record of suc- 
cessful display selling is unequalled. If 


you want profitable coverage of any major 


territory write at once. 


Address BOX 10CD 
Care of DISPLAY WORLD 














REPRESENTATIVES WANTED 
For Sensational New All-Purpose Display 


Manufacturer of exclusive all-purpose display unit has oppor 
tunity tor aggressive salesmen with proven selling record 
among display houses plus department, specialty, variety and 
other stores. Implement your present income with this easy- 
to-sell, advertised display. Liberal commission and protected 
territory to the right men. Write in detail giving territory 
covered and experience record. All replies confidential. 


Address BOX 8GH 


Care of DISPLAY WORLD 


FLORIDA 
Offers You a $10,000 Opportunity 


It's New! 
man. 


Exclusive selling rights for capable 


Liberal commission. 


A. M. WALZER CO. 
924 Lincoln Rd. Miami Beach, Fla. 














GROUND FLOOR OPPORTUNITY 


Will give exclusive to right salesman Smartly designed new line of 
wrought iron, plastic and brass displays for department stores, ready to 
wear, jewelry and shoe stores, Beautitul, easy to sell without competition, 
priced right Here's an opportunity for a good salesman to carry a high 
commission line with territorial protection Write today 


P. O. Box 6553, Metro Sta., Los Angeles 55, Calif. 


GIANT SANTA CLAUS 


BARGAIN PRICE 
YOUR CHRISTMAS DECORATION PROBLEM! 


Fifteen teet tall, this giant Santa Claus stands on a pedestal eight 
feet high, placing the top of his cap 235 teet above the ground: 
kxciting! Animated! 
seemingly jots down the kiddies’ Christmas lists, and talks with 
them. Heres a real drawing card used only one season 
Santa’s in top condition needs only paint. Nationally advet 
tised for $2,650.00. Our selling price, $1,200.00, F.0O.B. our ware 
house. Complete includes Santa, base, tull P. A 
(all, write, or wire 


THE LINCOLN PROMOTION COUNCIL 
208 North 1lith Street Phone 2-7511 Lincoln, Nebraska 


SOLVE 


Santa moves his mouth and hand as he 


system, et 











Advertising Manager Open 
for POSITION NOW 


FOR SALE 


53 FAIRY— a mae gy ag EE 
7 CASTLE well-seasoned advertising and pro 


motion man tor progressive dept 


Cost $850.00 store men s 7 womens store. of 

5 to 12 unit chain operation (apa 

$350 00 ble of directing display dept to« 

° Superb talent & practical know 
. how tor every job ade. fashion 

Photos available. » talaga al ABE nt a oh gue 
copy Also expert window trimmer 


GODWIN’S professional sho-cards. IMPAIRED 
hearing but NO handicap 
13th at K 
Lubbock, Texas 


J. H. WILSON 
3703 Huntsville Ave., Brighton, Ala. 














DISPLAYMAN FOR SALE 


Display Manager tor leading 


: eatr Angel mechanical window 
men » and hoys spec ialty store A rie lec? ci@aTis i hiv ‘yt opie 
located on Virginia Seaboard, the pump, one at stove, one with 

; TT ter ri i ‘} one 
with three branches. b.xcellent ' | . 

| ’ it) 
salary, annual bonus, other wo puppetes , 
employee benefits. If you are moving head and patting tw 
experienced in dressing mens CostuR nne workin ' 
bition ‘) ' o4 ine) } 

windows, can make signs and oniy $700.08 


interior display s you cant al 


tord to miss this 


Address Box 10EF 


DISPLAY WORLD 


opportunity . 
Everett W. Quintrell 


Display Manager 
Eider & Johnston Co 


(are oft DAYTON, OHIO 











PLT OseR;, 1736 





97 











SALESMAN 


Los Angeles of 


Plastic displays including vac 


manufacturer 


uum torming, wrought iron 


and brass, has Opening for 


dis 
field 


South 


experienced salesman in 


play and merchandising 


Salary and commission, 
(alifornia 


ern territory 


Address Box 8CD 


(are of DISPLAY WORLD 











WANTED 


lisplay manager for ladies 


apparel store with ability to 


handle window 


dis 


Salary $100.00 
Address reply for 


interior 
play and signs 
pet week 


interview to 


EMPORIUM 


JACKSONVILLE, ILL. 








FOR SALE 


Four old fashioned All ER IONES 
Christmas units, Approximately 6 
leet by 3 feet by 2 feet (One-half 


price Photos on request 


LEVY'S OF SAVANNAH 
Savannah, Ga. 





FOR SALE 


12 Silvestri mechanical windows, 
Child's dream sequence. Sleeping 
child dreaming of presents she 


would like Santa to bring her for 
Christmas. 

Also 24 action posed non-mechanical 
children. All figures and props at 


50% off original cost. For photo- 
graphs, prices, and details write or 
call 


G. H. MALLOY 


Display Director 


Neiman-Marcus 
DALLAS, TEXAS 


POSITION WANTED 


Well New York 


free lance ladies and children’s 


established 


window trimmer desires per- 


manent connection with Flor- 


ida chain or department store. 


SAM DOVECK 


6309 Bay Parkway 
Brooklyn 4, N. Y. 








DISPLAYMAN 


with proven ability and cre 
ative flair for high tashion 
mens and boy's store in su 
burban Chicago. Starting sal 
ary $7,200.00, more when you 
prove worth. Tough, exacting 
job with good future with 


well-known growing business. 


FOR SALE 


Santa’s Animated Post Office 
display, including outdoor mail 
box, mechanical Santa stamp- 
ing letters, pigeon hole back- 
ground and mail chute with 
revolving belt. Pictures fur- 
nished on request. Willing to 
sacrifice at $350.00 to gain 





DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now tor 
well paying jobs. Free place- 


ment with leading stores. Our 
graduates are in demand. 
Write, phone or come, but 


HURRY! The 
day and evening, 
tober | Only 
course per year 


next course, 

begins Oc- 
one evening 
Don't miss it 


PAN-AMERICA ART 
SCHOOL 
321 West 56th Street (8th Ave.) 
New York City 19 
PL 7-0064 








Study iy Window Display At Home 


Earn good income Lasy home-study 








Send full details for interview warehouse space. Contact course. Employers: Sponsor our 
appointment, Replies strictly con sears foe ene, of year explores. 
confidential JOE COOP of its kind. School higbly recom 
’ mended and established in 1905. 
Address Box 10BC ARMSTRONG’S The Koester School, Koester Bidg., 
Care of DISPLAY WORLD CEDAR RAPIDS, IOWA Dept. DW, 3710-12 N. Cicero Ave., 
Chicago 41. Illinois 
FOR SALE Used MANIKINS $10 LOOKING FOR A SIDELINE? 
Bliss “Littlest Angel” story. 2-Piece Complete—as is. Crat- Small, but unusual pew . se- 
9 Mechanical units ing charge $2.50, F.O.B. New owsiggy he scmnd Nice promt ne mao 
' $900.00 York. Write for photographs. 
We need space MADISONIA THINGS FROM TEXAS 
| Address Box 10AB 152 W. 25th St., New York 1, P. O. Box 6122 
Care of DISPLAY WORLD N. Y., Chelsea 3-1550 Houston 6, Texas 











NEWLY INCORPORATED 
DISPLAY SALES & SERVICE 
COMPANY will represent or job 
display materials, fixtures, manni 
kins in Northern California-—write 
immediately 


CHIR-HIT DISPLAYS, INC. 
323 N. First St., San Jose 12, Calif. 








REPRESENTATIVE 
WANTED 

our large pine 

table, door and mantel 
Write for details. 


ADVERTISING SOUTH 
752 S. Somerville Memphis, Tenn. 


to carry cones and 
styrofoam 


decorations 








WANTED 


Displayman for better quality 
men's wear store with knowledge 
of advertising preferred but not 


Contact 


MEN’S QUALITY SHOP, INC. 
24 Broughton St., E. Savannah, Ga. 


essential. 











ADVER 


Ad Sales 
Advertising South 96 
Ahrens, Im Milton 5S h 
Alufoil Products Co RO 
American Crayon Co., The 76 
American Fixture, Ine Back Cover 
American Stage Equipment 

A Iron Works Ww 
Amplex Corp 4 
Arnold Wood Turning Co., H 9% 
Arturo Productions, Ine Rt) 
Haier & Aassoc., L. S KY 
Hallou Co.. EF. ¢ Of 
Hartz Displays YO) 
Hecker Sign Supply Co 9] 
Heat Devices Co 62 
Hivrk Mig. Co 92 
Hliss Display Corp 77 
Honte: Laboratories 9] 
Hrown, Arthur & Bros KY 
Khulkley Dunton & Co., In 17, 18 
California Artificial Flower Co BG 
(astolite Co... The Oe 
(hic Display Co 75 
(Chicago Cardboard Co BR 
(Cleveland Hardware & 

forging Co i) 
Cohen Co., Art R 49,93 
Columbia Steel & Brass Corp 4 
Continental Lithographers, In 65 
fornell, Crertrude 4; 
(oronet Mig. Co W4 
(reative Promotions of Calif »J 
(frown Metal Mig. Cs 
Dariing Co., L. A l 
Decorative Diaplays ji 
Decorative Plant lt 
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Display Dikees 95 
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DISPLAY WORLD 








<q" ORE AND MORE merchandising and display men are finding 
that the surest way to get eye-catching, hard-working signs 
is with the Showcard Machine. 

First of all, the Showcard Machine puts your best foot forward. 
It produces type-set signs of finest quality — assures neat, uniform 
signing throughout. At the same time it gives free rein to your 
creative efforts— prints two or more colors, sets type at an angle, 
prints cuts or electros, combines with hand lettering or photos, etc. 

With the Showcard Machine you can put your ideas to work 
faster. Its unmatched speed leaves more time for planning and 
direction. You can handle price changes right now; change windows 
and counters more quickly, more frequently; tie-in with local events 
on a moment’s notice. 

And while it makes your work easier and more productive, the 
Showcard Machine makes your budget go further. It saves its own 
cost many times over. Make that your final reason for getting all 
the facts right now. 


Write today for 20-page catalog with 


all the time- and money-saving facts. | 
SNe eee 
cc te 
—Liclal 
French 
Burne Almonds 
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Model B Showcard Machine, 
one of a complete range of sizes 
that answer all needs. Each 
one is backed by a 
sweeping 5-year guarantee. 


MERCHANDISE MART, CHICAGO 54, ILL. 
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KORRECT-WAY LITERATURE 
FOR BUSY DISPLAY EXECUTIVES 


Every Display Director must have at his fingertips complete informa- 
tion about everything that’s new in Display Equipment. Start your 
Korrect-Way file NOW with Korrect-Way Catalogs, Brochures and 
Fly Sheets... because the mannequins and fixtures YOU recom- 
mend to your store must be worthy of your own reputation... and 
you can make no wiser choice than Korrect-Way Products! 


z 
LITERATURE AVAILABLE NOW 


A — Standard Form Catalog 
Children Mannequin Brochure 
Men Mannequin Brochure 
- American Girl Mannequin Brochure 
- Casualette Papier Mache Mannequin Brochure 
- Beau Monde Mannequin Brochure 
- Fashion Show All Plastic Mannequin Brochure 
~ Department Store Metal Fixture Brochure 
Display Equipment Catalog of Standard Items 
~ Square Tubular Rack Brochure 
Module Deca Pole Brochure 
Standard Rack Brochure 
Smokey Birch Men’s Fixture Brochure 
~ Shoe Store Display and Selling Equipment Catalog 
QO — Shelf Divider Fly Sheet 
P — TRIMIok System of Merchandise Presentation 
@Q — FOTOFLAIR Card Holder Catalog 


THE KORRECT-WAY LINE 


offers the security of highly selective distribution through 
franchise distributors. Each distributor is an experienced Display 
Consultant, ready to serve you efficiently and economically, whether 
it’s a remodeling job or the fixturization of a complete new store. 


Contact your Korrect-Way Distributor for the literature illustrated, 
or check the convenient coupon and mail to American Fixture Inc., 
as shown below. Your request will be forwarded to your nearest 
Korrect-Way Distributor for prompt handling. 


CHECK AND MAIL THIS COUPON TODAY 
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AMERICAN FIXTURE INC. 
2300 LOCUST ST. + ST. LOUIS 3, MO. + GA. 1-2170 


NEW YORK: 11 W. 42nd Street ¢ CHICAGO: 220 W. Adams Street 
Phone: LOngacre 5-6610 Phone: FRranklin 2-2482 


Authorized Distributors 


ATLANTA, GEORGIA 
Melvin S. Roos & Co 
18! Pryor Street, $.W 
BALTIMORE, MARYLAND 
Baltimore Display Industries 
7S. Hanover $f 
BOSTON, MASS. 
Eastern Displays, Inc 
5! Kneeland Street 
BUFFALO 2, NEW YORK 
Dutch Display Co 
265 Pear! Street 
CHICAGO, ILLINOIS 
Display Equipment Corp 
220 West Adams 
DALLAS 2, TEXAS 
Southwest Fixt. Co., Inc 
907 Commerce S$? 
DENVER, COLORADO 
Walter W. Martin 
1622 Arapahoe St 
DETROIT, MICHIGAN 
The Art. Products Co 
1425 Broadway 
HAVANA, CUBA 
Cia. de Maderas Gancedo, $.A 
Avenida De Gancedo 
HONOLULU, HAWAII 
Bader's Display House, Ltd 
P. ©. Box 3949 
KANSAS CITY, MISSOURI 
National Equipment Corp 
919 Broadway 
LOS ANGELES, CALIFORNIA 
B.A. Jacobs Company 
855 S. Los Angeles St 
MIAMI 32, FLORIDA 
Morty Fay Displays, Inc 
653 N. E. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
L. E. Hier Display Equipm'tCo 
23 N. 6th St 
MONTREAL, QUEBEC, CANADA 
Faye Perm Displays, Ltd 
8 St. Catherine St. E 
NEW ORLEANS, LOUISIANA 
Wray Williams Display Co 
534 Cana! St 
OAKLAND, CALIFORNIA 
Oakland Displays 
575 Fourteenth St 
OKLAHOMA CITY, OKLA. 
E 8. Jack Castle 
7! West Main Street 
PHILADELPHIA, PENNSYLVANIA 
Naythons Display Fixture Co 
909 Arch St 
PITTSBURGH, PENNSYLVANIA 
Art R. Cohen Company 
810 Penn Avenue 
PORTLAND, OREGON —_ ern cosmos 
Mr. Roderick §. Clancy 
P ©. Box 463! 
ST. LOUIS, MISSOURI 
Nu Era's Midwest Displays, inc 
808 N. 7th St 
SAN DIEGO, CALIFORNIA 
Jay Displays 
228 ''8 Street 
SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co 
541 Market St 
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